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HOW EVS ARE CHANGING GAS STATIONS
As Electric Vehicles (EVs) gain popularity, many are 
asking: What will happen to gas stations? Although 
MIRA members are primarily located in the Midwest of 
the United States, it might behoove members to look to 
states like California to assess the future of gas stations. 
California’s shift away from gas-powered vehicles 
could mean as many as 80% of gas stations would be 
unprofitable by 2035, according to some experts.  The 
state has some 250,000 station owners and employees.

20
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18
SELF-CHECKOUT SYSTEMS INCREASING AT 
RETAIL STORES ACROSS AMERICA
In 2019, Value Center Market was featured in a Toshiba 
Global Commerce Solutions story as using new 
technology for self-checkouts. Value Center Market, 
a longtime MIRA member, is a locally owned family 
grocery store offering great value on the freshest 
high-quality foods and produce, with four locations 
throughout southeastern Michigan. 

C O V E R  S T O R Y  / /

ECONOMY AND SUSTAINABILITY 
AFFECTING CONSUMER SPENDING
Real consumer spending is forecast to drop at a 0.5% 
annualized rate in the second and third quarters of 2023, 
the first back-to-back quarterly decline since early 2020. 
U.S. retail sales fell 0.4% in February from the month 
before according to the Department of Commerce. 
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Supply and Demand and a  
Healing Supply Chain 

A s we head into the summer season, I am reflecting on economics 
101 – supply and demand. Let’s not overcomplicate our 
industry; it’s quite simple. We know inflation has affected the 
supply and demand. Yet we know that the economy is cyclical. 

For sure, the COVID-19 pandemic put all of us in foreign territory, but in 
recent months we are starting to see a pre-covid economic climate return.  
We are getting a glimpse of a healing process in the supply chain, so retailers 
in the food industry can make note of this healing.

Prices in stores need to reflect the supply and demand economic 
principles or you risk losing customers and ultimately revenue. Inflation 
continues to affect demand, which has decreased, and supply is up which 
will force prices to go down, that lowering of costs should be reflective in 
what you as a retailer charge for that item. 

If a customer can get a box of cereal for $4 at the big box chain store 
and you as an independent retailer have not lowered your price on that same 
box of cereal, you could lose that customer permanently, thus negatively 
impacting your bottom line. 

So, we must adjust to the marketplace and take our cues from the supply 
and demand philosophy. We can also look at the car industry as an example 
of what happened in the pandemic. Cars sat for months unable to sell 
because of the lack of chips. However, the demand for cars was still there 
and so the prices of cars increased because the demand never decreased. 
Auto dealers and car companies stopped advertising at the level they used 
to before the pandemic. We are now starting to see a shift in that industry as 
well as the industry solving the chip shortage issue. The demand is still there, 
but now the supply of cars is catching up. 

In the food industry, we are seeing a decrease in demand because of 
inflation, this should bring costs down and as retailers, we must adjust prices 
to reflect the decrease in costs.

As business owners, we know everything is about numbers. Economics 
101 is simple and when we follow basic business principles, our revenue is 
healthy and our businesses thrive.  n
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MIRA Corner

MIRA Challenges the Proposed Cleveland Ban on Flavored Tobacco Products

n BY EPIPHANY COMMUNICATIONS AND 

COACHING*

When the Cleveland City Council introduced 
an	ordinance	to	restrict	the	sale	of	flavored	
tobacco products including menthol cigarettes, 
flavored	cigars	and	flavored	vapes,	MIRA	
jumped into action.

“We immediately called a meeting with 
members in Cleveland to discuss the negative 
effects	this	ordinance	will	have	on	our	
members,” said Paul Elhindi, Retail Vice Chair 
of the MIRA board and owner of Corner Market 
in Ohio. “That meeting led to a second meeting 
MIRA hosted with MIRA member Seaway Cash-
N-Carry in Cleveland.” 

Cleveland’s current smoking rate is around 
35%, compared to the national average of 
12%, according to public health experts. The 
Centers for Disease Control and Prevention 
labels tobacco as the leading cause of 
preventable death in the United States.

“We understand that tobacco and vaping come 
with health risks, but this ordinance doesn’t 
solve that issue,” said Elhindi. 

The	ban	includes	menthol	cigarettes,	flavored	
vapes,	flavored	cigars	and	others	which	will	
certainly	negatively	affect	MIRA	members.		
Flavored tobacco products are common staple 
items at convenience stores and gas stations, 
which contribute to increased sales. 

“The ordinance is currently sitting in the 
finance	committee,”	said	Elhindi.	“Our	position	
is that this ordinance should be introduced 
at the state level and not city-by-city pitting 

businesses in Ohio against each other. All 
customers will do is to drive to a neighboring 
city to buy the product.” 

Back on March 2nd, MIRA collaborated with 
RJ Reynolds, Altria, and Ohio wholesalers to 
host a panel event in Cleveland for retailers to 
learn about an action plan to preserve their 
business. MIRA President, Bill Wild, moderated 
the event and Elhindi sat on the panel. 

“We had more than 250 retailers present,” 
said Elhindi. “Not only did we voice our 
concerns publicly, but many MIRA members 
called City Council members to protest the 
ordinance that would ban these products.” 

Also, in conjunction with a supporting 
coalition led by MIRA, a letter was issued 
to the City Council, signed by a multitude of 
Cleveland retailers, that stated the concerns 
the coalition has regarding Emergency 
Ordinance No. 184-2023 “in its current form 
would have a devasting economic impact on 
both the local small business ecosystem and 
the city of Cleveland’s Economy,” as stated in 
the letter. 

The letter also listed out the impacts the 
ordinance would have on overall tobacco 
sales, incidental sales, job losses, customer 
loyalty, business valuation, real estate, outside 
investors, community reinvestment, tax 
revenue, the creation of a black market, age 
verification	and	control	of	it,	public	safety	and	
tobacco getting into the hands of youth. 

Many retailers made major investments in 
the city of Cleveland by purchasing closed 
businesses and re-opening them, improving 
the city aesthetics, and adding to the tax 
revenue. “Also, it is not fair to have people 
apply for licenses to sell a product and make 
these major investments and then propose 
banning the very product that accounts for a 
significant	part	of	their	revenue,”	said	Elhindi.	

The Ban would also contribute to other lost 
revenue. “Customers are not going to make 
different	stops	for	different	products,”	said	
Elhindi. “If they drive outside of Cleveland 
to	buy	flavored	tobacco,	they	will	purchase	
whatever else they want to buy from that store, 
ultimately hurting stores in Cleveland.” 

In January, Columbus passed a similar 

ban	against	flavored	tobacco	products.	
Recently, Governor DeWine vetoed legislation 
passed by state lawmakers that would have 
prevented cities like Cleveland and Columbus 
from pursuing such bans. Lawmakers who 
supported the measure say they worry that 
such bans would open the door and allow for 
bans on other items.

And local retail businesses are not the only 
ones who will lose revenue. Any single 
organization	that	benefits	from	the	Cuyahoga	
County’s	Sin	Tax	will	be	negatively	affected	by	
a tobacco ban. The county’s sin tax is assessed 
at $3.50 a carton and more than 3¢ per pack 
of cigarettes, 1.5¢ per 12-ounce bottle of beer, 
6¢ per 750-milliliter bottle of wine, 32¢ per 
gallon of mixed beverages, 24¢ per gallon of 
cider and $3 per gallon of hard liquor.

Consumers of these products have been paying 
a sin tax in Cuyahoga County since 1990 and 
will be paying it for several more years with the 
expected $260 million proposed to be split 
evenly among the Cleveland Browns, Cavaliers, 
and Indians.

Voters	first	approved	a	15-year	tax	in	May	1990	
to build a baseball stadium and basketball 
arena in Cleveland. In November 1995 voters 
extended the tax for 10 years, from 2005 to 
2015, to construct a new football stadium 
or renovate the current stadium. That vote 
occurred shortly after the Cleveland Browns 
announced they were moving to Baltimore.

That extension allowed Cleveland to issue 
bonds backed by the sin tax to build 
FirstEnergy Stadium, which opened in 1999. 
In May 2014 voters extended the sin tax for 
another 20 years. 

In 2015, the tax generated about $13.6 
million and the tax revenue must be spent on 
professional sports facilities. 

If the ordinance is passed, MIRA has estimated 
that each store would lose about $27,000 
in	gross	lost	profits	in	cigarette	sales,	almost	
$22,000 in lost Other Tobacco Products (OTP) 
sales	nearly	$60,000	in	lost	gross	profit	
per year sales in other category purchases 
equaling more than $131,000 in total lost 
sales per year. n
*Writers with Epiphany Communications and 
Coaching are content creators for Bottom Line.

PAUL ELHINDI AND BILL WILD
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M IRA’s Political Action Committees (PACs) 
are the voice of independent retailers in the 
political process in Michigan, Ohio and 
Illinois. Could you imagine opening up the 

newspaper and reading about how you, as a Michigan 
business owner, would no longer have to accept empty 
bottles and cans in your store?  Or could you imagine if 
40 years ago, the industry found out they are going to 
have to begin accepting these filthy items from their 
customers?  What if instead of fuel retailers in Ohio 
reading about how they saved up to 94% on their 
Commercial Activity Tax bill, they read about their tax 
bill going up 94%?

These examples of government having an effect 
on your business could very much be a reality and 
are examples of an infinite number of possibilities.  
Government effects your business and bottom line 
more than you know.  How do we protect ourselves 
from detrimental policies that cost us money, time and 
headaches?  How do we promote positive reforms that 
could save us money, time and headaches?  The answer 
is: We contribute to the MIRA PAC.

The MIRA PAC allows the association to financially 
support candidates that understand our industry and how 
different policies affect us.  The MIRA PAC is our voice 
in Lansing, Columbus, and Springfield. We need your 
help in building our PAC.  Please consider donating to 
the MIRA PAC today.  Any amount helps.  We face a lot 
of competing interests and need to show our strength.  
Think of a MIRA PAC contribution as an insurance 
payment.  Government is much more likely to affect 
your business than a natural disaster or freak accident.  
Similar to property insurance, the MIRA PAC can help 
protect your business and bottom line. For information 
on contributing to the MIRA PAC, please complete this 
form or call the office at (800) 666-6233. n

Support the PAC to Advance 
MIRA’S	Legislative	Efforts

E
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 •  A D V O C AT

E
 •

 S
E

R
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E

EST.     1910

To donate, please complete the form  
and mail to:  

5779 West Maple Road 
West Bloomfield, MI 48322

Yes! I want to help MIRA at the state level of 
government in support of candidates who appreciate 

and understand the food and petroleum retail 
industry.  I know that I can contribute personal funds 

to the MIRA PAC, and that the contribution will be 
allocated to the MIRA PAC.

MICHIGAN (State ID #503592-8): Please enclose a 
personal check or money order (no cash or corporate 
checks accepted), made out to MIRA PAC. 

OHIO (State ID # CP1331): Please enclose a personal 
check or money order (no cash or corporate checks 
accepted), made out to MIRA OHIO PAC. 

 $50      $75      $100      $500 
  Other $_____________.00

State law requires you to complete all the following 
information:

Name:                

Employer:                

Occupation:               

Address:       

                 

Phone:                 

Email:                 

Contributions to the MIRA PAC are used for political 
purposes. All contributions to MIRA PAC are voluntary.

MIRA Corner
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Gary Torgow to Keynote at the MIRF 15th Annual Scholarship Luncheon 
n BY EPIPHANY COMMUNICATIONS AND 

COACHING*

He is not only a talented 
businessman, author, and 
community leader, Gary Torgow 
currently serves as the Chairman 
of Huntington National Bank and 
is this year’s keynote speaker at 
the MIR Foundation’s 15th Annual 
Scholarship luncheon.  

The  luncheon is being held on 
June 13th at Detroit Athletic Club 
in Detroit, Michigan.

“Gary Torgow exemplifies true 
leadership in business and the State 
of Michigan; hearing his story will 
be a great benefit to our scholarship 
recipients,” said Bill Wild, MIRA 
President & CEO. “We are looking 
forward to introducing him to both 
MIRA and the MIR Foundation 
with his participation at the annual 
luncheon.” 

Torgow previously served as 
Chairman of Chemical Financial 
Corporation before they acquired 
TCF Financial Corporation and 
adopted the name. Even before the 
acquisition, TCF was the largest 
bank headquartered in Michigan. 

The merger created a top 10 
U.S. regional bank, with a market 
value of approximately $22 
billion. Torgow believes that the 
partnership provides the companies 
with better investment opportunities 
in the community, more jobs, and a 
better customer experience.

Torgow is also the founder of 
the Sterling Group, a Michigan-
based real estate, development, and 
investment company, which has 
acquired, developed and operated 
several important landmark 
properties in southeastern Michigan.

He also serves as chairman 
of the Detroit Economic Growth 
Corporation, Detroit Equity, 
Inc., the Michigan Civil Rights 
Commission, and the Jewish 
Federation of North America’s 
national campaigns. He also 
co-chairs the Michigan ESG 
Leadership Council.

Torgow is an executive board 
member of the Detroit Regional 
Partnership, Business Leaders 
for Michigan, the Community 
Foundation of Southeastern 
Michigan, DTE Energy, and Blue 
Cross Blue Shield of Michigan. 
Additionally, he is a member of the 
Beaumont Health Trustees.

Torgow is a graduate of 
Yeshiva University and Wayne 
State University School of Law 
and is a member in good standing 
of the Michigan Bar Association. 
Additionally, he earned an 
honorary Doctorate of Letters from 
Alma College.

He also serves as a Trustee on 
the Board of Touro College, the 
Jewish Federation of Metropolitan 
Detroit, is a Senior Vice President 
of the Orthodox Union and the 
Board President of Yeshiva Beth 
Yehudah, Detroit’s largest Jewish 
Day School. He is also Chairman 
of the Mosaic United Steering 
Committee, an Israeli Jewish 
initiative for the benefit of the 
Diaspora Jewry.

He has served as a volunteer 
on numerous civic and communal 
boards, including the Detroit 
Economic Growth Corporation 
and the Michigan Civil Rights 
Commission, both of which he 
served as Chairman.

Torgow is the recipient of the 
Jewish Federation of Metropolitan 
Detroit’s Frank A. Wetsman Award, 
the NAACP’s Fannie Lou Hamer 
“Keeping the Spirit Moving” 
Award, the Wayne State University 
Law School Distinguished Alumni 
Award, the Urban League of 
Detroit’s Distinguished Warrior 
Award, and the NAACP James 
Weldon Johnson Lifetime 
Achievement Award. 

He has authored two books: 
Raising the Bar and Holy Warrior. 
He’s been a featured speaker at 
some of the nation’s most notable 
institutions and events.

Gary Torgow is married with 
five children.

“Making such introductions of 
successful executives and business 
leaders to our college students, as 
well as our members, is just one of 
the many values of membership in 
MIRA,” said Wild.  n

*Writers with Epiphany Communications and 
Coaching are content creators for Bottom Line.

 
 
 

GARY TORGOW Profile 

Gary Torgow is the Chairman of Huntington National Bank. Previously, 
he served as Chairman of TCF Financial and Chemical Financial Corporation. 
Mr. Torgow was founder and Chairman of Talmer Bank and was also the 
founder and Chairman of the Sterling Group, a Michigan-based real 
estate, development and investment company. 

 
Gary is on the boards of DTE Energy (NYSE) and Blue Cross Blue Shield of 
Michigan. Gary is also an Executive Board member of Business Leaders 
for Michigan and is a Trustee and Board member of the Community 
Foundation of Southeastern Michigan. Gary also currently serves as the 
National Campaign chair of the Jewish Federations of North America, 
Co-Chair of the Michigan Sustainability Leadership Council, and on the 
boards of the Detroit Regional Partnership and the Skillman Foundation. 

 
Gary served as a volunteer on numerous civic and communal boards, including the Detroit Economic Growth 
Corporation, and the Michigan Civil Rights Commission, all of which he served as Chairman. 

 
Gary has won numerous awards, including the Frank A. Wetsman Award from the Jewish Federation 
of Metropolitan Detroit, the NAACP’s Fannie Lou Hamer “Keeping the Spirit Moving” Award, Wayne State 
University Law School Distinguished Alumni Award, Urban League of Detroit Distinguished Warrior Award, and 
the NAACP James Weldon Johnson Lifetime Achievement Award. 

 
Gary is a graduate of the Yeshiva University and Wayne State University School of Law and is a member in 
good standing of the Michigan Bar Association. Mr. Torgow received an honorary Doctorate of Letters 
from Alma College. Gary is married with five children. 

 
 
 
 
 
 
 
 
 
 
 
 

The Huntington National Bank | 2025 Woodward Avenue - 20th Floor| Detroit | Michigan 48226 
Office: 248.498.2811 | Email: gary.torgow@huntington.com 

GARY TORGOW

MIRA Corner
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MIRA Gives Back

T he Midwest Independent Retailers 
Foundation, established in 1999, provides 
college scholarships and promotes 
education for the families of MIRA 

members and staff. The Midwest Independent Retailers 
Foundation also participates in industry research and 
other projects related to the food, beverage, and 
petroleum retail industries.

ACADEMIC SCHOLARSHIP PROGRAM
The Midwest Independent Retailers Foundation is 
known for its scholarship program, which is designed to 
reinforce the importance of education among its member 
companies and future generations. MIRA believes 
its support for educational growth will continue to 
strengthen the voice for independent food, beverage, and 
petroleum retailers in the Midwest.

Every year, a committee of educators evaluates 
applicants according to academic merit, participation in 
extracurricular activities, and community involvement. 
Over the years, the Midwest Independent Retailers 
Foundation has distributed more than $892,500 in 
scholarship funds to the employees and family members 
of MIRA member businesses, their customers, and 
financially disadvantaged young adults.

For more information on eligibility criteria, visit  
www.MIRAmw.org/foundation/scholarship-application.

MAKING A DIFFERENCE
We encourage MIRA members to volunteer their 
time and resources to sponsor Midwest Independent 
Retailers Foundation programs as an extension of your 
involvement in our community. We are grateful for the 
donations made by MIRA members and friends. You can 
help with financial contributions, fundraising activities, 
and volunteering in any of the Foundation’s education, 
charitable, and humanitarian projects. n

Midwest Independent Retailers Foundation
	EIN#	38-3457246	is	a	501(c)(3)	non-profit	organization.	
All contributions to the Midwest Independent Retailers 

Foundation are voluntary and tax deductible.  
To make a contribution, please send to:  

Midwest Independent Retailers Foundation
5779	West	Maple	Road,	West	Bloomfield,	MI	48322.		 

T: (800) 666-6233 • F: (866) 601-9610 • www.MIRAmw.org 

In addition to the scholarship program, the Midwest Independent Retailers 
Foundation engages in other important charitable causes and research 
supporting the food, beverage and petroleum industries. 

 n Every year, the MIRF Turkey Drive Committee pledges to put a turkey on 
the Thanksgiving table of more than 6,000 families throughout Michigan, 
Ohio and Illinois that may not otherwise enjoy this special meal.  Since 
1980, MIRA and its members have provided 107,100 Thanksgiving turkeys 
to needy families and each year the list of charitable groups asking for 
turkeys grows.

 n Engaged	in	a	collaborative	effort	with	various	area	organizations	to	
increase employment opportunities in the community.  

 n Partnered with Michigan Department of Agriculture Select Michigan 
to support farmers and agribusiness by encouraging retailers and 
consumers to select Michigan grown and processed local foods.

 n MIRA members funded, through a joint private-public initiative, the change 
in disbursements of food stamps from the 1st through the 23rd of each 
month,	rather	than	the	first	10	days.		This	initiative	helps	the	bottom	line	of	
MIRA	retailers,	while	allowing	beneficiaries	to	receive	fresh	food	and	produce	
throughout the entire month.  This was accomplished through an $180,000 
investment by the Midwest Independent Retailers Foundation and its 
generous	members.		Michigan	was	the	first	state	to	accomplish	this	initiative.		
Now, eight other states have followed the MIRA model.   

 n 2013-2021: Partnered with Fair Food Network to fund grocery stores 
to participate in the Double Up Food Bucks program, which originally 
required a special USDA waiver.  In 2016, over 50 grocery stores 
participated in this program.  Double Up Food Bucks draws on a pool 
of funds raised from foundations to “match” purchases at participating 
locations.  When recipients use their SNAP EBT card to shop at these 
markets, they receive Double Up Food Bucks to match the amount 
they spend. Families have more purchasing power to buy fresh fruits 
and vegetables. $100 million was allocated in the Federal Farm Bill to 
support projects like Double Up Food Bucks.

 n Worked in collaboration with a wide range of community organizations 
and agencies to assist with programs for the hungry and at-risk youth.

S I N C E  1 9 9 9 ,  T H E  F O U N D A T I O N  H A S :

MIRA Corner
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Government Relations Report
ANOOSHA VEMUL APATI  //  MIRA DIRECTOR,  GOVERNMENT AFFAIRS

The Legislative Season  
is Upon Us

MICHIGAN
MIRA has been working on a delivery bill to address 
the unauthorized delivery of alcohol through third-
party sellers like Gopuff. This violates the regulated 
sale of liquor through the 3-tier distribution system that 
our members uphold. Ghost retailers such as Gopuff 
use a loophole to deliver a controlled substance into 
neighborhoods with no consequences. Our members 
and other hard-working owners would be fined if they 
were to engage in the same operation. Ghost retailers 
do not pay real estate fees, or employment fees, and 
they are able to personally deliver products cheaper to 
a consumer than by selling products at a store. While 
MIRA is not against Gopuff as a company, we are weary 
of the delivery of a controlled substance without checks 
and balances. Our members are further disadvantaged 
due to liabilities with bona fide employees. Operations 
such as Gopuff outsource independent contractors, so as 
not to be held liable for injuries or other risks. 

Additionally, MIRA’s government relations team 
was also present at the semi-annual MLCC hearing 
on April 6th, where we spoke on behalf of our 
members regarding fair representation within the 3-tier 
distribution system. Independent retailers with off-
premise licenses should not be more adversely effected 
by supply chain issues compared to big-box stores. It is 
an undeniable truth that big-box stores receive greater 
preference within supply chain distribution. However, 
our members and other independent retailers deserve 
equal access to supply to appease consumer demand. 

OHIO
MIRA has continued to monitor the progress of the 
proposed flavored tobacco ban in Cleveland. As it 
stands now, the regulation must undergo a process of 
three hearings by the Cleveland city council before 

it is officially passed. The first hearing was silently 
conducted in February without proper prior notice of 
the ordinance. It will be scheduled soon for discussion 
within the public health committee. 

Thank you to everyone that reached out to their 
city council members by calling, emailing, or 
sending a letter. The Cleveland City Council was 
overwhelmed by messages of opposition towards the 
ordinance. MIRA is working hard to oppose this ban. 
The support of members by way of donating to Ohio 
PAC and attending MIRA events/emergency meetings 
provides our association with greater leverage against 
harmful legislation. We are certainly in a good spot 
right now – thanks to the engagement from our 
members and partners. 

ILLINOIS
MIRA continues to expand its food desert initiatives in 
Illinois. We have had great success in Illinois already by 
coordinating an ordinance to offer a tax incentive to our 
members and other independent retailers operating in 
food deserts. Recently, Governor JB Pritzker announced 
the establishment of the Healthy Foods Access Program, 
a $20 million grant program furthering access to healthy 
foods in underserved areas. Grocery stores, corner 
stores, farmers’ markets, and other small retailers may 
receive financial assistance to continue operating in food 
deserts. With our track record of engaging with food 
desert policy, MIRA will immerse itself in this program 
as well. 

Lastly, MIRA continues our partnership with 
Experimental Station to expand Link Match into 
independent retailers. Link Match is a healthy food 
incentive offered to EBT/SNAP participants. Upon 
completion of a purchase, EBT/SNAP participants 
will receive a $5 voucher printed off immediately to 
use during the next transaction. This voucher can only 
be redeemed at the store of the initial transaction. Our 
partnership will enable our members to take advantage 
of this expansion into their stores to increase consumer 
traffic and serve their respective communities. n
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Ohio Lobbyist Report
TERRY FLEMING //  TC FLEMING & ASSOCIATES

Same Old, Same Old

T he split in the Republican party in the Ohio 
House of Representatives remains as a 
major impediment to getting anything 
done. To refresh your memory, a group of 

40 some House Republicans pulled off a stunner when, 
after last year’s November elections, the supposed 
Speaker of the House, Jason Stephens, was dethroned 
before he ever stepped into the role.  Stephens was 
betrayed by those he thought supported him led by 
Representative Derek Merrin. Merrin, thinking it was he 
who had a lock on the Speakership began to name his 
team and key committee chairs, i.e. Finance. However, 
when it came time to vote for Speaker on the first day of 
session, Merrin forgot that Democrats also vote for 
Speaker and they voted as a block for Stephens, who 
became Speaker with a minority vote from his own 
party. Now, representative Merrin is making life for 
Speaker Stephens difficult and the Speaker is walking a 
tightrope to keep Democrat support. 

While some legislation is moving, others are stuck 
between the two warring sides. One of the bills that did 
move was the Transportation Budget, skillfully guided 
through the process by the House Finance Chair, Jay 
Edwards. The only major difference between House and 
Senate was some language the House inserted creating 
rural highway assistance.  A conference committee 
worked out the differences and the $13.5 billion budget 
passed and the Governor wasted no time in signing it 
into law.

As expected the very conservative General Assembly 
is addressing some social issues that generate lots of 
disagreements. Bills addressing transgender issues, such 
as prohibiting males from competing in female sports 
and another bill that would prohibit public schools from 

teaching transgender subjects. There is also legislation 
that gives parents a say in their children’s education. 
Another controversial issue is a bill to provide additional 
protection for gun owners. Perhaps the most controversial 
issue of all is an attempt through HJR1, to change the 
Ohio constitution to require 60% of signatures of electors 
to get a constitutional issue on the ballot.

Opponents say this is an attempt to keep people 
from having a say in changing the constitution while 
proponents say this keeps junk issues that cost a lot of 
money off the ballot. The hope of supporters is that this 
issue will be on the ballot in August of this year. 

Of course the over $100 billion General Revenue 
Budget is yet to pass, although the House Finance 
Committee is close to sending a bill to the Senate.  
Again, this is the result of good work by House Finance 
Chair Jay Edwards. This bill is a two year spending 
budget for the state and needs to be carefully monitored 
as a lot of language could end up in the bill as it’s over 
2000 pages long. There has been some speculation that 
the beginnings of a flat tax may be in the budget bill and 
tax cuts are also a possibility. MIRA will be keeping 
a close eye on this. There was language in the bill 
from the Governor that would make flavored tobacco 
products illegal in Ohio but Chairman Edwards assured 
MIRA that that language would be removed. Two 
other budget bills of importance to business, Workers 
Compensation and Unemployment Compensation, have 
yet to pass and again MIRA will watch both closely.

The trial of former House Speaker Larry Householder 
and former Republican State Party Chairman, Matt 
Borges, came to an end with both being found guilty of 
bribery. They are currently out on appeal.

Lastly, on a positive note, MIRA’s new President 
and CEO, Bill Wild, and legislative director, Anoosha 
Vemulapati, hosted 13 Ohio Legislators at dinner in 
Columbus. Finance Chair Jay Edwards was among them 
as well as several freshmen legislators. The event was a 
huge success and legislators commented how impressed 
they were with MIRA. n
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Public Support Remains 
High for State Regulation of 
Alcohol as MLCC Celebrates 
90th Anniversary 

A ccording to a recent national poll commissioned by 
the Center for Alcohol Policy, there continues to be 
a clear and overwhelming bipartisan support for 
state regulation of the alcohol industry. Americans 

expressed satisfaction with how alcohol is handled in their state 
and say the three-tier system is working well. 

American adults want alcohol laws to prioritize public health 
and safety. They want states to evaluate the impacts of changes 
in alcohol regulations that occurred during the pandemic before 
making any changes permanent.

These 2023 survey results reported by New Bridge Strategy is the 
latest look at core attitudes on several facets of alcohol regulation 
that have been tracked every two years, since 2008. More than 
1,000 adults over age 21 across the nation were surveyed. Key 
findings include: 

 n 80% support (across party lines) of states setting their own 
laws and regulations surrounding the sale of alcohol (beer, 
wine, and liquor).

 n 89% say that “it is very important to keep the alcohol industry 
regulated” because alcohol is viewed as a unique product 
that requires oversight.

 n 84%	are	satisfied	with	the	“existing	system	for	purchasing	
alcohol” in their state.  

 n 88%	are	satisfied	with	the	variety	of	alcohol	products	
available in their community.

 n 72%	are	satisfied	with	the	number	of	places	alcohol	can	be	
purchased in their community. 

Americans want alcohol laws and lawmakers to prioritize 
health and safety:

 n 67% say that “more needs to be done to reduce the potential 
harm	caused	by	alcohol,”	while	33%	believe	efforts	are	
sufficient.	

 n 91%	view	driving	“under	the	influence	of	alcohol”	as	a	
serious problem. 

 n 80% say lawmakers should prioritize reducing drunk driving. 
 n 75% view “underage drinking by high school aged youth” as 

a serious problem. 

Michigan Liquor Report
PAT GAGLIARDI  //  CHAIR,  MICHIGAN LIQUOR CONTROL COMMISSION

THE MLCC CELEBRATES 90 YEARS: 1933—2023 
The MLCC recently celebrated its 90th anniversary on April 27. The 
Liquor Control Commission was created when Public Act 64 of 1933 
was signed into law on April 27,1933. 

The Act legalized the manufacturing and sale of low-alcohol (3.2%) 
beer and wine in Michigan once again (following federal legalization 
in	March	1933).	The	Act	also	created	specific	license	types	for	
retailers to sell alcohol and allowed local governmental units to vote 
to legalize alcohol sales in their territories or to remain dry. 

In two short weeks, the Commission hurriedly organized its 
operations to have a supply of 3.2% beer available for May 11, 1933, 
when beer could be legally sold again beginning at 6:00pm. The 
headline of a story in the May 10 Lansing State Journal declared, 
“Liquor Commission Headquarters Like Chaotic Beehive at Present” 
as hundreds of licenses were issued. 

On	May	10,	1933,	the	Commission	issued	the	first	three	retail	
licenses to sell beer to the Book-Cadillac Hotel in Detroit, the Olds 
Hotel	in	Lansing,	and	the	Bancroft	Hotel	in	Saginaw.	The	first	Special	
License was issued to the American Legion for a huge event in Detroit 
also on May 10, where an estimated 30,000 people attended, as 
reported by the Detroit Free Press.    

Speaking	of	firsts,	Michigan	was	the	very	first	state	in	the	nation	to	
vote on April 10, 1933, in support of ratifying the 21st Amendment, 
starting the process of repealing national Prohibition. In December 
1933, the 21st Amendment to the U.S. Constitution repealed 
Prohibition. 

The Legislature returned to the Capitol immediately thereafter to pass 
the Michigan Liquor Control Act, which greatly expanded upon the law 
passed in April 1933 and allowed for the manufacturing, sales, and 
service of beer, wine, and spirits in Michigan once Prohibition ended.  

The Liquor Control Act also considerably pared down the number 
of members on the Liquor Control Commission from its original 17 
members	to	five	members,	a	number	that	has	remained	the	same	for	
almost 90 years. 

In addition to issuing liquor licenses and enforcing liquor laws, the 
Liquor Control Commission was vested with the responsibility to act 
as the wholesaler of spirits products 

in Michigan, as it still does today.

Nine decades ago, the Commission ran a $5 million business that 
has	grown	to	a	$1.92	billion	business	in	FY22.		An	original	staff	of	
“around 20 people” has grown to 145 individuals. 

Just think, in 1933 you could buy an eight-ounce beer for a nickel.  

To learn more about the MLCC’s fascinating history and read 
many actual statewide news articles from 1933, vist the MLCC’s 
main website at www.michigan.gov/lcc and click on the 90th 
anniversary logo. n
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Communications Corner
VANESSA DENHA-GARMO //  FOUNDE R ,  EP IP H ANY COMMUNICATIONS &  COACH ING

How Our Stories Can Help 
Rebrand Our Organizations

S ince the inception of social media, the way 
the world communicates has changed 
drastically. I have spent years sharing with 
clients the value of creating their own news 

outlets by using various platforms that enable them to 
tell their stories. 

Everyone has a story to tell but you must know how to 
tell your story if you want people to care about your story. 

As we encourage members to brand their businesses, 
we continue to brand the association.  We are making 
communication changes at MIRA to better market the 
work we do daily for our members.  

Moving forward, MIRA will be publishing our 
industry leading publication, Bottom Line, bi-monthly, 
which is why this issue is the May/June issue. This year, 
MIRA will also be revamping the website, making it 
more user friendly with regularly updated content and 
allowing you to do business with MIRA 24 hours a day. 

In addition, MIRA is becoming more active on 
social media. If you don’t already like or follow MIRA 

pages, check out the association on Twitter, Facebook, 
Instagram, and LinkedIn. The goal is to inform and 
engage members as well as industry influencers and 
leaders. Please share your stories and tag MIRA. The 
intent is to keep members abreast of industry news on a 
regular basis through our social media platforms. 

MIRA is also going to share news monthly using 
another platform - the Bottom Line Brief. We know 
that many people are bombarded with daily emails and 
so we are creating a strategic communications plan 
that shares information with our members in a more 
efficient way.  

MIRA has its pulse on government relations and 
legislative issues and remains tuned. We are tuned into 
compliance concerns and member relations. MIRA 
events are designed to entertain and to connect industry 
leaders that encourage collaboration. Look out for 
pictures from MIRA golf outings, gala, trade shows and 
turkey drive, among other occasions. 

If you have not already registered to receive the  
Bottom Line magazine or the exclusive Bottom Line 
Brief, reach out to us and we will add your information 
to our list. 

We all have stories to share, and MIRA wants to 
hear about members’ stories. We encourage you to 
reach out to MIRA by tagging us, emailing us or by 
calling the office.  n

WWW.FACEBOOK.COM/MIRAMWONLINE

WWW.INSTAGRAM.COM/ 
MIDWESTINDEPENDENTRETAILASSOC

WWW.TWITTER.COM/MIRA_MIRF

WWW.LINKEDIN.COM/COMPANY/ 
ASSOCIATED-FOOD-&-PETROLEUM-DEALERS
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Economy and Sustainability Economy and Sustainability 
Affecting Consumer Affecting Consumer 
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n BY EPIPHANY COMMUNICATIONS AND COACHING*

R
eal consumer spending is forecast to 
drop at a 0.5% annualized rate in the 
second and third quarters of 2023, the 
first back-to-back quarterly decline 
since early 2020. U.S. retail sales fell 

0.4% in February from the month before according to 
the Department of Commerce. 

USDA reported that the food at home index (grocer-
ies) rose 10.2% over the last 12 months.

“We are looking at economics 101, which I ad-
dressed in my chairman’s message this issue,” said 
Bobby Hesano, MIRA Chairman and Owner of D&B 
Grocers Wholesale & Distributors. “It’s imperative that 
our retailers look at the supply and demand issues in the 
industry when it comes to setting prices.”

This year, a family of four is living on a food budget 
of $1,000 per month on groceries ($979.40), according 
to the Official USDA Thrifty Food Plan for February 
2023. For perspective, two years ago, a family of four 
on the same budget spent about $300 less per month 
($674.80). And even just a year ago, the expense was 
$887.80, or about $90 less per month.

“Inflation and economy tend to elicit an immediate 
reaction, while sustainability is more of a part of your 
belief system,” said Dr. Russell J. Zwanka, Food Mar-
keting Program Director at Western Michigan University. 
“They both do lead to consumer purchasing behavioral 
shifts, though.”

For the inflationary impact, and now the sense that 
banks are not safe, currency discussions are happening 
globally. “There’s a general unease, most people tend to 
circle the wagons and shift into ‘savings mode’ if they 
can,” said Zwanka. “In the case of uncertainty paired 
with high inflation, a robust store brand program is the 
best place to start.”

Some of the largest monthly declines were in food 
services and drinking places (-2.2%), department stores 
(-4%), furniture and home stores (-2.5%), and auto 
dealers (-1.8%), according to reports.  “Ensuring you 
have a store brand program with at least three tiers 
will help ease some anxiety with customers,” said Dr. 
Zwanka. “The tiers should be opening price point, na-

tional brand equivalent, and a value-added tier (think 
vanilla ice cream with Madagascar vanilla).”

Consumers are getting creative and finding new ways 
to cut back on spending. In the fresh food departments, 
Dr. Zwanka says it’s especially important to make protein 
packages that can serve a family of four for around $12-
$15.  “You may have to trim the pork chops a bit smaller 
for each portion, put less ground beef in the pack, etc.,” 
said. Dr. Zwanka.  “Doing this will help the customers 
still feed their families, although the protein pieces 
may be a bit smaller.  When times are tough, customers 
gravitate towards foods that can stretch the dollar, like 
rice, pasta, soup, beans, cabbage, etc.  You can still eat 
healthy on a budget.  Items like spinach, bananas and 
kale are quite affordable, while also being healthy.”

Knowing how customers react, retailers need to 
respond. “Knowing what your competitors are doing is 
valuable,” said Hesano. “Customers will not only get 
creative, but shop the best prices.” 

Although the index for eggs increased 55.4% over 
the year, it decreased -6.7% over the month of February. 
And that decrease in egg prices is projected to continue. 
The USDA reported that high egg prices resulted from 
outbreaks of the avian flu, which has killed in excess 
of 58 million backyard and commercial poultry species 
since 2022. The agency said that egg prices will fall 
nearly 30% during 2023 assuming there are no additional 
avian flu outbreaks.

For sustainability, Dr. Zwanka suggests stores focus 
on reducing waste by promoting frozen vegetables, and 
really anything frozen, as a sustainable solution for 
reducing waste.  “Most waste comes from the produce 
department, and products in a frozen state are quite 
sustainable,” he said. “If you have a large offering of 
foodservice items, watching which ones are thrown away 
at the end of the day and adjusting production, can help 
an operation remain viable and sustainable.  I’d suggest 
you look at the total customer, when it comes to helping 
the environment, sustainability, and include fair trade, 
rainforest preservation, recycling, etc.  It all works to-
gether with an entourage effect for the environment.” n

*Writers with Epiphany Communications and Coaching 
are content creators for Bottom Line.
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Self-Checkout Systems Increasing at Retail Stores Across America

n BY EPIPHANY COMMUNICATIONS AND 

COACHING*

In 2019, Value Center Market was featured in 
a Toshiba Global Commerce Solutions story as 
using new technology for self-checkouts. 

Value Center Market, a longtime MIRA member, 
is	a	locally	owned	family	grocery	store	offering	
great value on the freshest high-quality foods 
and produce, with four locations throughout 
southeastern Michigan. 

“Toshiba is a global market share leader 
for integrated in-store retail solutions and 
is enhancing the customer experience for 
Value Center grocery shoppers,” said Jason 
Baylis, president of Great Lakes Data Systems. 
“The	Farida	family	was	our	first	independent	
retailer to use our technology about 15 years 
ago and have since added more technology at 
their businesses.”

Value Center Market’s focus on customer 
experience has resulted in improved store 
revenues	and	operating	efficiency	for	the	
Michigan grocer due to the deployment of 
Toshiba Self-Checkout System units at two store 
locations, according to the report.  

Providing shoppers with a convenient and 
user-friendly option for completing their 
purchases, Toshiba’s self-service solutions 
already	account	for	a	significant	portion	of	
Value Center Market’s transactions since 
being installed in 2019. 

“Value Center Market is a premium grocer in 
Southeastern Michigan with great employees 
who genuinely care about our customers,” 
Value Center Market owner, Ron Farida, stated 
in 2019.  “Toshiba’s Self-Checkout System 

solutions have been very well received by our 
shoppers,	while	significantly	expediting	their	
transactions.  Before integrating Toshiba’s 
self-service technology, we had a single express 
line, which was continuously backlogged with 
three or four customers at any one time.  With 
six Toshiba self-service systems, customers now 
complete their grocery purchase very quickly 
and the lines keep moving.

Serving as Value Center Market’s express 
lanes, Toshiba’s Self-Checkout Systems are 
also immensely popular with store patrons 
who desire a self-service option.  Toshiba 
self-checkout solutions further enable a more 
personal shopping journey, while reducing 
checkout times by allowing Value Center Market 
customers more control and privacy at the 
point-of-purchase.

Baylis says self-checkout can also help 
reduce theft that retailers have been 
encountering. Organized retail crime (ORC) is 
running rampant. 

A recent National Retail Security Survey shows 
that total shrinkage reported by retailers has 
grown to nearly a $100 billion annual problem. 
In 2021, retailers, on average, saw a 26.5% 
increase in organized retail crime incidents. 

“The key to eliminating theft at the self-
checkout is the Shopper Assistant (SA),” 
said Baylis. “We are implementing self-
checkout systems all over the country in retail 
establishment from small c-stores to large 
retailers. Having the SA person who is trained 
to not just oversee self-checkouts but to jump 
in	to	fix	problems	and	help	keep	lines	moving,	
is essential.” 

Stores are also installing large TV screens above 
the self-checkout lanes connected to their 
DVR, where customers can see themselves ring 
up their items and pay at the checkout as an 
added form of security to the SA. “Each time a 
store associate interacts with the system using 
the shopper assistant card, the transaction is 
logged and stored,” said Baylis.  “Most theft 
is not happening at the checkout lanes where 
many employees are located,” said Baylis. “If 
a customer wants to steal, it is much easier to 
shoplift down an aisle then at the checkout 
counter. The majority of theft that is seen at the 
checkout is due to personal theft and cashier 
“sweet-hearting”, where a cashier knowingly 

allows a customer to steal.”

Value Center Market in Madison Heights has 
ten self-checkout units that Great Lakes Data 
Systems has installed. “Hollywood Market in 
Rochester and Madison Heights have eight self-
checkouts each that we installed,” and “we are 
adding more to Royal Oak soon” said Baylis. 

BOSS is the server for the Self-Checkout Unit 
(SCO). The BOSS reports show the Shopper 
Assistant lane activities and can be used for 
exception-based analysis or identifying cashier 
activities that may be linked to a lack of proper 
training or other security concerns.

Consumers who use both self-checkout stations 
and	staffed	checkout	lanes	consistently	have	
the highest retention rates and best customer 
value, bolstering the case for retailers to take a 
hybrid approach to their front ends, according 
to	a	2022	study	from	shopper	intelligence	firm	
Catalina.	The	findings	are	based	on	an	analysis	
of 4.5 billion transactions made by 245 million 
consumers in the U.S. in 2021.

The	firm	also	found	through	a	pilot	with	a	
regional grocer that self-checkout users who 
received coupons drove four times more sales 
growth than the self-checkout lanes with 
suppressed incentives.

The number of self-checkout lanes in the U.S. 
has	increased	by	10%	in	the	last	five	years,	and	
Catalina estimates that they now make up 38% 
of the checkout lanes in U.S. grocery chains. 

Since the 2020 pandemic, employee 
retention has decreased. MIRA has reported 
the	challenges	members	face	is	finding	
enough help. 

“Self-checkout is also a solution to the 
employee shortage as well,” said Baylis. 

Not only has SCO helped with the cashier 
shortage, but it has also helped in many 
other departments as well. SCO allows the 
stores to redeploy the current work force into 
areas that may need attention due to the 
employee shortage. 

According to statistics,  93% of all retailers are 
either already using SCO, have purchased, and 
waiting to implement SCO or thinking about 
how they can implement SCO. “It’s a technology 
that is here to stay and is being implemented 
in more and more stores across the country.” 
said Baylis. n

Retail Trends

*Writers with Epiphany Communications and Coaching are content creators for Bottom Line.
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How EVs are Changing Gas Stations

n BY EPIPHANY COMMUNICATIONS AND 

COACHING*

As Electric Vehicles (EVs) gain 
popularity, many are asking: What 
will happen to gas stations? Although 
MIRA members are primarily located 
in the Midwest of the United States, 
it might behoove members to look 
to states like California to assess the 
future of gas stations. California’s 
shift away from gas-powered vehicles 
could mean as many as 80% of gas 
stations would be unprofitable by 
2035, according to some experts.  
The state has some 250,000 station 
owners and employees.

Gas stations have evolved over 
the years and have been a part of the 
country’s culture offering fuel, food, 
and friendly directions along back 
roads and byways, but how will that 
change as EVs are hitting the roads?

Already, fewer cars are gas-
guzzlers, reducing demand for fuel. 
Not only are a growing number 
of cities banning new station 
construction, but manufacturers are 
also producing less gas-guzzlers, 
reducing the demand for fuel. 

Motorists typically stop at a gas 
station for a quick in-and-out stop. 
They pump gas and pay at the pump; 
these stations are often located on 

Fuel Retailing

busy routes and can be low cost, 
high-volume businesses.

With EV cars, there is a different 
demand. Charging them takes time 
so adding diners and other food 
establishments to the station or a 
quaint coffee shop gives the motorists 
something to do while waiting for 
the vehicle to charge. Many gas 
stations have partnered with food 
establishments over the years.  

Gas stations owners are in 
survival mode. They are testing 
more sustainable sources of revenue, 
adding car washes, and expanding 
their store offerings. Increasingly, 
they sell not just coffee and cigarettes 
but also fresh sandwiches, organic 
juices, pizza, hot dogs or are teaming 
up with other chain stores like Tim 
Hortons, Dunkin, and Burger King. 

Meanwhile AAA reported in mid-
April that Gas prices in Michigan 
declined slightly after setting a new 
2023-high of $3.72 on Saturday, 
April 15th. Michigan drivers are now 
paying an average of $3.71 per gallon 
for regular unleaded, which is 9¢ 
more than in early April. This price 
is 22¢ more than the same time in 
March but still 20¢ less than this time 
last year.

Motorists are paying an average 
of $55 for a full 15-gallon tank of 
gasoline; a discount of about $23 
from 2022’s highest price last June.

According to new data from the 
Energy Information Administration 
(EIA), gas demand decreased from 
9.3 to 8.94 million b/d. Meanwhile, 
total domestic gasoline stocks 
dropped slightly by 400,000 bbl to 
222.2 million bbl. Lower demand 
would typically push pump prices 
down; instead, elevated oil prices 
have pushed them higher.

According to the Ford Media 
Center, Ford began production 
of an all-new electric passenger 
vehicle, a medium-sized crossover, 
built in Cologne with a second 
electric vehicle added to the 
Cologne production line-up in 
2024. In addition, Ford’s top-selling 
passenger vehicle in Europe, the 
Ford Puma, will be available as an 
electric version made in Craiova, 
Romania, starting in 2024.

Ford targets to become all-
electric for their passenger car 
lineup in Europe by 2030 and two 
thirds of commercial van sales to be 
all-electric or PHEV (plugin hybrid 
electric vehicle) by the same date, 
according to reports.  

Kevin Bahnam, president 
of USA 2 Go, has been 
adding charging stations at his 
establishments in recent months, 
“however, the stations today are 
not economically efficient,” he 
noted. “The cost is too high, and 
the demand is still very low. We 
are adding it on as another service 
offered to customers to maintain 
traffic. That is where it stands today. 
It is going to change for sure, but 
we don’t know exactly how.”

Technology changes quickly 
and that includes charging stations. 
“We hope once the new generation 
chargers drop the charging time to 
an average five minutes, it will be 
more of a destination,” said Bahnam. 
“It’s almost like the big players are 
in a waiting mode. They won’t want 
to jump into it quickly because it is 
costly. The return on the investment 
is not there yet even with the state 
and federal grants.”n

*Writers with Epiphany Communications  
and Coaching are content creators for  
Bottom Line.



Beef, Pork, Poultry, Processed Meats, 
Lamb, Veal, Seafood, Deli, Full Line of 
Dairy and  Eggs, Bakery, Frozen Foods, 
Ethnic Foods, Hispanic, Halal, Kosher

313-659-7300  
Sherwoodfoods.com

HAPPY 
HAPPY DAYS
So much to celebrate 
& be grateful for! 

We're still here, doing what we 
do—feeding families across America 
and filling the center of your plate. 
Every Holiday, every season, every day. 
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New Business is A Natural 
Fit for Justin Yono

n BY EPIPHANY COMMUNICATIONS AND COACHING*

J ustin Yono is no stranger to the food retail 
industry. He grew up watching his father 
own and operate retail businesses for 
several years. However, his path to owning 

his own business was not a straight shot out of high 
school. He ventured into other professions before he 
set his eyes on an existing business and he quickly 
realized it was a “natural” fit. 

Natural Food Patch is in downtown Ferndale. 
The 5,200 square-foot business has been serving the 

community and the surrounding areas for nearly 25 
years. When the opportunity to purchase the business 
surfaced, Justin Yono jumped on the chance.  Right 
out of college, he ventured into corporate finance 
and then spent around seven years working in the 
commercial real estate industry, “but I always had 
that entrepreneurial itch,” he said.  “Many say 
I’m going ‘back to my roots’ as my father was in 
the grocery industry for 40+ years and served as 
chairman of MIRA previously.”

Justin’s father, Nabby, is a long-time MIRA 
member and was the chairman in 1994 and 1995. 
He is still very involved in the association today and 
often consults on industry issues and sits on Midwest 
Independent Retailers Foundation (MIRF) board.  

Today, Nabby also consults on his son’s new 
business. “When he approached me about the business, 
I encouraged him to buy it,” said Nabby. “Currently 
the commercial real estate industry is struggling a bit. 
I knew he could do both businesses. He consults with 
me almost daily on products, services, and equipment. 
I still have knowledge of the industry even though I 
have been out for while now. Many of my friends are 
still owners and operators and I am in contact with 
them often about industry issues.” 

For Justin, the business is not just about selling 
products. “We actively educate our customers on 
quality natural and organic health foods, which is 
an increasingly growing segment year-over-year,” 
said Justin.  “We carry the best brands and have 
phenomenal prices on vitamins and supplements, 
organic produce, bulk foods, frozen foods, grocery, 
health & beauty and much more. We are a completely 
natural foods grocery store and take it to heart. Our 
prices remain affordable, because we feel that healthy 
living doesn’t have to break the bank!”

Justin and his wife Kayla have been married 
for two years. When he is not working, he enjoys 
exercise, traveling and spending time with his family. 

They have several future growth plans in the 
coming months to better serve their great customers. 
“Stay tuned for updates,” said Justin. n

*Writers with Epiphany Communications and Coaching are 
content creators for Bottom Line.

N A T U R A L  F O O D  P A T C H

Locations: Ferndale, Michigan

MIRA Member Since: 2023

Slogan: “Healthy living doesn’t have to break the bank!” 

Website: www.naturalfoodpatch.com

Retailer Spotlight



A FAST, SAFE AND CONVENIENT ALTERNATIVE TO 
FILLING AND SELLING PROPANE TANKS!

TO SIGN UP FOR THIS PROGRAM, CALL MIRA AT (800) 666-6233 OR EMAIL IT TO INFO@MIRAMW.ORG.

– D
ISC

OUNTS – MIRA MEMBER 
EXCLUSIVE

Members with questions call the MIRA office at 1-800-666-6233
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From fill to till and back again, we oversee the entire product lifecycle to serve you better. 
By controlling our operations, we’re able to ensure that every tank is:

• Inspected, cleaned and refurbished by qualified personnel
• Delivered on time by licensed drivers
• Decommissioned and recycled for scrap metal at the end of its life 

As a participating retailer, you’ll:
• Expand your product line to include propane sales
• Eliminate the need for specialized training and certified propane attendants 
• Increase repeat business and return consumer traffic 
• Earn extra revenue without losing indoor shelf space 
• Provide a new service for customers that encourages repeat business 
• Offer an environmentally friendly recycling service at no charge
• Eliminate the need for your customers to wait for tanks to be filled

MIRA MEMBER* 
PRICING:

Exchange Price:  
$13.39

Purchase Price:  
$47.00

*If you are already a Tank 
Traders® customer, we will 
adjust your cost to these rates.

Account Set Up
We will walk you through the 

application process, obtain licensing 
on your behalf where applicable, and 

get you all set up so that you can 
start selling propane.

Training & Displays
Once you’re all set up, we’ll train your 
staff on the program and its benefits 

and outfit your store with a  
24-tank, or larger, storage display 

cage, promotional signage and 
marketing collateral.

Away You Go
Finally, our logistics team will fill your 
cage and coordinate regular propane 

deliveries based on your sales 
volumes in order to maximize your 

stores’ propane sales.

1 2 3
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Member Spotlight

Liquor Law Lawyer Hopes to 
Help MIRA Members

n BY EPIPHANY COMMUNICATIONS AND COACHING*

J ohn Doyle is a solo practitioner with the 
Doyle Law Office, PLLC, practicing liquor 
license law throughout the state of 
Michigan. He has 31 years of experience in 

liquor law matters. He has handled all kinds of liquor 
matters for all types of liquor licenses and applicants, as 
well as violation matters and appeals with the Michigan 
Liquor Control Commission (MLCC).  “I am also 
general counsel for two statewide county based Non-
Government Organizations (NGO). “I do probate work, 
as well as other business-related legal matters.”

As a new MIRA member, Doyle was intrigued by 
the association’s history and services. “The wide variety 
of services and programs that MIRA offers its members 
is quite impressive,” he said.  “Many of my clients are 
MIRA members and had very complimentary things to 
say about the association. The variety of the membership 
types makes MIRA look like a great platform to connect 
with others in the industry. The fact that MIRA has been 
around so long speaks volumes to its long-term past and 
future successes in the field.”

Doyle can provide start-to-finish legal services to 
members regarding liquor license, and related licensing 
such as lottery, Electronic Benefit Transfer (EBT) and 
matters as well as the buying and selling of related 
assets and real estate.

Besides the MLCC application, violation and 
appeal processes, Doyle consults on best employer/
employee practices for the sale of alcohol and 
tobacco, “which everyone knows are controlled 
substances and must be sold in a manner that is 100% 
safe to the public,” he said.

“John Doyle has done work for our company 
and most of the fuel dealers we supply,” Michael 
G. Mitchell of Markham Oil/Markham Enterprise 
Inc. “We used to do the majority of our MLCC work 
ourselves and we did a fair job. After working with 
John, we realized that although we could do it in-house 
the time and effort it took away from other projects and 
day-to-day operations came at a higher cost than what 

John charged us to do it. He is fair priced, honest, and 
dependable and we consider him to be a strong asset 
for our team and a friend.”

When he is not practicing law, Doyle enjoys golf, 
skiing, taking walks and reading.

Doyle earned his undergraduate degree from 
Georgetown University School of Foreign Service 
(BSFS 1989) and earned his law degree at Marquette 
University Law School in 1992.

“In my early practice I did a lot of litigation but have 
since concentrated more on my administrative law and 
business practice,” he said. “While a lot of members 
are facing similar issues of rising costs and difficulty 
stocking some specific alcoholic brands, in my opinion 
the biggest ongoing issue facing MIRA members is 
ensuring compliance with the law prohibiting the sale 
of alcohol and tobacco to minors. Not only can sales to 
minors lead to tragic consequences in the community 
and be extremely costly to members in the form of 
fines, possible license suspensions and attorney fees, it 
can result in members who are seeking to expand the 
number of licensed locations being denied approval for 
the new location by the MLCC based on the member’s 
past operating history.”

MIRA members can reach John Doyle at  
(517) 204-7721. n

*Writers with Epiphany Communications and Coaching are 
content creators for Bottom Line.

JOHN DOYLE, DOYLE LAW OFFICE, PLLC



HERE FOR YOURS.

The Midwest’s Most
Beloved Private Label  
With a legacy of over 118 years throughout 

our country’s heartland, the Our Family brand 

is guaranteed to delight your shoppers and 

become a staple on their family table. SCAN HERE 
TO LEARN MORE

CONNECT
WITH US ONLINE

FOR MORE FAMILY-FOCUSED, 
QUALITY CONTENT

Contact Jim Gohsman (1-616-878-8088) jim.gohsman@spartannash.com or
Mary Brush (1-989-798-2148) mary.brush@spartannash.com for more information.  
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CEO to CEO

A Sit Down with the President and CEO of Eastern 
Michigan Better Business Bureau
n BY EPIPHANY COMMUNICATIONS AND 

COACHING*

MIRA’s President and CEO, Bill Wild, 
connects regularly with leaders in the 
Midwest in order to promote collaboration. 
He recently met with Melanie Duquesnel, 
President and CEO of Better Business 
Bureau (BBB) serving Eastern Michigan 
to talk with her about the BBB and 
businesses today.  

1. How does BBB serve clients 
today?

BBB started as an organization, in 1912, to 
create a trustworthy marketplace through 
advertising regulation, think snake oil 
salesman or too good to be true claims, 
as well as holding those businesses to 
do what they say there are going to do.  
Today, BBB does that and much more.  
BBB accredits businesses that will stand 
for BBB’s 8 Standards of Trust. They are: 
Build Trust, Advertise Honestly, Tell the 
Truth, Be Transparent, Honor Promises, 
Be Responsive, Safeguard Privacy and 
Embody Integrity. While accrediting a new 
business, BBB is looking to make sure 
the applying business maintains those 
standards and if there is a weakness shown 
in those standards, BBB won’t accredit the 
business but will recommend changes the 
business could do to achieve meeting BBB 
accreditation standards. BBB also handles 
dispute resolution between a client and 
business and business to business.  While 
BBB can’t make either party ‘pay’, BBB will 
do its best to identify the concerns, work 
with both parties and arrive at consensus.

2. What is the greatest value in 
being approved by the BBB?

The greatest value to a business of being 
accredited is being associated with the 
BBB brand. BBB’s brand is still highly 
recognized as the champion for marketplace 
trust and when a business shows the 
seal, prospects and customers know the 

business will stand behind their service or 

product. Even when things go wrong, and 

they inevitably can go wrong, BBB works as 

a neutral third party to bring both parties to 

consensus and resolution. As such, BBB has 

become a business reputation management 

partner. Having a disconcerted client in 

the marketplace can be damaging to a 

business’s reputation. Successfully going 

through BBB’s dispute resolution process 

can showcase the business as doing all they 

can to meet their client’s expectations.

3. How do you collaborate with other 
organizations that help you reach 

your goals?
BBB works with chambers, senior centers, 

educational institutions, and any other 

organizations that want to learn more 

about sound business practices including 

cybersecurity as well as scams and frauds. 

These organizations assist BBB in working to 

educate our marketplace in safe consumer 

practices and business ethical practices.  

4. What are some of the top issues 
businesses are facing that the 

BBB has been addressing?
Cybersecurity based scams are impacting 

businesses. Those scams are delivered via 

email purporting to be a C suite employee in 

need of personal information or payment for 

a vendor. The scammer is hoping at the end 

of the day to get the personal information 

to create personas to get access to funds or 

cash from the business for a fake invoice. 

Business growth is always on our Accredited 

Businesses’ minds. Through BBB’s Get 

a Quote program or simply having a BBB 

Business	Profile	where	prospective	clients	

can see what other clients’ experiences are, 

can drive additional opportunity to those 

Accredited Businesses.

5. How do you define your 
leadership style?

My leadership style is collaborative. I 

have amassed a team that is inclusive, 

transparent, and respectful. I need that 

to make sure the team is energized and 

engaged. And I am only as good as my team 

is. Without their knowledge and support, I 

would be half the leader I am today.

6. What do you love most about your 
job?

BBB has provided the opportunity to solve 

problems	and	find	connections.		That	

engagement drives me every day. Some days 

the marketplace issues are big and need a 

large team to handle. Some days the issues 

are small. That diversity of situations also 

keeps this position fresh and never boring.

7. How would you like to see 
business leaders collaborate for 

the greater good of today’s economic 
and business climate?
Collaboration is always good for the 

community. But asking for assistance, 

brainstorming, and/or feedback is 

imperative to creating a long-term, 

sustainable business. Sometimes a 

business leader may feel too vulnerable 

to ask for help but when they do ask for 

that assistance, great things can happen. 

Business community support is available in 

a number of ways and locations. BBB is here 

to help identify those resources as well as 

provide a means of putting the business’s 

best foot forward. n

*Writers with Epiphany Communications  
and Coaching are content creators for  
Bottom Line.

MELANIE DUQUESNEL, BETTER BUSINESS 
BUREAU PRESIDENT AND CEO



HUSTLE

ROCKSTAR and RR Star & Design are registered trademarks of PepsiCo, Inc.  25819002R O C K S TA R E N E R G Y.C O M



MEMBERSHIP SURVEY!
At MIRA, we care about your business needs! 

MIRA is implementing a new membership database. To  
make sure your rebate checks are not delayed, please scan  

this QR code to complete this short 5-minute survey.  
Please	call	our	office	at	(800)	666-6233	with	questions.

To register, scan a QR code or visit  
www.MIRAmw.org/events. 

Sponsorship opportunities available!

NOW ACCEPTING DOOR PRIZES!

CONTACT KELLI PETTY AT   
KPETTY@MIRAMW.ORG

Sign up today to golf  
in of our outings!

47TH ANNUAL MICHIGAN GOLF OPEN
JULY 19, 2023

PLYMOUTH, MICHIGAN

18TH ANNUAL OHIO GOLF OUTING
AUGUST 8, 2023

MEDINA, OHIO

24th
 ANNUAL HOLIDAY

FOOD & BEVERAGE 
BUYING SHOW

SEPTEMBER 26, 2023
SUBURBAN COLLECTION SHOWPLACE

NOVI, MI

SAVE  
THE DATE!
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Please Support These MIRA Supplier Members

 
Indicates a supplier program that  

        has been endorsed by MIRA

M  Indicates supplier only available in MI
O  Indicates supplier only available in OH
I  Indicates supplier only available in IL

ATM
Payment Gurus/ATM Machine. . . . . . . . . . . . . . (248) 755-1474

BAKED GOODS DISTRIBUTORS
Kordas’ Metropolitan Baking Co. . . . . . . . . . . . (313) 875-7246

BEER DISTRIBUTORS
Eastown Distributors . . . . . . . . . . . . . . . . . . . . . (313) 867-6900

BOOKKEEPING/ACCOUNTING CPA
UHY Advisors-MI . . . . . . . . . . . . . . . . . . . . . . . . (248) 355-1040

BUSINESS AND MEDIA COMMUNICATIONS/ 
PUBLIC RELATIONS/STREAMING

 Citadel FM . . . . . . . . . . . . . . . . . . . . . . .(647) 802-1852

 Comcast Business . . . . . . . . . . . . . . . . .(734) 277-9731

Tamar Designs, LLC . . . . . . . . . . . . . . . . . . . . . . (248) 760-7211

C-STORE & TOBACCO DISTRIBUTORS
 S. Abraham & Sons, Inc. . . . . . . . . . . . .(616) 453-6358

 Team Sledd . . . . . . . . . . . . . . . . . . . . . 1-800-333-0374

Capital Sales Company . . . . . . . . . . . . . . . . . . . (248) 542-4400

H.T. Hackney-Grand Rapids. . . . . . . . . . . . . . . .1-800-874-5550

Seaway Cash-N-Carry. . . . . . . . . . . . . . . . . . . . . (216) 361-5757

C-STORE MISC. TAXABLE MERCHANDISE
 Novelty, Inc . . . . . . . . . . . . . . . . . . . . . 1-800-968-7249

Lasting Impressions Promotions Inc. . . . . . . . . (734) 641-2800

Pure Mitt LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . (231) 330-2554

CHECK CASHING
 Check Casher Money Machine  . . . . . . 1-800-333-0374

Pre Paid Ventures  . . . . . . . . . . . . . . . . . . . . . . . (516) 455-2940

Secure Check Cashing, Inc.  . . . . . . . . . . . . . . . (248) 548-3020

CHIPS, NUTS, CANDY & SNACKS 
 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

Better Made Snack Foods . . . . . . . . . . . . . . . . . (313) 925-4774

D&B Grocers Wholesale. . . . . . . . . . . . . . . . . . . (734) 513-1715

Eden Snacks  . . . . . . . . . . . . . . . . . . . . . . . . . . . (248) 670-1766

Frito-Lay, Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . .1-800-359-5914

Motown Snack Foods  
(Jays, Cape Cod, Tom’s, Archway, Stella D’oro). . . . . (313) 931-3205

COFFEE DISTRIBUTOR
 New England Coffee. . . . . . . . . . . . . . .  (207) 252-0164

COMPLIANCE TRAINING
 Underground Storage Tank . . . . . . . .  1-800-666-6233

COUPON REDEMPTION/MONEY TRANSFER/ 
BILL PAYMENT

 MIRA Coupon Redemption  . . . . . . . . . 1-800-666-6233

   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  (405) 525-9419

CREDIT CARD PROCESSING
 MIRA Credit Card Processing  . . . . . . . 1-800-666-6233

National Merchant Solutions . . . . . . . . . . . . . . .1-888-864-3480

CURBSIDE & DELIVERY 
Mobile Food Menu. . . . . . . . . . . . . . . . . . . . . . . (816) 305-6356

DELI & MEAT MANUFACTURERS & DISTRIBUTORS
 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

Harvest Sherwood . . . . . . . . . . . . . . . . . . . . . . . (313) 659-7300

Kowalski Sausage Co. . . . . . . . . . . . . . . . . . . . . (313) 873-8200

Wolverine Packing Company . . . . . . . . . . . . . . . (313) 259-7500

ENERGY, LIGHTING & UTILITIES
 Running Right . . . . . . . . . . . . . . . . . . . .(248) 884-1704

DTE Energy . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1-800-477-4747

DTE Your Energy Savings . . . . . . . . . . . . . . . . . .1-855-234-7335

ENVIRONMENTAL ENGINEERING 
BLDI Environmental Engineers . . . . . . . . . . . . . (734) 838-0008

Phoenix Environmental . . . . . . . . . . . . . . . . . . . (734) 449-1266

FOOD EQUIPMENT, MACHINERY & KIOSKS
Taylor Freezer/Broaster Chicken . . . . . . . . . . . . (734) 525-2535

GAS STATION BRANDING & MAINTENANCE
 OWL Services M  I  . . . . . . . . . . . . . . . .(248) 620-0070

BLDI Environmental Engineers . . . . . . . . . . . . . (734)-838-0008

GASOLINE WHOLESALERS
CFX Management. . . . . . . . . . . . . . . . . . . . . . . . (937) 938-5156

Markham Oil Company, Inc. . . . . . . . . . . . . . . . (517) 861-7366

Teer Management LLC . . . . . . . . . . . . . . . . . . . . (810) 584-7975

GREETING CARDS
 Leanin’ Tree . . . . . . . . . . . . 1-800-556-7819 ext. 4183

GROCERY WHOLESALERS & DISTRIBUTORS
 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

 T.I. Spices, Inc./Amal Distributing  . . . .(586) 790-7100 

D&B Grocers Wholesale. . . . . . . . . . . . . . . . . . . (734) 513-1715

SpartanNash . . . . . . . . . . . . . . . . . . . . . . . . . . . (616) 878-2248

UNFI West Region. . . . . . . . . . . . . . . . . . . . . . . . (262) 942-3387

Value Wholesale Distributors . . . . . . . . . . . . . . (248) 967-2900

HOTELS, CONVENTION CENTERS & BANQUET HALLS
Suburban Collection Showplace . . . . . . . . . . . . (248) 348-5600

ICE CREAM SUPPLIERS
 Prairie Farms Ice Cream Program  M  

     . . . . . . . . . . . . . . . . . . . . . .1-800-399-6970 ext. 200

 Velvet Ice Cream Co.  . . . . . . . . . . . . . . .(740) 892-3921

Blue Bunny Ice Cream . . . . . . . . . . . . . . . . . . . . (616) 453-6358

ICE PRODUCTS
Arctic Glacier Premium Ice  . . . . . . . . . . . . . . .  1-800-327-2920

Home City Ice  . . . . . . . . . . . . . . . . . . . . . . . . . .  (513) 598-3738

Taylor Ice Co.  . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 295-8576

INSURANCE SERVICES: COMMERCIAL
 CBIZ Insurance. . . . . . . . . . . . . . . . . . . . . . .(216) 525-7163

 Conifer Insurance Company (Liquor Liability) (248) 559-0840

Canopy . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 662-3522

Insurance Advisors, Inc. . . . . . . . . . . . . . . . . . . (248) 694-9006

INSURANCE SERVICES: HEALTH & LIFE
 BCBS of Michigan M  . . . . . . . . . . . . . . .(313) 448-2756

 Blue Care Network  . . . . . . . . . . . . . . . .(248) 799-6300 

Ascension Michigan Foundation  . . . . . . . . . . . (313) 268-1642

Business	Benefits	Resource,	LLC. . . . . . . . . . . . (248) 482-8282

INSURANCE SERVICES: WORKERS’ COMPENSATION
 Conifer Insurance Company . . . . . . . . . . . .(248) 559-0840

 Sedgwick  O  . . . . . . . . . . . 1-800-837-3200 ext. 7188

JANITORIAL PRODUCTS/CLEANING CHEMICALS
 Detroit Chemical & Paper Supply /  

        1st Impressions . . . . . . . . . . . . . . . .  (586) 558-8805

LEGAL SERVICES
Cummings, McClorey, Davis & Acho, PLC. . . . . . . (734) 261-2400

John J. Doyle, Attorney  . . . . . . . . . . . . . . . . . . . (517) 204-7721

Kullen & Kassab, PC  . . . . . . . . . . . . . . . . . . . . . (248) 538-2200

LIQUOR SHELF TAGS
Saxon, Inc.  M   . . . . . . . . . . . . . . . . . . . .(248) 398-2000

LOTTERY
All-Star Gaming . . . . . . . . . . . . . . . . . . . . . . . . . (855) 772-4646
Michigan Lottery . . . . . . . . . . . . . . . . . . . . . . . . (517) 335-5648
Ohio Lottery . . . . . . . . . . . . . . . . . . . . . . . . . . . .1-800-589-6446
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MILK, DAIRY & CHEESE PRODUCTS
 Borden Dairy  O  . . . . . . . . . . . . . . . . . .(855) 226-7336

 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

 Prairie Farms Dairy Co.  M . . . . . . . . . . .(248) 399-6300          

Harvest Sherwood . . . . . . . . . . . . . . . . . . . . . . . (313) 659-7300

MONEY ORDERS
 Retailers Express Money Orders . . . . . 1-800-666-6233

OFFICE SUPPLIES & PRODUCTS
 Office Depot  . . . . . . . . . . . . . . . . . . . . .(855) 337-6811

PAYROLL SERVICES
ConnectPay Payroll Services . . . . . . . . .(248) 594-6900

PET SUPPLIES MISC.
Cost Less, Inc. . . . . . . . . . . . . . . . . . . . . .(810) 715-4500

PIZZA SUPPLIERS
 Omni Food Concepts M  O   . . . . . . . . . 1-888-367-7829

Hunt Brothers Pizza. . . . . . . . . . . . . . . . . . . . . . (615) 259-2629

POINT OF SALE & RETAIL TECHNOLOGY
 Great Lakes Data Systems  (LOC Software) 

  . . . . . . . . . . . . . . . . . . . . . . . (248) 356-4100 ext. 107

 Petrosoft LLC . . . . . . . . . . . . . . . . . . . . .(412) 306-0640

 Success Systems/Smokin’ Rebates . . 1-800-653-3345

BMC-Business Machines Company  . . . . . . . . . (517) 485-1732

PRINTING, PUBLISHING & SIGNAGE
Saxon, Inc.  M   . . . . . . . . . . . . . . . . . . . .(248) 398-2000

Ahearn Signs, Inc. . . . . . . . . . . . . . . . . . . . . . . . (734) 699-3777

Lasting Impressions . . . . . . . . . . . . . . . . . . . . . (734) 641-2800 

Pace Custom Printing. . . . . . . . . . . . . . . . . . . . . (248) 563-7702

PRODUCE DISTRIBUTORS
Anthony Marano Company . . . . . . . . . . . . . . . . (773) 321-7500

PROPANE
 Tank Traders Midwest . . . . . . . . . . . . . .(877) 429-5797

Planet Propane . . . . . . . . . . . . . . . . . . . . . . . . . (248) 647-0000

REAL ESTATE
 Sell Your Business Program. . . . . . . . . . 1-800-666-6233

Global Petro Advisors LLC / Elevate Next Home (614) 332-8762

REFRIGERATION SOLUTIONS (COMMERCIAL)
 American Refrigeration Manufacturer . . . (248) 747-2045

Raves Cooler Doors . . . . . . . . . . . . . . . . . . . . . . (248) 887-0648

RETAIL FIXTURES, DISPLAYS & FLOORING
 Display Max . . . . . . . . . . . . . . . . . . . . . .(810) 494-0400

RESTAURANT EQUIPMENT & SUPPLIES 
All American Restaurant Equiptment . . . . . . . . (313) 368-5331

REVERSE VENDING MACHINES & SERVICE
UBCR, LLC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (248) 529-2605

ROOFING: COMMERCIAL & INDUSTRIAL
Technique	Roofing	Systems . . . . . . . . . . . . . . .1-800-653-1631

SECURITY, SURVEILLANCE & MORE
 DensityUSA . . . . . . . . . . . . . . . . . . . . . .(314) 798-8747

Clearview . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (855) 903-7233

SODA POP, WATER, JUICES & OTHER BEVERAGES
 Faygo Beverages, Inc.  M   . . . . . . . . . . .(313) 925-1600

 Reyes Coca-Cola (Metro Detroit program)
   . . . . . . . . . . . . . . . . . Metro Detroit M  (313) 868-2008
   . . . . . . . . . . . . . . . . . . . . . . Belleville M  (734) 397-2700
   . . . . . . . . . . . . . . . . . . . . . . . . . . Flint M  (810) 237-4000 

  . . . . . . . . . . . . . . . . . . . . . Cleveland O  (216) 690-2653

Garden Food Distributors . . . . . . . . . . . . . . . . . (313) 584-2800 

Monster Energy Company . . . . . . . . . . . . . . . . . (800) 426-7367 

Pepsi Beverages . . . . . . . . . . . . . . . . . .Detroit 1-800-368-9945
   . . . . . . . . . . . . . . . . . . . . . . . . . .Howell 1-800-878-8239
   . . . . . . . . . . . . . . . . . . . . . . . . . . Pontiac (248) 334-3512
   . . . . . . . . . . . . . . . . . . . . . . . .Cleveland (216) 252-7377
   . . . . . . . . . . . . . . . . . . . . . . . Twinsburg (330) 963-5300

TREE & ARBORIST SERVICES
Horton’s Tree Service. . . . . . . . . . . . . . . . . . . . . (734) 422-1634

TOBACCO ALTERNATIVES
JUUL Labs . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (810) 632-9900

Swisher International . . . . . . . . . . . . . . . . . . . . (904) 635-9477

TOBACCO COMPANIES & PRODUCTS
Altria Client Services . . . . . . . . . . . . . . . . . . . . . (513) 831-5510

PMI Global Services Inc. . . . . . . . . . . . . . . . . . . (810) 923-9732

R.J. Reynolds Tobacco Company . . . . . . . . . . . . (336) 741-0727

UNIFORMS, LINENS & SUPPLIES
 UniFirst Corporation  . . . . . . . (888) 256-5255 ext. 232

Socks Galore Wholesale . . . . . . . . . . . . . . . . . . (248) 545-7625

WEB DEVELOPMENT
KreativMedia . . . . . . . . . . . . . . . . . . . . . . . . . . . (248) 721-9919

WINE & SPIRITS COMPANIES
Benchmark Beverage Co.. . . . . . . . . . . . . . . . . . (734) 744-6132

Cornerstone Wine Distributor . . . . . . . . . . . . . . (586) 839-2552

Hard Truth Distilling Co.  . . . . . . . . . . . . . . . . . . (812) 720-4840

Heaven Hill Brands . . . . . . . . . . . . . . . . . . . . . . (248) 885-5664

Luxco   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 333-4637

Proximo Spirits  . . . . . . . . . . . . . . . . . . . . . . . . . (810) 278-0599 

Tito’s Handmade Vodka . . . . . . . . . . . . . . . . . . (248) 885-3424

WINE & SPIRITS DISTRIBUTORS
Great Lakes Wine & Spirits . . . . . . . . . . . . . . . .1-888-860-3805

RNDC of Michigan . . . . . . . . . . . . . . . . . . . . . . .1-888-697-6424

MICHIGAN

Feeding America West Michigan Food Bank  
 . . . . . . . . . . . . . . . . . . . . . . . . . . . (616) 784-3250

Feeding America West Michigan Food Bank -  
Benton Harbor . . . . . . . . . . . . . . . . . (269) 926-2646

Feeding America West Michigan Food Bank -  
Cadillac  . . . . . . . . . . . . . . . . . . . . . . (231) 779-0056

Food Bank of Eastern Michigan  . . . . . . (810) 239-4441

Food Bank of South Central Michigan  . . (269) 964-3663 

Food Gatherers  . . . . . . . . . . . . . . . . . . . (734) 761-2796

Food Rescue US-Detroit. . . . . . . . . . . . . (407) 718-2962

Forgotten Harvest  . . . . . . . . . . . . . . . . . (248) 967-1500

Gleaners Community Food Bank  . . . . . (866) GLE-ANER

Greater Lansing Food Bank  . . . . . . . . . (517) 853-7800

Kalamazoo Loaves & Fishes . . . . . . . . . (269) 343-3663

The Manna Food Project . . . . . . . . . . . . (231) 347-8852

Western Upper Peninsula Food Bank  . . . (906) 482-5528

OHIO

Akron-Canton Regional Foodbank  . . . . (330) 535-6900

Cleveland Foodbank . . . . . . . . . . . . . . . (216) 738-2265

Freestore Foodbank  . . . . . . . . . . . . . . . (513) 482-3663

Mid-Ohio Foodbank  . . . . . . . . . . . . . . .(614) 277-FOOD

SE Ohio Foodbank & Kitchen  . . . . . . . . (740) 767-4500 

Second Harvest Food Bank of Clark, Champaign and 
Logan Counties  . . . . . . . . . . . . . . . . (937) 325-8715

Second Harvest Food Bank of North Central Ohio  
 . . . . . . . . . . . . . . . . . . . . . . . . . . . (440) 960-2265

Second Harvest Food Bank of the Mahoning Valley 
 . . . . . . . . . . . . . . . . . . . . . . . . . . . (330) 792-5522

Shared Harvest Foodbank  . . . . . . . . . . (513) 874-0114

The Foodbank, Inc. . . . . . . . . . . . . . . . . (937) 461-0265

Toledo Northwestern Ohio Food Bank . . . (419) 242-5000

West Ohio Food Bank  . . . . . . . . . . . . . . (419) 222-7946

ILLINOIS

Central Illinois Foodbank  . . . . . . . . . . . (217) 522-4022

Eastern Illinois Foodbank . . . . . . . . . . . (217) 328-3663

Greater Chicago Food Depository . . . . . (773) 247-3663

Northern Illinois Foodbank . . . . . . . . . . (630) 443-6910

Peoria Area Food Bank  . . . . . . . . . . . . . (309) 671-3906 

River Bend Foodbank  . . . . . . . . . . . . . . (563) 345-6490

St. Louis Area Foodbank . . . . . . . . . . . . (314) 292-6262

Tri-State Foodbank  . . . . . . . . . . . . . . . . (812) 425-0775

F O O D  R E S C U E  /  F O O D  B A N K S

Please Support These MIRA Supplier Members
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publishers statement
MIRA Bottom Line (USPS #2331; ISSN 
0894-3567) is published by Midwest 
Independent Retailers Association (MIRA), 
at 5779 West Maple Road, West Bloomfield, 
MI 48322.  Materials contained within MIRA 
Bottom Line may not be reproduced without 
permission from MIRA.

CONTACT: 
T: (800) 666-6233
F: (866) 601-9610
E: info@MIRAmw.org

Periodicals postage prices paid at Pontiac, MI 
and additional mailing offices.

The opinions expressed in this magazine 
are not necessarily those of MIRA, its 
board of directors, staff members, or 
consultants.  Bylined articles reflect the 
opinions of the writer.

POSTMASTER: Send address changes to  
MIRA Bottom Line, 5779 West Maple Road, 
West Bloomfield, MI 48322.

MIRA works closely with these associations:

MIRA Calendar

JUNE 13, 2023
M I D W E S T  I N D E P E N D E N T  R E T A I L E R S 

F O U N D A T I O N ’ S  1 5 T H  A N N U A L 

S C H O L A R S H I P  L U N C H E O N

Every year, the Midwest Independent Retailers Foundation 

awards academic scholarships to extraordinary and deserving 

students in Michigan, Ohio and  Illinois. Help the MIR 

Foundation invest in the leaders of tomorrow. Tickets and 

sponsorship opportunities available.  

Detroit Athletic Club// Detroit, MI

JULY 19, 2023
M I R A ’ S  4 7 T H  A N N U A L  M I C H I G A N  

G O L F  O P E N 

This outing is a social event where retailers, wholesalers, 

manufacturers and service providers all come together to 

have a little competitive fun. A day on the course includes 

breakfast, dinner and 18 holes of golf!  Sponsorship 

opportunities are available.  

Fox Hills Golf & Banquet Center // Plymouth, MI

AUGUST 8, 2023
M I R A ’ S  1 8 T H  A N N U A L  O H I O  G O L F  O U T I N G 

This outing is a social event where retailers, wholesalers, 

manufacturers and service providers all come together to 

have a little competitive fun. A day on the course includes 

breakfast, dinner and 18 holes of golf! Sponsorship 

opportunities are available.  

Shale Creek Golf Club  // Medina, OH

SEPTEMBER 26, 2023
M I R A ’ S  2 4 T H  A N N U A L  H O L I D A Y  

F O O D  &  B E V E R A G E  B U Y I N G  S H O W

As Michigan’s largest liquor show, retailers and on- and off-
premise licensees come from miles to see, sample and buy a 
wide variety of new products. Admission for MIRA members 
is free.  Must be 21 years or older to attend this show.  
Suburban Collection Showplace // Novi, MI



TO SIGN UP FOR THIS PROGRAM AND TO PLACE AN ORDER,  
PLEASE COMPLETE THIS FORM AND EMAIL IT TO INFO@MIRAMW.ORG. 

MIRA MEMBER ID#:        LIPARI CUSTOMER ID#:    

CONTACT NAME:         PHONE:      

NAME OF STORE:             

STORE LOCATION: (If you have multiple locations, attach store list)

ADDRESS:              

CITY:            STATE:     ZIP:     

1.5% Rebate*

on ALL purchases once you  
hit your growth number!

GROWTH
REBATE PROGRAM

GROCERY STORES:  
• Must meet average weekly sales of $500 per grocery store

CONVENIENCE STORES:  
• Must meet average weekly sales of $500 per convenience store

ADDITIONAL DETAILS:
• Growth calculated against same quarter from prior year
• Rebate paid on everything from dollar one, once growth is achieved
• Rebate is calculated on customer’s cost from Lipari Foods, not retail price
• Payouts will be sent quarterly from MIRA
• All existing Lipari customers may qualify

*Exclusions and Rules: 
Excludes special order items.  Some customer exclusions apply.  Cannot be combined with any other Lipari rebate program.  
Channel of trade defined by Lipari classifications.  Program not available in Illinois.

– R
EBATES 

–
MIRA MEMBER 

EXCLUSIVE
Members with questions call the MIRA office at 1-800-666-6233
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Health insurance 
YOU CAN FEEL GOOD ABOUT.

With the largest network of doctors and hospitals, coverage for mental health, an easy-to-use mobile 
app, a 24-hour nurse line and the MIBlue virtual assistant, Blue Cross Blue Shield of Michigan and Blue 

Care Network are ready to help you feel your best — without the stress.

For J.D. Power 2022 award information, visit jdpower.com/awards
Blue Cross Blue Shield of Michigan and Blue Care Network are nonprofit corporations and independent licensees of the Blue Cross and Blue Shield Association.

Learn more at  
MIBluesPerspectives.com/ReadyToHelp

Ranked #1 in  
Member Satisfaction 
among Commercial Health  
Plans in Michigan
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