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They asked, 
we listened. 
Diet Arctic 
Sun is now 
available!*

www.faygo.com
www.whatfLavoryagot.com

*available in 2 liter bottles
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president’s message
AUDAY P.  ARABO,  ESQ.  //  AF PD PRESID ENT &  CEO
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Jim Garmo  Kuzana Enterprises 
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Jerry Crete  Ideal Party Store, Region #2

Rishi Makkar  International Beverage,  
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EMERITUS DIRECTOR
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Parents Always Want Better for  
Their Children

A  
s the AFPD Foundation, soon to be Midwest Independent Retailers 
Foundation, held our 10th Annual Scholarship luncheon in late June, I 
reflected	on	the	hundreds	of	young	men	and	women	the	Foundation	has	
helped over the years.  Although the association has giving out 

scholarships	for	over	forty	years,	the	Foundation	was	officially	established	in	1999.		The	
Foundation has donated over $750,000 in scholarships since its inception.  

Seeing these young men and women every year really re-emphasize the importance of 
our industry and the long hours that many of you put into your business really does pay 
off!		Your	most	important	investment	is	your	kids!		When	you	see	your	kids	accomplish	
their	goals,	it	makes	all	your	sacrifices	well	worth	it!		Every	parent	wants	a	better	life	
for their children than the one they had.  A special and heartfelt thank you for all the 
sponsors of the annual scholarship foundation.  Always happy to see so many winners 
from all over Michigan, Ohio and Illinois.  Just as parents always want a better future 
for their children, our industry would also like a better future for itself.  Some have said 
it is the end for independent retailers and the big boxes and online sales and delivery 
services are taking over, but the pendulum of time shows things go in both directions.  
You can see this take place as everyone is trying to become tech savvy, while Costco has 
stayed their course and they continue to set record numbers.  I make this point because 
when the chains zig, we as independents need to zag.  Chains are going to self-service 
checkouts and self-service everything; we should be going the other way.  We need full 
service, customization, amazing customer service and providing specialized items.  We 
need	to	show	off	more	fresh	items,	in	the	produce	section,	the	meat	department,	the	
deli department and hot food sections just to name a few areas.  You should learn and 
recognize the trends, but also understand what you do best and make sure you stand 
out from the crowd. We used to say that you cannot out do Wal Mart, when it comes to 
pricing on center store items. However, that saying is the same for other chains as well.  
You cannot and should not try to immolate them, you need to create your own niche and 
do what the chains can never do, which is to customize, specialize and individualize the 
customer experience in your retail establishment. Remember when they zig, you need 
to zag.  If you follow them, you are setting yourself up for failure unless you have the 
resources they have.  

In addition, our association tries to do what we can to help you compete against the 
chains,	with	our	endorsed	programs	and	lobbying	and	compliance	efforts	in	each	state.		
Soon you will see even more vendor programs coming your way.  We are very proud to 
welcome our new director of supplier programs, Jim Green who has over twenty years 
of experience as one of the best convenience store buyers in the trade.  He will work 
on	finding	more	manufacturer	dollars	to	share	with	our	members.		Every	chain	receives	
funding from manufacturers, so why shouldn’t independents be treated the same? We 
are	very	excited	about	his	addition	to	our	staff	and	we	are	actively	looking	for	a	business	
development representative for the state of Illinois.  A lot of great things are continuing to 
happen	at	our	association,	as	we	continue	to	move	forward!		Stay	tuned	as	we	unveil	our	
new logo next month.n
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Success comes in many forms. In the case of  Wheelhouse Graphix, AFPD’s Endorsed Sign and Graphics Company, success 
comes when customers are happy with the service and products they deliver.  Here are a few examples & testimonials from fellow 
AFPD Members:

afpd member success stories

AFPD Endorsed Vendor Brings Success to Members

HEARTLAND MARKETPLACE // 
FARMINGTON HILLS, MI
Mark and Phil Kassa were looking 
for a way to dress up their entrance 
area and if  possible to clean up 
the can and bottle recycling area. 
They needed an expert and trusted 
Wheelhouse with the task. We 
designed and produced See-through 
Window Perf for the entrance 
and created a FUN theme for the 
recycling machines... now the kids 
love coming to the store to return 
bottles and cans!

WIXOM BP // WIXOM, MI
Marvin felt that his Wixom store 
needed a refresh. He picked out the 
tile for the walls, another for the 
floor, the store would look great. 
Now he thought… How do I handle 
the signage? As you might imagine, 
he came to Wheelhouse. We 
designed signage that highlighted 
the BP brand and gave clean colorful 
direction for his customers.

“Wheelhouse Graphix did a fantastic job designing and installing customized 

window graphics for our supermarket.  Professional, creative, timely and 

affordable.  Highly recommended!”  —MARK KASSA // HEARTLAND MARKETPLACE

“Thank you for all you and your company have done.  I would say the process 

working with you was seamless and rewarding as well.”—MARVIN POOTA // WIXOM BP

“I would like to thank you for reaching out to our business and offering your 

services which we were in need of.  I was treated with KINDNESS, was given GREAT 

service, QUALITY products, professionalism and acceptable turnaround times.  For 

that, I will continue to utilize Wheelhouse Graphix when needed and also refer any 

contacts to your company for potential business opportunities.  Thank you and 

keep up the GOOD work!”—SAM GAMSHO // UNCLE JOE’S MARKET

UNCLE JOE’S MARKET // WAYNE, MI
On a call we made to Uncle Joe’s 
Market, Sam Gamsho expressed a 
need for signage for the store as well 
as new clothing, jackets, smocks 
and polo shirts each embroidered 
with the Uncle Joe’s Market logo. 
Wheelhouse was able to make 
suggestions and provide them with 
just what they needed! And without 
a doubt, they have some of the best 
dressed employees in Wayne, MI.

Now the question is… How can they help you? With anything from a new sign or window graphic to a 
complete store refresh!  Be sure to ask about the AFPD member rebate program! Call (248) 522-0292 
today to learn more and discover how Wheelhouse Graphix can help transform your store!
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resources

Know Before You Buy

Since April, AFPD staff  
members have been fielding 
calls from retailers stunned, as 
they find themselves the target 
of  a law suit. Several retailers 
in Michigan and Ohio are being 
sued by a California-based law 
firm over the sale of  a male 
enhancement product. 

The letter was from legal 
counsel to Outlaw Laboratory, 
LP, a manufacturer, distributor 
and retailer of  male enhancement 
products “TriSteel” and “TriSteel 
8 Hour”.  The letter alleged 
that retailers in Michigan were 
illegally selling the competing 
male enhancement product 
“Black Panther”.

“Most of  the retailers I spoke 
to had no idea they were illegal 
because they bought them from 
legitimate distributors and 
jobbers,” said Rita Denha, from 
AFPD’s business development and 
publications team. “Some retailers 
told me they didn’t sell, so they 
had sent them back to distributors, 
but when they received the 
letter, they had pictures of  their 
stores and pictures of  the male 
enhancement on the shelves.”

AFPD is urging members to 
know what they are buying before 
they purchase any items especially 
medications or supplements. 
“There is more checking on gas 
stations and convenient stores 
now than ever before,” said Mary 
Ann Yono, from AFPD’s business 
development team. “The local 
police come in and ask to see 
licenses for tobacco and liquor 
for example. You must be up 
to date on everything. Retailers 
need to be aware of  what they are 
purchasing and from whom.”

The California based law firm 
is asking the retailers to settle the 
case for $9,765.00 each. “While 
unaware that these products are 
illegal, retailers were surprised 
to discover that photos of the 
products were taken without 
their knowledge,” said Yono. 
“Then, they received a letter with 
a picture from the Food & Drug 
Administration that the sale of  
these products is improper.”

This is just one of many 
issues that AFPD helps members 
navigate through and in this case, 
“at a request of AFPD, an attorney 
has answered the claim for one 
of our members stating that the 
pictures do not demonstrate any 
loss profits directly from the sale 
of illicit products nor that its 
reputation has been damaged as a 
result of  the alleged presence in the 
store,” said Yono. 

Currently, Brian O’Keefe from 

Lippitt O’Keefe Advisors LLC 
is representing AFPD and a few 
retailers, “but I have spoken with 
20 to 30 retailers who all received 
the same letter.,” said O’Keefe. 

The letter threatens the retailers 
with a lawsuit.  The lawsuit claims 
that the retailers are violating the 
Lanham Act by selling the illicit 
product “Black Panther,” said 
O’Keefe. “My position is that the 
retailers are not in violation of  
the Lanham Act because their 
actions in innocently selling minor 
amounts of  “Black Panther” does 
not violate the Act and in any 
event Outlaw Laboratory did not 
suffer any damage.”

O’Keeffe is not taking this suit 
lightly.  “Any action by Outlaw 
Laboratory against any retailer that 
I represent and/or against AFPD 
will be strenuously defended and 
may result in a counter-claim 
against Outlaw Laboratory,” he 
said.  Stay tuned. n
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petroleum news & views
EDWARD WEGL ARZ //  AF PD DIRECTOR ,  P ETROLEUM

Gasoline Business Issues 
Can Bog You Down

A
ll businesses have compliance and legal 

issues that must be addressed, but the 

retail gasoline business comes with its 

own set of  challenges. In addition to 

local health department and occupancy permit 

requirements, there are federal and state regulations 

that must be in compliance.

The most visible issue and the issue that causes 

the most customer complaints are “weights and 

measures” compliance. Motorists often think if  they 

“report” a retailer for “shorting” a gas sale, somehow 

that complaint will lower the price of  gas. While the 

governing body will test retail gasoline dispensers for 

accuracy, its important that you regularly have the 

dispensers tested by a certified calibration contractor 

to be sure you are complying. Pumps are mechanical, 

and they are just as likely to over-pump as under-

pump. No retailer wants to shortchange the customer, 

but semi-annual calibrations of  dispensers will keep 

you in compliance, and costly over-pumping issues 

will also be avoided.

Underground Storage Tanks (UST’s), Tank 

Monitoring systems and leak detectors are other areas 

that could cost you money and unwittingly result 

in legal action against your business. You need to 

have a system and procedure in place that monitors 

inventory daily and use it! A small leak in a tank or 

piping can cost you significant dollars, and pollute 

the ground, resulting in fines and legal action against 

your business.

Federally mandated Owner/Operator training 

requirements are still being enforced across the 

country because of  the Energy Act of  2009. If  you 

are properly maintaining your dispensers, UST’s, 

and tank monitoring systems you are likely to be in 

compliance, without additional expenditures. If  you 

are deficient in any of  these areas, now’s the time to 

get up-to-date. Remember to have a Class “A” & “B” 

UST Operator listed for each site you operate. 

Another obstacle facing many retailers, but a 

bigger issue for gasoline retailers are “automatically 

renewing service contracts”. In the petroleum 

business we have more services than the average retail 

store, and more exposure to this challenge. DO NOT 

SIGN any contract that automatically renews and/

or has a restrictive cancellation “window”. Many 

service contracts automatically renew at expiration 

for another defined period of  time, unless you notify 

the supplier of  your desire to terminate within a 

certain time frame “window”. Most of  us are way too 

busy to remember to cancel unwanted or unneeded 

services within the cancellation window, and then 

the encounter with the supplier becomes messy. 

The solution is to delete any reference to automatic 

renewal, limited cancellation opportunities, and right 

of  first refusal clauses in any contracts that you feel 

obligated to sign. Review any clause that locks you 

into a price but allows the provider to increase the 

price of  the service. This is a one-way street to the 

advantage of  the provider. A few of  the services that 

you should be wary of  when considering contract 

provisions are: phone providers, trash pickup, fuel 

suppliers, maintenance agreements, credit card 

processing agreements, landscaping, snow removal, 

alarm systems, equipment leases, employee uniform 

agreements, ATM providers and “help desk” 

agreements.

Every dollar you save goes right to your bottom 

line. And suppliers eager for your business, are much 

more willing to negotiate terms and conditions of  any 

agreement. 

Now is the time to review your present contracts 

and agreements to determine the cancellation 

window and automatic renewal provisions so you 

don’t get caught in the renewal spiral! n



Delivering Solutions Daily  
for more than 125 years

AFPD’S
NEW EBY-BROWN CUSTOMERS

• Receive a 2% rebate on all purchases (excluding tobac-
co). Rebate checks are sent quarterly by AFPD.

• AFPD membership fees paid by Eby-Brown.

• Access to AFPD/Eby-Brown Chain Buying Book.

• Access to AFPD approved national and local programs 
(where applicable).

CURRENT EBY-BROWN CUSTOMERS

• Must qualify for the 2% rebate (excluding tobacco) and 
paid membership fees at the discretion of the Eby-
Brown sales management team. Rebate checks are 
sent quarterly by AFPD.

• Access to AFPD/Eby-Brown Chain Buying Book.

• Access to AFPD approved national and local programs 
(where applicable).

This program provides a customized marketing plan and competitive retail  
pricing that is sure to help you increase sales and build a better bottom line.

Subject to pre-qualification by a Eby-Brown sales representative, quarterly sales to be evaluated.

GENERAL REQUIREMENTS

• $3,500 minimum delivery required (including tobacco).

• Must purchase from Eby-Brown weekly to qualify.

$2,080 2% Rebate* (annual total paid quarterly)

$500  AFPD Membership Dues (paid by Eby-Brown)

$1,500 Chain Buying Book Average Savings

$2,500 Est. AFPD Member Program Savings

$6,580 Total Member Benefits Per Location
* Based on $2,000 non-tobacco purchases weekly

1415 W. Diehl Road 
Naperville, IL 60563  
(800) 553-8249 
www.eby-brown.com

POWER!
TAKE ADVANTAGE OF GROUP PURCHASING

THE VOICE OF INDEPENDENT RETAILERS
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michigan liquor report
ANDREW DELONE Y //  MICHIGAN LIQUOR CONTROL COMMISSION

Updates from Michigan 
Liquor Control Commission

T he LARA Revenue Services cashier office 
has relocated to the Bureau of  Medical 
Marihuana Regulation (BMMR) building 
located at 2407 North Grand River 

Avenue, Lansing, MI 48906. Those wishing to make 

payments in person at the cashier office will need to 

go the BMMR building to pay and not to the 

Commission office as in the past.

The cashier fax number has also been changed 

to (517) 284-8557 for applications being submitted with 

a credit card payment.  Commission forms have been 

updated to include this new fax number. To mail a 

payment via check or money order, you may send your 

payment to Michigan Liquor Control Commission, 

P.O. Box 30005, Lansing, MI 48909.

Please note that LARA Revenue Services is not a 

part of the Michigan Liquor Control Commission.  

Receipt of payment and application forms by LARA 

Revenue Services does not constitute receipt of an 

application by the Commission. Applications submitted 

through LARA Revenue Services may take up to 

two (2) additional business days to be received by the 

Commission after receipt by LARA Revenue Services.

For requests that require a timely receipt of  an 

application by the Commission to be processed, 

such as Special Licenses and temporary requests, 

please ensure that your application will be received 

in adequate time to be processed by the Commission 

after the payment is received and processed by LARA 

Revenue Services.

AUTHORIZED DISTRIBUTORS
The Michigan Liquor Control Commission (MLCC) 

reminds retailers that – as retail license holders in the 

state or Michigan – they may not purchase, sell, or 

possess beverage alcohol that has not been purchased 

from MLCC, MLCC’s authorized agent or distributor, 

an authorized distribution agent certified by order of  

MLCC, or a licensee of MLCC authorized to sell that 

alcoholic liquor to a retail licensee.

BEER, WINE AND MIXED SPIRIT DRINKS
Beer, wine and mixed spirit drinks are distributed in 

Michigan through a private wholesale network. The 

MLCC licenses suppliers – Brewers, Wine Makers, 

Manufacturer of  Mixed Spirit Drink, Outstate Seller 

of  Wine/Beer/Mixed Spirit Drink – to deliver and 

sell their products to licensed Michigan Wholesalers. 

The Wholesaler is licensed to ship and sell to licensed 

Michigan retailers, who in turn are licensed and 

authorized to sell to Michigan consumers. Licensees 

must not purchase from outside the approved 

wholesale network.

SPIRITS
Michigan operates as a “control” state for the sale of  

spirits and, as such, MLCC itself acts as the wholesaler 

for all spirit products. A “Vendor of Spirits” sells spirits 

to the MLCC which then resells the spirits to both 

on- and off-premises retail licensees. Spirit products 

are warehoused and delivered to retail licensees by 

Authorized Distribution Agents (ADA). An ADA is 

required to be certified by the MLCC and is also required 

to have a contract with each Vendor of Spirits they 

represent to deliver their particular spirit products. Spirit 

products that are sold to consumers for off-premises 

consumption are sold by licensed Specially Designated 

Distributors (SDD). These licensees must purchase from 

legal sources only – do not get your alcoholic liquor 

products from illegal shipping or delivery.

GROWLERS 
Senate Bill 973 added Specially Designated Distributor 

(SDD) licenses that also hold Specially Designated 

Merchant (SDM) licenses as eligible merchants that 

MICHIGAN LIQUOR
continued on next page.
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michigan lobbyist report
MAT T MINER //  CAP ITOL STRATEGIES GROUP

Michigan Legislature 
Concludes Spring Session

O n June 12th, the legislature concluded its 
spring legislative session with a marathon 
day that went late into the evening.  In 
accordance with tradition, the main 

focus of  the spring session was centered on the 
completion of  the 2018-2019 state budget.  While 
there were a few policy items of  note exchanged 
between the two legislative chambers, for AFPD 
members, there is still one major issue lingering in the 
process.  The Half-Mile Rule still languishes in the 
House Regulatory Reform Committee after a brief  
hearing earlier this year.  Throughout most of  the 
spring session AFPD’s lobby team has negotiated 
with legislators and members of  the Governor’s office 
to find compromise on this issue.  After many 
concessions and drafts, the Governor has chosen to 
abandon talks and side with his commission, killing 

may fill growlers.  This is in addition to the current law 

that already allowed on-premises retailers with SDMs 

to fill growlers. Furthermore, licensees that hold the 

appropriate licenses under this law do not require any 

additional approval from the Michigan Liquor Control 

Commission to fill growlers.

The requirements for filling growlers will remain 

the same. An eligible merchant may fill and sell 

growlers with beer for consumption off  the premises 

as long as they comply with all applicable rules 

promulgated by the commission and do so under the 

following conditions:

■n The premises where the filling of growlers takes 

place comply with the requirements for food 

service establishments under the food law.

■n The growler is sealed and has a label affixed 

to it that includes at least the brand name of  

the beer, the class of  the beer, the net contents 

of  the container, and the name of  the retailer 

filling the growler.

■n The eligible merchant shall not fill a growler 

in advance of  the sale and shall only utilize 

containers that have a capacity of  5 gallons 

or more.

■n The beer to be dispensed has received a 

registration number from the commission and 

has been approved for sale by the commission. n

the Half-Mile Rule’s chances of  passage during the 
spring session.

While there is significant support to retain the rule 
within the House of Representatives, pressure from the 
Governor’s office has kept the bill from advancing to 
the House floor.  At this time, the Governor’s office has 
conveyed to legislators that if  a bill codifying the Half-
Mile Rule were to pass the House of Representatives 
and advance to his desk for his signature, he would 
VETO it.  This has essentially left House leadership 
in an unenviable spot.  Passing bills that the Governor 
openly opposes is not the tradition of the legislature, 
especially when all branches are controlled by one party.  

WHAT CAN BE DONE TO TURN THIS POLICY AROUND?  
At this moment, the only impediment to the passage 
of the Half-Mile legislation is the Governor.  AFPD’s 
strength is in its grassroots organization.  I would 
encourage every interested party to reach out to the 
Governor personally and ask him to support the small 
businesses of this state and support Senate Bill 501.  
The Governor can be reached by mail at: Governor 
Rick Snyder, P.O. Box 30013, Lansing, Michigan 
48909; by telephone at (517) 335-7858 or by email at 
governorsoffice@michigan.gov.  n

MICHIGAN LIQUOR
continued from previous page.
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michigan lottery report
BRIAN O.  NEILL //  MICHIGAN LOTTE RY COMMISSIONER

P U L L  T A B  T I C K E T S  //  I N S T A N T  T I C K E T S

NEW INSTANT TICKETS: 
On Sale July 2nd:
■n IG 261 – Electric 8’s – $2
■n IG 267 – Golden Ticket II – $10

INSTANT GAMES SET TO EXPIRE:
Expiring August 6th:
■n IG 741 – Hot Spicy Cash – $2

IG 770 – Cashword – $2 

NEW PULL TAB TICKETS: 
On sale July 2nd:
■n MI 505 – Another Round – $1
■n MI 522 – Wild Cherry – $2

PULL TABS SET TO EXPIRE:
Expiring July 10th:
■n IT	869	–	Big	Win	–	$2

Expiring July 11th:
■n MI 563 – Snow Much Money – $1
■n MI 571 – Treasure Trove – 50¢

Expiring August 7th:
■n MI 576 – Reel Time – 50¢
■n MI 587 – $2,000,000 VIP – $5

Expiring August 28th:
■n MI 578 – Mega Bucks Multiplier – $1
■n IT 870 – Brewin Bucks – $1

TICKET ACTIVATION: Retailers are reminded to activate all game tickets before 
putting them on sale to ensure winning tickets may be redeemed by players.

Red Ball Double Draw Daily 
3 Promotion Coming Soon 
to Boost Player Interest  
& Sales

T he Daily 3 and Daily 4 games are among 
the most popular offered by the Michigan 
Lottery. We often hear from players who 
have a special story or reason they have 

played their numbers for years. That personal link, 
along with the chance to win cash, keeps players 
regularly playing the Daily 3 and Daily 4 games.

To build on this player support, the Lottery will 
bring back one of the most popular Daily 3 promotions 
this summer: the Red Ball Double Draw. The 
promotion is scheduled to start on August 1st, and 
will offer Daily 3 evening players extra chances to win 
during the promotion.

Beginning August 1st, five white balls and one red 
ball will be loaded into a drum and a special “Double 
Draw” will be shown after the regular Daily 3 evening 
drawing. If  a white ball is drawn, it will be removed 
from the drum, set aside, and another “Double Draw” 
will occur the next day. When the red ball is drawn, 

the Lottery will conduct a second Daily 3 evening 
drawing. Once the red ball has been drawn, all balls are 
loaded back into the drum for the next Daily 3 evening 
drawing. The Red Ball Double Draw promotion applies 
to Daily 3 evening drawings Monday through Saturday. 
The promotion will run for a limited time in August. 

During the Red Ball Double Draw promotion, the 
Lottery will conduct at least eight Daily 3 evening 
drawings each week rather than seven. With an extra 
drawing each week during the promotion, players will 
have more chances to win and more incentive to buy 
Daily 3 tickets. We expect this promotion to bring 
additional store traffic to retailers, boost sales, and also 
provide more opportunities for retailers to earn more in 
commissions by cashing winning tickets for players. 

Best of  all, the promotion is easy for retailers, 
because no additional action or cost is required for 
a player to take part in the Red Ball Double Draw 
promotion. 

Historically, Daily 3 and Daily 4 promotions 
have been very successful. They have boosted player 
awareness and interest in daily games, leading to 
increased sales and commissions for retailers. 

PLAYERS HAVE CHANCE TO WIN $1 BILLION WITH NEW 
GOLDEN TICKET™ II INSTANT GAME
Players frequently share their thoughts on Michigan 
Lottery games with us. One universal theme always 
stands out: players want the chance to win big prizes, 
the bigger the better. 

The Michigan Lottery’s GOLDEN TICKET™ 
instant game (#231) was a huge success for retailers. 
The $10 instant game has performed well with four 
million GOLDEN TICKETS sold since the game 
launched in July 2017.

To capitalize on the popularity of the game, the 
Lottery will launch GOLDEN TICKET II (#267) on 
Monday July 2nd. Each $10 ticket will offer players 
more than 20 chances to instantly win prizes ranging 
from $10 up to $1 million. Once again, players also 
may enter codes from non-winning tickets by visiting 
www.michiganlottery.com/goldenticket for a chance 
to win one of 15 trips for two to Las Vegas and for 
the opportunity to play the BILLION DOLLAR 
CHALLENGE and possibly win up to $1 billion. The 
trip includes deluxe hotel accommodations for four 
days and three nights, round-trip airfare for two, ground 
transportation to and from the Las Vegas airport and 
hotel, and $1,000 spending money. n



THERE’S FUN IN EVERY ONE!
Players love Instant Games! There are dozens to choose from and millions in cash prizes. Last year, 
retailers earned $106 million in commission on Michigan Lottery instant tickets. So keep plenty in 
stock because what’s fun for players means profits for you.
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ohio lobbyist report
TERRY FLEMING //  TC FLEMING & ASSOCIATES

Ohio Legislature Finally 
Shifts Into Gear

A fter two and a half  months without a 
Speaker of  the House due to resignation 
of  former Speaker Cliff  Rosenberger who 
is under FBI investigation, the Ohio 

House was a mess.  No bills were being heard or 
passed, because only the Speaker can call a legislative 
session.  Representative Ryan Smith who was 
chairman of  the powerful Ohio Finance Committee 
and was hand-picked by Rosenberger to succeed him 
said he had the needed 50 votes to become 
Speaker. However Representative Larry 
Householder (himself  a former Speaker from 1998 to 
2004) was oddly enough also under investigation by 
the FBI when he was term-limited in which nothing 
ever came of  that, but two of  his top aides were fired 
and in a bizarre twist and now both work for a Super 
PAC for Ryan Smith. Turns out Smith only had 44 
votes and Householder who was supporting a care 
taker until the end of  the year had 20 votes but come 
next January he claimed to have 40 plus in the new 
General Assembly to make him Speaker for a 
two-year session.  Under Ohio law a Speaker needed 
50 votes but if  after 11 votes no one had 50 then on 
the 12th vote who ever had the majority would be 
Speaker and as neither side would give in, Smith 
became Speaker on the 12th ballot.  Immediately a 
session was scheduled and over 40 bills were passed 
and there are more hearings and votes scheduled for 
the future.  

Of  major importance to AFPD members is HB 
566, providing for minimum mark-up on cigarettes, 
the bill is schedule to be heard by the House Ways 
& Means Committee but the only reason it’s being 
heard is because of  House Rules all bills must have 
at least one hearing.  As the bill is sponsored by two 
Democrats who are buried deep in the minority there 
is no chance the bill will move this year.  There will 
only be 5 or 6 more session days in which bills can be 
moved, two this month most likely two in September 

and then 3 or 4 in December in a lame duck session.  
That means all bills not passed die at the end of  the 
year and must be reintroduced next year. AFPD 
sponsored HB 307, making the month of  September 
a permanent “We Card” month was amended into SB 
86 by the House State Government Committee and 
then passed and is awaiting a floor vote on the House, 
after which it will need Senate concurrence. 

The November elections are still 4 and a half  
months away, but campaigning and polling have 
already started.  It’s a very safe bet that the Ohio 
Senate and House will remain heavily Republican as 
will the Ohio Supreme Court but that may not be the 
case in the 5 statewide elections.  The Governor’s race 
is a toss-up at this point between Attorney General 
Mike DeWine and Democrat Richard Cordray.  State 
Treasurer, Attorney General, Auditor and Secretary 
of  State offices are all very close at this point in time.  
Ohio’s Congressional delegation will remain heavily 
Republican, but Democrat U.S. Senator Sherrod 
Brown is the heavy favorite to be reelected.  

As you can see Ohio is in turmoil and anything 
can and probably will happen between now and the 
end of  the year, but one thing is not in turmoil and 
that’s AFPD members will be well represented at 
the Ohio General Assembly and with Regulatory 
Agencies.  Please encourage fellow small business 
owners of  convenience stores, small grocery stores 
and fast food franchises to consider membership in a 
fast-growing association with your welfare in mind, 
AFPD. Have a wonderful and prosperous Summer. n



Celebrate	Summer	with	these	deals!
Promotion	dates	7/2/18-7/29/18

HALF	GALLON		FRUIT	DRINKS
COST	$1.00	– SELL	$1.29

HALF	GALLON	OJ
COST	$1.90	– SELL	$2.49 SUMMER	SURF	TEA

COST	$2.05	– SELL	$2.99
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MARIJUANA LEGALIZATION:  
WHAT DOES IT MEAN TO RETAILERS?

M
ichigan voters will decide whether to 
legalize recreational marijuana in No-
vember after Republicans in the state 
Legislature said last month they would 
not vote on a preemptive proposal.

A strategic GOP bid to pass the proposal, then rein 
it in by amending it, fell flat when Republicans in the 
state House couldn’t gather the votes necessary to pass it. 

State canvassers in June approved a ballot proposal to 
decriminalize recreational use of  marijuana in Michigan.  
AFPD members and consultants are weighing in.  “It 
should be on the ballot for the voters to decide,” said 
Joe Abro, CPA Abro & CO., CPA, PC.  

If  approved by voters, adults 21 and older would be 
allowed to possess and consume limited amounts of  
marijuana – the proposal calls for legalizing possession 
and sale of  up to 2.5 ounces of  marijuana.  

You would be allowed to purchase the allowed amount 
of  marijuana from a licensed business. Businesses would 
be licensed by the state. The initiative allows cities to 
decide if  they want to allow these businesses in their 
municipality.  

If  voters do pass the legalization of  recreational 
marijuana, legislators will have to write the new law. 
For instance, Maine voters decided to legalize cannabis 
in their state in 2016. That prompted the Marijuana 
Legalization Act, which was to take effect within 40 
days of  November 8, 2016.  

That means Michiganders won’t necessarily be able 
to use cannabis recreationally as soon as the votes are 
counted. They may have to wait several weeks before 
the actual new law goes into effect.    

If  passed, Michigan would become the 11th state 
(including Washington D.C.) to legalize marijuana, or 
cannabis. Michigan voters already legalized medical 
marijuana in 2008. 

Terry Flemming, who handles government affairs for 
AFPD in Ohio, explained that Ohio has both medicinal 
and recreational marijuana. Although he supports 
medical marijuana for relief  of  pain, considering how 
addictive pain pills can become it may be a better 

alternative and a lot cheaper, he doesn’t support 
recreational marijuana. 

“I think eventually the high won’t be enough and 
users will move on to other drugs that are more powerful 
and costlier,” he said. “In addition, marijuana, unlike 
alcohol can be used frequently and the hangover isn’t as 
bad, so you will see it used more and more if  legalized; 
which will result in more car accidents and arrests for 
impaired driving.  It also is much easier for minors to 
get than alcohol and you can fake the impact of  a pot 
high easier than an alcohol high.”

Currently, Ohio is trying to control it by limiting 
sellers but as Fleming noted, it could create a monopoly 
of  sorts and illegal marijuana will still flourish. “I doubt 
retailers and convenience stores will be impacted in the 
near future, but it could eventually cut into sales of  legal 
alcoholic beverages,” he said.  

“Ohio hopes to heavily tax the product and use the 
money for addiction treatment and to increase state 
revenues.  I see a day in the not too distant future when 
all 50 states will have legalized marijuana. Gambling is 
already present in most states in the form of  horse racing, 
lottery and casinos so that just leaves legal prostitution 
which is way off  in the future but eventually it will join 
the other vices of  marijuana and gambling.  Government 
believes it controls all of  this, but I think that one day it 
will all come tumbling down.”

Retailer and AFPD board member Jerry Crete has a 
similar perspective. “I am personally having a hard time 
putting my arms around the whole issue of  legalized 
marijuana.  I think the whole thing is progressing much 
too fast,” he said.  

“We live in a time where governments are struggling 
and looking for revenue to help with unfunded liabilities 
and they look at marijuana tax revenue as a way to 
help.  I am personally against the legalization.  I think 
there is a valid reason it has always been illegal.   I don’t 
think it will eliminate crime, as many people believe. 
Taxes always create a black market.  There is still a black 
market for cigarettes and liquor today.”

cover story
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As far as what it will do for the industry, Crete doesn’t 
believe it will have a major impact in the short term, 
because he doesn’t see people changing their behavior 
overnight. If  someone doesn’t already smoke marijuana, 
he doesn’t expect the person to pick it up just because 
it is legal. 

“In the long term we could end up with a new 
generation that grows up with it being legal. When 
they reach the age of  deciding to drink alcohol, smoke 
pot (or both) it could impact our industry in a negative 
way if  they choose pot,” he said.  

“When alcohol became legal, most of  it was sold 
in pharmacies where alcohol was already sold (for 
medicinal purposes).  To me it would make sense to sell 
pot through the channels that are already experienced 
with selling controlled products (alcohol).  This would be 
helpful to our industry as it would help us keep customers 
regardless of  their choice of  alcohol or pot.  That being 
said, we have a legislature (in Michigan especially) that 
really don’t think things out very well and are trying to 
set up new channels for this “new product” pot.  I don’t 
have a lot of  confidence that they will get it right.”

Regardless, Crete does believe that marijuana will 
have some kind of  impact on the industry.  “We as 
an industry and small business owners must pay very 
close attention and make our voices heard as this plays 
out,” he said.  

“Change happens faster than ever today. I watch 
the big box stores aggressively targeting our businesses 
because they are afraid of  the Amazon’s of  the world 
taking their business. They look at small businesses, like 
AFPD represents, as easy targets to keep their sales/
businesses afloat.  AFPD members need to be laser 
focused on providing customer service that the big guys 
will never be able to match.  This is our key to survival!”

Crete added that if  Marijuana becomes legal on the 
federal level, he would sell it but if  not, he will not bring 
it into his business.  “I am a board member of  a small 
community bank. We are afraid to “bank” anyone that 
has anything to do with this because it is not legal on a 
federal level and we are regulated by federal agencies,” 
said Crete. 

Rishi Makkar from International Beverage in Grand 
Rapids makes note of  the unknowns that he would like 
answers to before he commits. “I would like to know 
the details of  how it will be governed and regulated,” 
said Makkar. “It is still vague in terms of  governing it.”

Makkar did some of  his own research reaching out 

to independent retailers in Colorado where Marijuana 
is legal. “The independent retailers in Colorado claim 
the revenues have dropped on alcohol and they attribute 
it to the choice consumers are now given.”

However, he sees a value in making it legal.  “It 
will reduce crime,” he noted. “From an ethical and 
logistical standpoint. I am firm believer if  this is going 
on anyway underground, it’s just as prevalent on alcohol. 
It is a burden on society. The people dealing it are not 
reputable. From a public safety stand point it is a concern. 
I am not for it, as a family man, but I would feel more 
conformable that kids get it from an authorized legit 
source, as opposed to someone on the street.”

Abro would agree. “Legal or not, we as parents 
have to deal with the reality of  marijuana and other 
substances.”

Makkar wants retailers to be part of  the on-going 
discussions that need to be had in terms, from a 
distribution and tax revenue standpoint.  “If  that is 
still unknown, that is a problem. Gray areas in the law 
will only end up hurting the state instead of  benefiting 
the state. You need clear legislative language first. There 
needs to be a game plan on how to execute it instead of  
amending it. Consumers and the market respond better 
to certainty. It’s just the same as giving gas stations beer 
and wine licenses. You can’t make these things legal 
without asking retailers our opinions.”

Also, from a business stand point, Makkar is 
concerned about the short-term and long-term effects 
on the beverage industry. “I do believe it is better to 
have governance on an item instead of  it being sold 
underground,” he said. “From a business standpoint, 
I need more information to know how it will be 
distributed. The question is not should it be legalized. 
From a business perspective, the question is how is it 
going to end up in the consumers hands. How will it 
go from grow to sale? Is it a three-tier system or direct 
supply system? Those issues have major impact on how 
an entrepreneur will feel about it regardless if  they are 
in the industry.”

As beverage retailers, Makkar believes that how it 
gets into consumers’ hands is the real battle and stresses 
that retailers should be at the table when it is defined 
how marijuana is sold. “Our concerns should be heard,” 
said Makkar.

“For sure retailers should not be exempt from 
selling it if  it is legal,” Abro. “The options should be 
for dispensaries and retailers.”  n



afpd event recap

Scholarships Awarded
AFPD continues to give back to exceptional students

T he AFPD Foundation hosted their 10th 
Annual Scholarship Luncheon this year, 
where they were able to distribute 
$57,000 in scholarships to 38 deserving 

students from throughout the Midwest. 

The students attended the luncheon with their 
parents and sponsors at the historic Detroit Athletic 
Club in Detroit on June 19, where they were 
recognized for their many achievements. Each year the 
AFPD Foundation awards scholarships in the amount 
of $1,500 to extraordinary and deserving students who 
plan to or are pursuing a college education.

“This period in your life marks a key transition 
as you pursue your college education,” said AFPD 
President and CEO, Auday Arabo. “We hope your 
college education provides you with the necessary skills 
to make a difference in the world.”

During the luncheon, scholarship recipients are 
given the opportunity to meet with fellow scholarship 
recipients, as well as donors and contributors.

Since its inception in 1999, the AFPD Foundation 
has been able to award more than $750,000 to 
deserving students throughout Michigan and Ohio. It is 
through contributions that the foundation has been able 
to continue in giving back for nearly two decades.

While the foundation has been giving out 
scholarships from inception, the scholarship luncheon 
only came to fruition ten years ago. The luncheon aims 
to highlight the successes of each scholarship recipient.

Ron Fournier, president of Truscott Rossman, a 
public relations agency, delivered this year’s keynote 
address and with thousands of dollars being awarded to 
exceptional students, it was only fitting for his speech to 
be centered around education. Fournier also addressed 
the trials and tribulations of life after school and being 
in the “real world”.

n■BY ASHOURINA SLEWO // DENHA MEDIA GROUP

The former Crain’s publisher and editor – and author 
of the parenting memoir Love That Boy – drew from his 
own experiences, recalling his struggle to find a job in 
his hometown of Detroit after graduating college. 

Fournier’s story begins at the University of Detroit 
during his junior year where he first took a journalism 
ethics class for one reason alone – the professor. It was 
in this class that Fournier was set on his path to a career 
in journalism.

Without the guarantee of a job in Detroit after 
graduating, Fournier headed to Hot Springs, Arkansas. 
“I called Neil and I asked him if  there was a chance – 
not even a promise, but a chance that I could work for 
the Detroit Free Press in the next two years. If  there 
was, I wouldn’t move to Arkansas,” said Fournier. 
“Without hesitating, he said, ‘I think you better move 
to Arkansas’.”

In addition to discussing the struggles of his early 
career, Fournier also highlighted the importance of the 
people one encounters throughout their journeys.

“One day I’m sitting in Little Rock and the next I’m 
in Washington,” said Fournier. “This was all because 
someone took a chance on me, took a kid out of Little 
Rock and put him in the White House. That was John 
Oldman, the Bureau Chief of the Associated Press. 
John is now the publisher of the Detroit News.”

After several years of working as a reporter in the 
White House, Fournier quit to pursue other endeavors. 
After these endeavors failed to take off, Fournier found 
himself  back at AP. 

“I took a chance and I failed, I fell flat on my face,” 
Fournier said. “I ended up going back to AP. Not only 
did they hire me back, but at a higher position.”

In this new position, Fournier took on more of a 
leadership role. It was during this time he truly learned 
about his abilities to lead. “I was a lousy leader,” he said.

While facing several failures throughout his career, 
Fournier states that these failures are what have allowed 
him to be so successful today. It is through these failures 
that he has been able to learn more not only about his 
career, but his abilities. As discouraging as the failures 
may feel at the time, they serve a greater purpose. n

Scholarship Luncheon
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Sponsors 
A special & heartfelt thank you to all of our 

sponsors.  You have truly made a difference in 
the lives of these students!

MAGNA CUM LAUDE SPONSOR
Blue Cross Blue Shield of Michigan

Dairymens

Kroger

Republic National Distributing Company (RNDC)

US Ice – In Memory of Foad Abbo

LUNCH & PROGRAM SPONSOR
DTE Energy Foundation

SPONSOR A SCHOLAR
AFPD Foundation – Dearborn Chief of Police  

Ronald Haddad Scholarship
AFPD Foundation – In Memory of Fred Dally

AFPD Foundation (2 scholarships)

Arab American Chaldean Council (ACC)

Ashton’s Miracle Foundation

Aziz H. Shallal Memorial Scholarship

Casa De Décor – In Memory of Eddie Koza 
Conifer Insurance Company

D & B Grocers Wholesale & Distributors – In Memory of  
Michael H. Hesano

DTE Energy

Eastown Distributors

Faygo Beverages 

Frank G. Arcori Foundation

Great Lakes Coca Cola

Great Lakes Wine & Spirits

Heartland Marketplace

Kar’s Nuts

Lee & Maxine Peck Foundation

Lipari Foods 

Mercantile Bank of Michigan

Michael J. George Charity

Pepsi Beverages

Prairie Farms Dairy Co.

Sherwood Food Distributors

Tito’s Vodka

Wild Bills Tobacco

Wireless Vision 
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ask the scholars

What is Your Connection to the Industry and What Does 
This Scholarship Mean to You?

“My father owns a little convenience store and it means a lot to me because he works 
really hard on it. He and that store have provided for me my entire life. He built that store 
from scratch and here we are now, I’m getting a scholarship because of it.”
– JACOB PETERITIS 

“This industry means I have a job and other opportunities. I work at a deli and 
slaughterhouse and through that I had the opportunity to get this scholarship.”
– KYLIE VELDMAN 

“Through a family friend in the industry, I had this connection and got this scholarship. 
Getting this scholarship helps me go to school, which I’m going to teach. So, getting this 
scholarship can help me teach kids and help them grow up.”  – JESSICA LOVEJOY 

“I work for a grocery store – packing and unloading trucks, which is how I found out 
about	the	scholarship.	This	scholarship	is	definitely	going	to	help	me	with	college.”
– GEORGE KINTNER

“This scholarship means a lot to me and my family because I am attending Wayne State 
University next year and tuition, in any college, is high. So, getting as many scholarships 
as possible is important. Especially with the connection of my uncle and my dad owning a 
business and having that as a connection to get a scholarship and having that foundation 
to set me up for a better future is amazing.” – EMILY KADO

“My	dad	for	a	long	time,	he’s	defended	members	of	the	industry	when	claims	or	stuff	
like that arise. So, I admire him in that respect. I learned a lot about the industry from 
him over the years – from helping people to understanding both sides of an issue. His 
involvement in the industry has opened up this opportunity for me. This scholarship, for 
me, means my work in high school has meant something and someone has chosen me 
and a bunch of other people to highlight our achievements.” – DAPHNE FIATO

“My mom’s work is associated with AFPD and I work at one of her companies and that’s 
how the opportunity for this scholarship came about. This scholarship has given me the 
opportunity to achieve my academic goals at Grand Valley this fall to pursue a degree in 
cellular molecular biology.” – AUTUMN BARBOUR

“The petroleum and food business is important to many families and communities 
around the state, it impacts a lot of small family owned businesses. My father, for 
instance, works for a food distributor. That connection and this scholarship are going to 
help fund my education.” – KYLE HEREEN
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THE AFPD FOUNDATION IS PROUD TO AWARD SCHOLARSHIPS TO THESE 
EXTRAORDINARY AND DESERVING STUDENTS  THROUGHOUT THE MIDWEST 
AND WE ARE GRATEFUL TO OUR SPONSORS FOR THEIR GENEROUS SUPPORT!

meet the 2018

scholarship 
winners

RAHAF ASSOFI
Rahaf is a junior at Oakland University majoring in biology. She graduated from Mercy High School where she was a 
member of National Junior Honor Society. Rahaf has volunteered at Hazel Park Medical Center and was a part of the 
Chaldean Angels in high school. She currently works in the emergency department as a scribe at Providence Park in 
Novi, Michigan.

SPONSORED BY: US ICE – IN MEMORY OF FOAD ABBO
SUBMITTED THROUGH: US ICE CORP.

ANNE ELIZABETH ACHO TARTONI
Annie is a freshman at the University of Detroit Mercy.  She graduated from Mercy High School where she was 
Vice President of the International Thespian Society, four-year Student Council Representative, Link Leader 
Commissioner, Latin Club Officer, Lacrosse Captain, and Student Director. Annie was a member of National 
Honor Society, a Mercy Mime, and an Irish Dancer.  She was also crowned Miss Malta 2018, representing the 
United States and Canada. Annie volunteers at Beaumont Hospital Post Operation, Our Lady of Sorrows, and the 
University of Michigan’s MPACT program.

SPONSORED BY: ARAB AMERICAN CHALDEAN COUNCIL (ACC)
SUBMITTED THROUGH: CUMMINGS MCCLOREY DAVIS & ACHO, PLS

TRISTAN ATTISHA
Tristan is a freshman at Wayne State University studying biology. She plans to major in biology and minor in economics, 
further, in hopes of eventually becoming a Physician. Tristan graduated from the International Academy where she was 
a member of National Honor Society, Math Honor Society and Spanish Honor Society.  She currently volunteers with 
St. Jude Iraq, St. Thomas Church and at the Ronald McDonald Houses. 

SPONSORED BY: WIRELESS VISION
SUBMITTED THROUGH: GRAPES & HOPS MARKET
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CAMERON CAFMEYER
Cameron is a sophomore at the University of Michigan studying Materials Science and Engineering. He graduated 
from Hartland High School with high honors where he was a member of National Honor Society. Cameron played 
on the soccer team all four years, as well as one year on the snowboard cross team. He volunteered at Big 
Brothers/Big Sisters, Hartland Cromaine Library, Livingston County Humane Society, Wolverines for Life, and 
tutored students at the high school. During the upcoming school year, he will be conducting undergraduate 
research at the University of Michigan.

SPONSORED BY: DTE ENERGY
SUBMITTED THROUGH: HARTLAND MOBIL

CLAIRE BRENNAN
Claire is a freshman at Michigan State University studying business and Spanish. In high school, she was involved in 
National Honor Society, varsity softball, multiple choirs, and was the school liaison/coordinator for the American Red 
Cross. Claire holds a part time job and is active in many volunteer events. She is also active in church and was a Core 
Leader in her youth group. She really enjoyed being able to participate in an alternative spring break with her youth 
group on a week long project with Habitat for Humanity. Claire looks forward to continuing her journey at MSU! 

SPONSORED BY: GREAT LAKES WINE & SPIRITS
SUBMITTED THROUGH: PLUM MARKET

AUTUMN BARBOUR
Autumn is a freshman at Grand Valley State University studying Cell & Molecular Biology.  She graduated from Fowlerville 
High School where she was the Sports Editor on the yearbook staff, a member of National Technical Honor Society, 
Interact Club and volunteer for Big Brothers Big Sisters of Livingston County.  Autumn played 
on the varsity volleyball team for 3 years and was Captain her senior year.  She also played 
competitively on the Top Gun Volleyball Club travel team for 5 years.

SPONSORED BY: TITO’S VODKA
SUBMITTED THROUGH: MARKHAM ENTERPRISES, INC.

SAMANTHA DELADURANTAYE
Samantha is a sophomore at Delta College with hopes to transfer to Northwood University in the future. She is studying 
business marketing management. Samantha went to Bay City Western High School where she was on the golf team 
and dance team. She currently manages three small businesses while going to school and is a pharmacy technician.

SPONSORED BY: FRANK G. ARCORI FOUNDATION
SUBMITTED THROUGH: DOUBLE S PARTY STORE

CHRIS DECLERCQ 
Chris is a freshman at Michigan State University’s Honors College studying business. He went to Eisenhower High 
School where he was valedictorian, a member of National Honors Society, and a member of Project Unify. Chris also 
won the departmental achievement awards in math and social sciences.  He was captain of his club soccer team 
for 10 years, played varsity soccer for three years (team captain for 2 years), along with playing varsity basketball. 
Chris currently volunteers with Habitat for Humanity, and was actively involved with tutoring 
programs at his high school.

SPONSORED BY: KAR’S NUTS
SUBMITTED THROUGH: KAR’S NUTS
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JORDAN ELHINDI
Jordan is a senior at Case Western Reserve University where she is studying nursing and psychology. She earned Dean’s 
Honors in 2017 and Dean’s High Honors in 2018. Jordan was a member of the CWRU women’s varsity basketball team 
during her freshman year. While attending CWRU, she works at One-to-One Fitness Center and University Hospitals. 
Jordan has a passion for health and fitness, and completed her first half marathon where she placed first in her age group. 
She graduated from Hathaway Brown School in 2016 as an accomplished student athlete and Global 
Scholar with High Academic Honors.  

SPONSORED BY: AFPD FOUNDATION
SUBMITTED THROUGH: BP OF LYNDHURST

CONNOR DOLENCE
Connor is a freshman at Oakland University studying biomedical engineering.  He graduated from Trenton High School 
where he was a part of the varsity swim team and varsity rowing team, of which he has been captain of for the past 
three years. Connor also participated in many clubs and organizations, including National Honors Society, Student 
Council, and Quiz Bowl. He has also taken several international mission trips with his church to places like Bulgaria and 
Panama, and he is also involved in music, playing the guitar, bass, and drums. 

SPONSORED BY: PRAIRIE FARMS DAIRY CO.
SUBMITTED THROUGH: WHIPPLE AND CO.

ELIZABETH GRELLA
Elizabeth is a freshman attending Lorain County Community College. She graduated from Midview High School where 
she was captain of the varsity volleyball team. Elizabeth was involved with many clubs including Link Crew, Paint Crew, 
Yearbook and National Honors Society. She received many rewards as part of her academic achievements. Elizabeth 
also volunteered at church and school functions, along with babysitting.

SPONSORED BY: DAIRYMENS
SUBMITTED THROUGH: SCHROEDER’S SERVICE STATION

ALLISON GRAY 
Allison is a freshman at Grand Valley State University studying exercise science. She graduated from Midland High 
School where she was a member of National Honor Society. Allison played on the Midland varsity softball team, 
and track team, and served as a captain on the softball team. She has also participated in Midland County Youth 
Leadership, Blessed Sacrament Outreach Team, and Business Professionals of America. Allison 
has volunteered with the Midland Open Door, Shelter House, Northwood University’s Go MAD Day, 
and United Way.

SPONSORED BY: GREAT LAKES COCA COLA
SUBMITTED THROUGH: EXPRESS MART FOODS 

DAPHNE FIATO 
Daphne is a freshman at College for Creative Studies studying game design. She graduated from Lake Orion High 
School where she was President of the S.N.A.I.L. Writing Club, and a member of National Art Honors Society. Daphne 
recently received a gold portfolio award for her AP Art Portfolio, as well as an honorable mention from the Scholastic 
Art & Writing competition. Besides being an avid artist, she has turned her love of cosplay, hair, and makeup into a 
company—Kyoki Arts—which provides custom costume wigs to customers around the globe. Along with her brother, 
Daphne also runs Kyoki’s Slime—a division of Kyoki Arts that acts as a slime company, 
and offers monthly subscription boxes through marketplaces like Cratejoy.

SPONSORED BY: CONIFER INSURANCE COMPANY
SUBMITTED THROUGH: CONIFER INSURANCE COMPANY 
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MASON GRUNOW
Mason is a freshman at Ferris State University. For the past two years, he has been studying information technology and 
will be majoring in cyber security and defense, a field in which he has already earned ten certifications from Microsoft 
and CompTIA. Mason currently works as a summer counselor at the YMCA Camp Pendalouan, which he has attended 
for thirteen years.

SPONSORED BY: PEPSI BEVERAGES
SUBMITTED THROUGH: THE ORCHARDS

KYLE HEEREN
Kyle is a freshman at Merrimack College located 20 minutes north of Boston, Massachusetts.  He is studying business 
and Spanish and will also be playing lacrosse at Merrimack. Kyle graduated from Rockford high school where he was 
captain of the varsity lacrosse team. He has also helped with relay for life, coaching youth lacrosse, and volunteered 
for many other small community events.

SPONSORED BY: AFPD FOUNDATION
SUBMITTED THROUGH: HEEREN, LLC

SPENCER HAISHA
Spencer is a sophomore at Wayne State University. He is currently double-majoring in biology and honors while 
minoring in chemistry on the pre-med track at WSU where he has a 4.0 GPA. Spencer is a competitor on the Wayne 
State Forensics (speech and debate) Team where he was a three-time National Qualifier and a member of the team 
that took 11th place in the nation this past year. He is a Peer Mentor in biology at WSU and was one of six elected to 
the Hall Council for Towers Residential Suites. Spencer will be a Resident Advisor for the 2018-19 school year and 
looks forward to continuing his journey towards medical school. 

SPONSORED BY: WILD BILLS TOBACCO
SUBMITTED THROUGH: INDIAN VILLAGE MARKET

EMILY KADO
Emily is a freshman at Wayne State University studying pre-pharmacy. She graduated from Stoney Creek High School 
where she was involved in several extracurricular activities such as National Honor Society, Art Club, Science National 
Honor Society, and the Freshman Mentor Program. Emily has been a member of the Stoney Creek Chamber Ensemble 
for 4 years, where she was able to receive Division 1 ratings in MSVMA District Solo and Ensemble competitions, and 
sing at the Detroit Opera House with the Sistine Chapel Choir. She has completed several hours of volunteer work at 
Ascension Crittenton Hospital, and Rochester Wellness and Primary Care Clinic.

SPONSORED BY: AZIZ H. SHALLAL MEMORIAL SCHOLARSHIP
SUBMITTED THROUGH: CITY MARKET DETROIT

CHRISTOPHER HAMAMA
Christopher is a freshman at the University of Michigan Ross School of Business. He graduated from Walled Lake 
Central High School where he was the student body president. Christopher was a member of National Honors Society, 
Chaldean American Student Association, and DECA. He also ran cross country & track and recently completed his first 
marathon. Christopher currently volunteers at Henry Ford Hospital and his church where he is a catechism teacher and 
Vacation Bible School leader. 

SPONSORED BY: MICHAEL J. GEORGE CHARITY
SUBMITTED THROUGH: FAMILY FOODS SUPERMARKET
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GEORGE KINTNER
George is a freshman at Adrian College studying chemistry and biochemistry. He graduated from Waldron High School 
where he was a member of National Honor Society and Valedictorian. George was a four-sport athlete, playing baseball, 
basketball, and football, while also running track. George also volunteered with the American Red Cross Association 
and FFA.

SPONSORED BY:  D & B GROCERS WHOLESALE & DISTRIBUTORS – 
  IN MEMORY OF MICHAEL H. HESANO
SUBMITTED THROUGH: MARKETHOUSE INC.

MALLORY KEENOY
Mallory is a freshman at Indiana University majoring in film arts focusing in documentary and screen writing.  She 
graduated from Okemos High School where she spent her time volunteering in National Honor Society and ACTION 
Club and also started her school’s first film club. Mallory was also captain of her junior varsity basketball team and 
varsity lacrosse team.

SPONSORED BY: KROGER
SUBMITTED THROUGH: DIAGEO

MIRANDA KAJY
Miranda is an upcoming freshman at Wayne State University studying biology. She graduated with a 4.1 GPA from 
Walled Lake Central High School where she was a member of National Honor Society, Giving Tree, Spanish Club, and 
Interact Club. Miranda was also the Vice President of the Chaldean American Student Association.

SPONSORED BY: ASHTON’S MIRACLE FOUNDATION
SUBMITTED THROUGH: SUMMIT PARTY SHOPPE

ZENA KASHAT
Zena is a junior at Michigan State University majoring in kinesiology with minors in health promotions and Arabic and is pursuing a career 
as a physician’s assistant. As a health professional, she hopes to bridge the language gap between the younger and older generations 
of the Chaldean community using her minor in Arabic. At her university, Zena is the public relations chair as well as the social chair for 
“Slow Foods MSU,” the communications chair for MSU’s Chaldean American Student Association (CASA), is a part of MSU’s Pre-PA 
club, and is involved in a pre-professional frat Phi Epsilon Kappa (PEK). Other than her passions for health and wellness, Zena has been 
singing at her church choir since eight years old, plays recreational volleyball in the summers, and shares her passion for cooking by 
managing her food Instagram account and blog @coconuttyandnice.

SPONSORED BY: BLUE CROSS BLUE SHIELD OF MICHIGAN
SUBMITTED THROUGH: BLUE CROSS BLUE SHIELD OF MICHIGAN

RYAN KIZY
Ryan is a freshman at Wayne State University. He graduated from the University of Detroit Jesuit High School where he 
was on the varsity ski team and received 2 scholar athlete awards. Ryan participated in the Arabic club and also, took 
on the roll and became vice president of the schools broadcast club. He studied trumpet for 5 
years being in both the marching and symphonic band at U of D Jesuit. Besides helping at his 
family’s business, Ryan spent many service hours in and out of the Metro Detroit area at various 
places such as Our Lady of Victory school in Northville, Gleaners Food Bank, and Capuchin 
Soup Kitchen.

SPONSORED BY: REPUBLIC NATIONAL DISTRIBUTING COMPANY (RNDC)
SUBMITTED THROUGH: PARTYVILLE LIQUOR
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KARA MANUEL
Kara is going into her sophomore year at the University of Michigan studying cognitive science and minoring in Spanish 
and crime & justice. On campus she is involved with Big Ticket Productions where she works to bring musical artists to 
campus by working with students and faculty. In her spare time, Kara also enjoys playing the violin which she has been 
studying for over 10 years and volunteering with organizations such a s Detroit Partnership.

SPONSORED BY: HEARTLAND MARKETPLACE
SUBMITTED THROUGH: HEARTLAND MARKETPLACE

JESSICA LOVEJOY
Jessica is a junior at Saginaw Valley State University where she is part of the Cardinals for Special 
Olympics.  She graduated from Coleman High School where she was captain of the cheer and 
track teams.  Jessica was a member of student council and National Honors Society.  She is a 
member of 4H Positive Youth Development and Mentoring Organization and volunteers at the 
elementary school.

SPONSORED BY: REPUBLIC NATIONAL DISTRIBUTING COMPANY (RNDC)
SUBMITTED THROUGH: BOULEVARD LOUNGE

CELESTE NAFSO
Celeste is a sophomore at Oakland University where she is majoring in biology and minoring in business. In the future, 
she hopes to continue her education in dental school. Celeste is a member of the Alpha Lambda Delta Honor Society 
at Oakland University where she will be able to give back to her community and participate in leadership opportunities. 
She is also a member of the Diverse Dental Society and is on the pre-dental board at Oakland University. Celeste has 
also earned a spot on the Dean’s list for her first year at Oakland University. She graduated from Walled Lake Central 
High School where she was on the honor roll for all four years. Celeste is currently working 
at Bloomfield Hills Dental Associates.

SPONSORED BY: US ICE – IN MEMORY OF FOAD ABBO
SUBMITTED THROUGH: LIQUOR PLUS

ASHLEY MAZUR
Ashley is a freshman at the University of Michigan Dearborn studying biological sciences. She graduated from Carlson 
High School where she was a member of the varsity tennis team and a captain of the varsity swim & dive team. Ashley 
was a member of National Honor Society, Earth Club, Pep Club, Interact Club, and Foreign Language Club, and she 
served as an officer in each of them. She also volunteered with Children With Hair Loss, The 
Gibraltar Rotary, and her school’s Interact Club.

SPONSORED BY:  AFPD FOUNDATION – DEARBORN CHIEF OF POLICE  
  RONALD HADDAD SCHOLARSHIP
SUBMITTED THROUGH: EASY PICK MINI MART

TYLER KOLASSA
Tyler is a sophomore at Olivet College studying biology with a concentration in veterinary medicine. He graduated from 
Lincoln High School where he was the Captain of the varsity bowling team and received the accommodation of 2015 
All-State Bowling Champion for Division 3, as a high school sophomore. Tyler has volunteered with Gleaners Food 
Bank, his church St. Mary’s Our Lady Queen of Families Catholic Church, the local Knights of Columbus and several 
bowling events and tournaments. This past year, while he was a college freshman, he received the Non NCAA Athlete 
of the Year Award from Olivet College and was ranked in the Top 10 College Bowling Rookies.

SPONSORED BY: LIPARI FOODS
SUBMITTED THROUGH: LIPARI FOODS
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DYLAN ORMSBY
Dylan is a freshman at the University of Toledo studying chemical engineering. He graduated from Bedford High School 
where he was a member of the Youth Advisory Council and participated in Quiz Bowl. Dylan volunteered with the 
Monroe County Mobile Food Pantry, Backpacks for Kids, and the Heart of Hope: Chris Comstock Legacy.

SPONSORED BY: LEE & MAXINE PECK FOUNDATION 
SUBMITTED THROUGH: FLICK’S PACKAGE LIQUOR

AYA NASRALLAH
Aya is a sophomore at the University of Michigan Dearborn majoring in behavioral and biological sciences. She graduated 
from Dearborn High School as a member of National Honors Society and various community service groups. Aya is 
very enthusiastic about making a change in people’s lives, especially children, which is why she’s on a pre-med track 
and hopefully on her way to becoming a pediatrician. Aya’s dream is to open free clinics in Detroit 
and other low-income areas to heal those who can’t afford it. 

SPONSORED BY: FAYGO BEVERAGES
SUBMITTED THROUGH: FAYGO BEVERAGES

KAITLYN SNYDER
Kaitlyn is a freshman at Central Michigan University.  She played varsity softball all four years at her high school and was 
a captain her senior year. She also played volleyball on junior varsity her freshman year. Kaitlyn participated in clean ups 
for her community and mentored younger grades in volleyball. 

SPONSORED BY: EASTOWN DISTRIBUTORS
SUBMITTED THROUGH: EASTOWN DISTRIBUTORS

ANDREW SCHOENJAHN
Andrew is a sophomore at Grand Valley State University studying product design and manufacturing engineering with 
a minor in business, while also a member of the Frederik Meijer Honors College.  He graduated from Lake Orion High 
School where he was a member of the varsity football and track & field teams.  Andrew was a member of National 
Honor Society and X-Tend mentor club, where he volunteered to help middle school students with their needs.  He 
has been umpiring in Lake Orion’s Youth Baseball League for six years, where he helps teach young athletes the game 
he loves.

SPONSORED BY: BLUE CROSS BLUE SHIELD OF MICHIGAN
SUBMITTED THROUGH: BLUE CROSS BLUE SHIELD OF MICHIGAN

JACOB PETERITIS
Jacob is a freshman at John Carroll University studying accounting. He graduated from Perry High School where he 
was on the varsity football team, wrestled, played baseball, and ran track. Jacob volunteered parking cars at the Perry 
Fall Festival, helped with pee wee football camps, and was a teacher’s aid for a middle school gym class.

SPONSORED BY: DAIRYMENS
SUBMITTED THROUGH: PERRY VILLAGE MARKET INC.
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SAMUEL VANANDEL
Samuel is a freshman at Cornerstone University studying business. He graduated from Western Michigan Christian 
High School in the top ten of his class, as well as a gold cord recipient. Samuel received the mathematics and industrial 
arts awards granted by his teachers for demonstrating great accomplishments and contributions in each area of 
study. He was a member of the school’s chamber choir and was also active in his community as being a member of 
the Sportsmen’s For Youth Board and also the West Michigan Wildlife Association. Samuel has also been an active 
member in his church volunteering on a weekly basis, as well as going on 3 mission trips throughout high school.

SPONSORED BY: SHERWOOD FOOD DISTRIBUTORS
SUBMITTED THROUGH: FRUITPORT ORCHARD MARKETS

LAUREN ZAITOUNA
Lauren is a junior at Wayne State University studying special education. She graduated from Harrison High School 
where she participated in the special education programs, tutoring programs and other organizations. In this past year, 
Lauren has volunteered in a high school in the Detroit area and a non-profit organization in Southwest Detroit where she 
pursued to help students academically succeed. 

SPONSORED BY: CASA DE DÉCOR – IN MEMORY OF EDDIE KOZA
SUBMITTED THROUGH: IMPERIAL FRESH MARKETS

MOLLY WOZNIAK
Molly is a sophomore at Lake Superior State University studying fisheries and wildlife management. At school in 
Sault Sainte Marie, she is a member of the Fisheries and Wildlife Club and Laker Legion. In high school, Molly was 
Valedictorian of her graduating class and was an active member of National Honor Society, Student Council, and the 
Pom Pom Team.

SPONSORED BY: MERCANTILE BANK OF MICHIGAN
SUBMITTED THROUGH: NORTHWOODS WHOLESALE OUTLET

CHASE WARREN
Chase is a freshman at the University of Michigan studying vocal performance as a soprano. She has been performing 
on the stage for as long as she can remember. From playing a rich woman in 12 Angry Jurors to Glinda the Good Witch 
of the South in The Wiz, Chase has loved getting to play different characters. However, what really won her heart over 
was music. Starting in her sophomore year of high school, Chase has been taking voice lessons 
for three years now. She hopes to one day perform at the MET in New York City and travel the 
world singing Opera.

SPONSORED BY: AFPD FOUNDATION – IN MEMORY OF FRED DALLY
SUBMITTED THROUGH: INDIAN VILLAGE MARKET

KYLIE VELDMAN
Kylie is a sophomore at St. Clair County Community College studying accounting. She graduated from Yale High 
School where she was a member of National Honor Society, the varsity golf team, and the Mock Trial team. Along with 
her in high school extracurricular activities, she has been involved in 4H Positive Youth Development and Mentoring 
Organization for the past 11 years. She shows cattle, swine, sheep, and completes many community projects with her 
4H club. Community projects include assembling care-packages for soldiers and volunteering at 
the salvation army. Kylie is still very much involved in 4H and continues helping her community 
as much as she can.

SPONSORED BY: KROGER
SUBMITTED THROUGH: JOHNSTON’S MEATS
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guest column

Working for You in Congress
n■BY  WILLIAM R. WILD* // MAYOR OF WESTLAND, MICHIGAN

W hile serving the City of  Westland on City 
Council and as Mayor, I have spent more 
than 15 years listening to what our 
residents and business owners need and 

want. Since running for Congress in the 13th District, 
I have been doing the same. The only way to truly 
lead is to fully understand the challenges people face 
and what residents deem to be a quality of  life and 
what businesses define as a successful community. 

As elected leaders, we are charged with creating 
environments that are business friendly. I know there 
are many issues at the federal level that are of great 
concern to AFPD members. I am not only well aware 
of these issues but am actively looking at strategies. 

Every business operates on particular profit margins. 
I am also well aware that the profit margins in the 
grocery business are exceptionally narrow and when it 
comes to petroleum, stations sometimes lose money on 
selling gas especially when motorists use credit cards.  
The reality is the credit cards fees are too high and often 
make it impossible for retailers to turn a profit. Gas 
stations have evolved into convenience stores because 
few make money on selling gasoline. It’s a loss leader. 
Credit cards fees play a significant role in decreased 
profit margins. I will work with the retailers to gather 
all the necessary information and create a strategic plan 
to take to the credit card companies. 

An elected leader is charged with giving constituents 
a voice. As business owners in the communities in 
which I will serve, you are constituents.

We want businesses to invest in our communities. 
The 13th district is among the poorest in the country 
and with business investments, we can turn that 
around. In order to invest, small business needs 
access to credit or capital. That has been a long-time 
obstacle in the Metro-Detroit area including the 13th 
District. As a business owner myself, I understand 
that challenge. We will collaborate with banks and 
investors on behalf  of  entrepreneurs to ensure business 
investment continues in the 13th District.  

There are legitimate reasons for regulations but not 
when regulations and mandates are imposed for no 
real purpose or that directly negatively impact business 
growth and success. When regulations are put into 
place, we need to first understand all the consequences. 
That is why government needs to have on-going 
dialogue with business owners. 

We need to fully grasp the operations before we 
mandate increases such as on Ethanol blending 
pearcentages into gasoline or impose regulations on 
services or products. I know there is talk regarding 
regulations on underground storage tanks, as well.  
We need to have common sense solution to issues 
that affect businesses to understand the cost-benefit 
relationship of any regulation. 

In 1961, the government promised not to 
commercialize Interstate Highway Rest Areas. I know 
that AFPD adamantly opposes changing this decision 
as it would negatively impact existing businesses. I have 
been told it could possibly be a safety hazard as people 
will slow down traffic for more and more drivers to 
stop at rest areas to purchase gas and other products in 
stores if  rest areas are commercialized. 

Thousands of  businesses have invested billions 
of  dollars in businesses at Interstate interchanges to 
accommodate travelers who need to stop for fuel, 
food,gas and other products service and lodging. 
I realize there is no need to create competition for 
these businesses.

 As United State Congressman, I promise to engage 
all the stakeholders. We cannot make decisions in a 
vacuum. Everyone affected by these decisions should 
have a seat at the negotiating table. Again, we as elected 
leaders need to make sure you have a voice. n

* William R. Wild is the Mayor of  Westland, Michigan and 
Candidate for the 13th Congressional District
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10%
When your business is more energy efficient, it’s 

also more profitable—and DTE Energy wants to help 

make that happen. Take John Logiudice, owner 

of Florentine Pizzeria, for example. DTE worked 

with him to make some small changes that led 

to big savings. Simply installing a programmable 

thermostat, sink aerators, LED lights and a pre-

rinse spray valve in the kitchen saved John around 

10% a month on his energy bill. 

If you’d like to manage energy use to save money 

at your business, visit dteenergy.com/savenow. 

SAVINGS
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legally speaking

Update Your Estate Plan After You Move Out of State
n■BY RANDALL A. DENHA, J.D., LL.M.

There is a lot to think about when you 
relocate to a new state – things to pack, 
people	to	inform,	and	paperwork	to	fill	
out. The list can be long and sometimes 
in the hustle and bustle, things can get 
overlooked… important things, like your 
estate planning documents. If you have a 
will and or trust, advance medical directive, 
or power of attorney prepared in your 
previous state, make sure you have those 
documents reviewed by an estate planning 
attorney in your new state.

Generally speaking, legally executed wills 
and trusts prepared in one U.S. state are 
valid in another. However, laws governing 
wills and trusts can vary from state to state. 
These changes can include signature and 
execution requirements, as well as many 
others. There may be provisions in your 
new state’s laws that are more favorable 
than those in your current documents. 

These documents might have also been 
designed	to	address	state-specific	
inheritance or estate taxes which may no 
longer apply after you move out-of-state.

With respect to advance directives like 
durable	powers	of	attorney	for	finances	
and advance health care directives for 
medical care, those documents were 
also likely created under the laws of your 
previous state. Sometimes, there can be 
significant	differences	in	the	required	form	
or content of valid advance directives. Many 
states’ laws governing such directives are 
substantially identical. If that is the case 
between your former state and your new 
state, there may not be a need to update 
these documents. However, there can still 
be nuances in the format or information 
required for a valid directive.

Moving also often means purchasing 
real estate in your new state, changing 
employers, and moving assets from one 
financial	services	provider	to	another.	

An estate planning attorney in your new 
state can help advise you on how to title 
assets	and	designate	beneficiaries	in	a	
coordinated manner so your estate planning 
strategies	will	work	most	effectively.

Your estate planning documents will 
generally not kick in until you become 
incapacitated or die. Of course, none of 
us knows when either of those things 
might happen, so taking a “wait-and-see” 
approach to updating your legal documents 
is not recommended. If you recently moved 
or are planning an upcoming out-of-state 
move, make sure you add “review estate 
planning documents with my attorney” to 
your list of to-dos. n

*Randall A. Denha, J.D,, LL.M., 

principal and founder of  the law firm of  

Denha & Associates, PLLC with offices in 

Birmingham, MI and West Bloomfield, MI. 

Mr. Denha can be reached at (248) 265-4100 

or by email at rad@denhalaw.com.

express lines

n■BY NACS ONLINE

What will shape the culinary cultural 
landscape of tomorrow? Les Dames 
D’Escoffier	International	provides	some	
insights in its 2018 Trends Report, 
forecasting the international, restaurant, 
catering, health and lifestyle trends. The 
report paints a rich picture of what’s new, 
what’s losing steam and what’s around 
the corner for the coming years.

The	top	three	regions	identified	as	having	
the	most	influence	on	the	American	
food scene in the coming year are the 
Mediterranean, Middle East and Latin 
America.	Here	are	the	top	five	international	
food	concepts	and	flavors	expected	to	
become prominent food trends:

What	Will	Influence	American	Food?	
Latin America, Middle East and the Mediterranean are the top three regions that will impact  
American food this year

■n Puebla Hot Pot (Latin America, Mexico): 
ancho chile, smoked paprika and 
spices in chicken stock, served with 
chicken or pork, corn, avocado crema 
and fresh garnishes.

■n Manouri (Mediterranean, Greece): a 
semisoft, fresh white whey cheese 
made from goat’s or sheep’s milk.

■n Millet (India): ancient grains 
harvested from small-seeded grasses 
used for porridge.

■n Mishkaki (East Africa, Tanzania): 
marinated meat skewers including a 
blend of lemon, tomato, green papaya, 
curry, garlic, red pepper and ginger.

■n Jianbing (North Asia, China): street-

food breakfast crepe brushed with 
umami-rich hoisin and chili sauce; 
layered with egg, pickled veggies and 
herbs, and sometimes customized 
with sausage or bacon.

For restaurant trends, the top three 
established and growing restaurant 
concepts are chef-driven fast-casual, farm-
to-table and family-friendly. The top three 
emerging restaurant concepts are ones that 
are dog-friendly, upcycling and hyperlocal.

For retail trends, the top three retail 
departments expected to generate the 
most consumer excitement include 
prepared foods, grocerant in-store 
drinking and dining, and produce. n



For More Information Please Contact SUPERVALU Midwest Region:

BILL TAGGART, MARKET DEVELOPMENT MANAGER, Fort Wayne, IN  937-608-3837

FORT WAYNE D.C.  |  4815 EXECUTIVE BLVD FORT WAYNE, IN 46808

 SUPERVALU    |    MIDWEST REGION OFFICE    |    8401 WEST 102nd STREET, PLEASANT PRAIRIE, WI 53158

Today we proudly provide over 2,200 successful 
Independent Retailers with on-time delivery of the 
best products at competitive rates!

Superior service is engrained in our culture and 
sets us apart from the competition. SUPERVALU’s 
experienced category merchandisers and marketing 
staff administer hundreds of sales and profi t 
opportunities on a daily basis. We tailor new items, 
promotions and special programs to the specifi c 
market needs of our independent retail customers.

For More Information Please Contact SUPERVALU Midwest Region:

experienced category merchandisers and marketing 

opportunities on a daily basis. We tailor new items, 

Future
Focused

for Future
Growth for
Independent

Grocers.
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Bottled Water No. 1 Beverage in America 
The gap continues to widen between soda and bottled water

n■BY NACS ONLINE

Bottled water is the No. 1 beverage 

product in the United States, by 

volume, for a second year in a 

row, according to the International 

Bottled Water Association (IBWA) 

and the Beverage Marketing 

Corporation (BMC). Bottled water 

volume grew to 13.7 billion gallons 

in 2017, a 7% increase over the 

previous year.

“Bottled water’s rocket-like 

rise in popularity coincides with 

pronounced shifts in consumer 

preferences for refreshment and 

rehydration. As the quintessential 

portable and affordable beverage, 

bottled water introduces new 

usage occasions and habits. 

Suitable for consumption at any 

time of  the day or night, and not 

necessarily in need of  being kept 

ice-cold, bottled water simply is 

the preferred beverage not only 

for consumers aiming to reduce 

caloric intake or lessen artificial 

sweetener usage but also for 

consumers of  all kinds,” said 

Michael C. Bellas, BMC chairman 

and CEO, in a press release.

The distance between bottled 

water and carbonated soft drinks 

continues to widen as consumers 

increasingly choose bottled water 

instead of  soda. Carbonated soft 

drink sales decreased for the 13th 

consecutive year, according to the 

most recent numbers from BMC.

Bottled water sales now total 

$18.5 billion, an increase of  

8.8%. Per capita consumption 

exceeds 42 gallons of  bottled 

water, a 6.2% increase. 

Meanwhile, the average annual 

intake of  carbonated soft drinks 

has slipped to 37.5 gallons, 

BMC statistics show. Beverage 

Marketing predicts bottled water 

will climb higher than 50 gallons 

per capita within just a few  

more years.

Within the bottled water 

category, all segments grew in 

2017. Domestic nonsparkling 

water increased 5.5%, while 

domestic sparkling jumped 

27.5%. Imported water rose 

9.2%, and home and office 

delivery (3- and 5-gallon size 

bottles) accelerated 1.3%.

“Healthy, convenient and 

safe, bottled water is America’s 

favorite packaged water for many 

reasons,” said Joe Doss, IBWA 

president and CEO. “Research 

and polling indicate people are 

continuing to make the switch 

from other packaged drinks to 

bottled water.”

A Harris Poll conducted for 

IBWA found more than three in 

five Americans (63%) say bottled 

water (still and/or sparkling) 

is among their most preferred 

beverages, followed by coffee 

(62%). Fewer Americans (58%) 

say soft drinks (regular and/

or diet) are among their most 

preferred drinks. Nearly all 

Americans (94%) believe that 

bottled water is a healthier choice 

than soft drinks, and 93% say 

bottled water should be available 

wherever drinks are sold.

“Amid worries about obesity, 

diabetes, heart disease, and other 

health matters, bottled water’s 

lack of  calories and artificial 

ingredients, convenience, and 

refreshing taste attract health-

conscious consumers,” said 

Doss. “As some consumers are 

becoming wary of  artificial 

sweeteners, they are abandoning 

diet offerings, as well as regular 

soda, and instead are switching to 

bottled water.” n
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online competitors to forgo sales 
tax collection in states where they 
didn’t have an actual store.

“State and local governments 
have really been dealing with a 
nightmare scenario for several 
years now,” said Carl Davis, 
research director at the Institute 
on Taxation and Economic 
Policy. “This is going to allow 
state and local governments to 
improve their tax enforcement 
and to put local business on a 
more level playing field.”

The ruling fixed a 1992 decision 
by the court (Quill Corporation v. 
North Dakota) that stated the U.S. 
Constitution prohibited states from 
mandating companies without 

U.S. Supreme Court Closes Sales Tax Loophole for Online Stores
The ruling means that states can require Internet retailers to collect sales tax without having a physical 
presence in that state

n■BY NACS ONLINE

As Americans have shifted to 
shopping more online, online 
retailers often had a competitive 
advantage over brick-and-mortar 
locations: Many online transactions 
didn’t require collection of sales 
taxes. But late last week, the 
U.S. Supreme Court ruled that 
e-commerce companies could be 
compelled to collect sales tax in 
states where the companies don’t 
have a physical location, the New 
York Times reports.

The South Dakota v. Wayfair 
Inc. decision marks a victory for 
brick-and-mortar retailers that have 
long opposed the loophole allowing 

“substantial connection” to the 
state to gather sales taxes. But with 
online companies doing massive 
business, the 5-4 majority felt the 
Quill decision cost states too much 
annual tax revenue.

“Quill puts both local 
businesses and many interstate 
businesses with physical presence 
at a competitive disadvantage 
relative to remote sellers,” wrote 
Justice Anthony M. Kennedy for 
the majority opinion. “Remote 
sellers can avoid the regulatory 
burdens of  tax collection and can 
offer de facto lower prices caused 
by the widespread failure of  
consumers to pay the tax on  
their own.” n

Four Food Trends for Summer 
Vegan	offerings,	low-cal	ice	cream,	bold	snacks	and	flavored	sparkling	waters	are	in

n■BY NACS ONLINE

No one is going cold turkey on 
hot dogs, burgers or backyard 
barbecues, but this summer, 
consumers are expected to 
sample new, different foods and 
beverages, according to the Mintel 
Summer Food & Drink Trends 
report for 2018.

Four food and drink trends 
stand out as defining products for 
the summer of 2018. They include 
vegan offerings, low-calorie ice 
cream, bold snacks and flavored 
sparkling water.

Vegan products will be making 
appearances at summer parties 
and celebrations. According to the 
consumer research organization, 
33% of consumers and 37% of  

millennials in the United States say 
they plan to buy more plant-based 
food products in the coming year.

As for ice cream products, the 
success of Halo Top Creamery of  
Los Angeles “was the surprise of  
last summer,” the report says.

In July 2017, the company’s 
low-sugar, low-calorie, high-protein 
ice cream was the best-selling ice 
cream pint in the United States, and 
Mintel predicts similar products will 
be in big demand this year. “Better-
for-you” ice cream offerings already 
are coming online from Breyers, 
Skinny Cow and Arctic Zero.

When it comes to snacking, 
36% of U.S. consumers surveyed 
said they would buy more chips if  
there were new flavors to try, Mintel 
reports, indicating that the demand 

for more unique and flavorful 
varieties of chips and snacks will 
continue.

Last year, Kellogg responded to 
this desire by introducing Pringles 
Loud, with the “loud” denoting the 
zesty flavor options, including spicy 
queso, salsa fiesta, super cheesy 
Italian, fiery chili lime and mighty 
Margherita pizza.

Healthy concerns have had 
an impact on the popularity of  
traditional drinks, such as soda and 
lemonade. Beverage makers have 
responded by introducing flavored 
sparkling waters that contain no 
sugar or artificial ingredients. 
According to the Mintel report, 
37% of Americans ages 25 to 34 
drank flavored sparkling water in 
the last three months. n
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House Passes Farm Bill with New SNAP Work Requirements
n■BY THE SHELBY REPORT

After weeks of negotiations hinging 
not just on differences over the 
Supplemental Nutrition Assistance 
Program (SNAP), but also on 
immigration policy, the House 
of Representatives has passed its 
version of a new Farm Bill on a 
213-211 vote. The Agriculture 
and Nutrition Act of 2018 would 
replace the current Agricultural Act 
of 2014 when it expires at the end 
of September. The $867 billion bill 
includes stricter work requirements 
for SNAP recipients that have 
proven controversial.

Many in the food retail 
and agriculture industries are 
responding positively to the  
bill’s passage.

“Passage of the House Farm 
Bill was a critical next step in the 
reauthorization of this important 
legislation and ensuring that a 
strong public-private partnership 
between retailers and the federal 
government in the Supplemental 
Nutrition Assistance Program 
(SNAP) is maintained,” said Greg 
Ferrara, National Grocers 
Association EVP of advocacy, 
public relations and member 
services. “The voice of the 
independent grocer was clearly 
heard through the grassroots 
efforts of our members as the bill 
included key priorities, such as 
the extension of the temporary 
prohibition of processing fees on 
Electronic Benefit Transfer (EBT) 
transactions, the protection of  
highly sensitive store-level SNAP 
redemption data, and expansion 

of the Food Insecurity Nutrition 
Incentive (FINI) program. NGA 
extends our thanks to U.S. House 
Agriculture Committee Chairman 
Mike Conaway (TX-11) for his 
diligent efforts to pass a Farm Bill, 
and we look forward to continuing 
our work with Senate Agriculture 
Committee Chairman Roberts and 
Ranking Member Stabenow as 
they move forward with their work 
on the Farm Bill.”

“FMI appreciates the work 
U.S. House Agriculture Chairman 
Mike Conaway and the Committee 
have done over the past few years 
holding dozens of hearings on 
SNAP policy in order to craft H.R. 
2, the Agriculture and Nutrition 
Act of 2018,” said Hannah Walker, 
senior director, technology and 
nutrition policy for the Food 
Marketing Institute (FMI), in a 
statement. “The legislation offers a 
permanent ban on EBT processing 
fees and protects the privacy of  
our non-publicly traded retailer 
members. H.R. 2 maintains many 
of the efficiencies within SNAP that 
have helped keep costs down and 
improves SNAP retailer provisions.

“FMI and its retail members 
are committed to the public-
private partnership we uphold 
with the U.S. Department of  
Agriculture as a facilitator of  
the SNAP program. We look 
forward to being a resource to 
Congress as the Farm Bill moves 
through the Senate, and we’ll 
continue to remind members of  
Congress how jobs, wages and 
SNAP participant data affect 
each state. Our partnership has 

created tremendous efficiencies, 
fraud reductions and cost 
savings in the program over the 
past several decades.

“The grocery store serves as 
an area’s economic and social 
hub, providing safe affordable 
food and jobs while investing 
in local communities all across 
America.”

U.S. Secretary of  Agriculture 
Sonny Perdue also expressed 
optimism as the Farm Bill moves 
forward.

“I applaud Chairman Conaway 
and the House Agriculture 
Committee for their diligence and 
hard work in passing their 2018 
Farm Bill through the House of  
Representatives,” Perdue said. 
“American producers have greatly 
benefited from the policies of  the 
Trump Administration, including 
tax reforms and reductions in 
regulations, however a Farm Bill 
is still critically important to give 
the agriculture community some 
much-needed reassurance. No 
doubt, there is still much work 
to be done on this legislation in 
both chambers of  Congress, and 
USDA stands ready to assist with 
whatever counsel lawmakers may 
request or require.”

American Soybean Association 
(ASA) President John Heisdorffer, 
a soybean farmer from Keota, 
Iowa, urged the Senate to pass its 
version of the bill as well.

“Farmers need the long-term 
certainty and stability that passing 
a new five-year Farm Bill will 
provide,” he said. “Right now, the 
economic future of our industry 
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is clouded by low crop prices and 
farm income, and by volatility in 
foreign markets. We call on the 
Senate to follow suit and pass its 
version of the farm bill next week 
so Congress can complete the 2018 
Farm Bill in July.”

“With key programs including 
crop insurance, farm support 
programs, and export promotion 
funding for market development 
programs on the table, ASA urges 
Congressional leaders to continue 
pushing forward for final approval.”

RELIGIOUS, ENVIRONMENTAL 
ORGANIZATIONS OPPOSE BILL
Organizations outside the food 
retail and agriculture industry 
are expressing concerns about 
the impact the bill could have on 
low-income consumers and the 
environment.

Sister Simone Campbell, SSS, 
executive director of Network 
Lobby for Catholic Social Justice, is 
among those protesting the bill.  

“Speaker Ryan and House 
Republicans revealed their true 
colors by voting to take food off  
the tables of our most vulnerable 
sisters and brothers. H.R.2 cuts the 
Supplemental Nutrition Assistance 
Program (SNAP) for millions 
of people and creates a complex 
government bureaucracy to enforce 
punitive and unreasonable work 
requirements,” she said. “It is 
shocking that the GOP would 
choose to undermine one of  
our most effective anti-poverty 
programs. This comes exactly six 
months after passing a tax overhaul 
that benefits the wealthiest in our 
nation.  Our faith values tell us that 
no one deserves to go hungry, no 
matter a person’s circumstance.

“Fortunately, the Senate has 
chosen to maintain bipartisan 

negotiations,” Campbell 
continued. “In the process, the 
committee created a balanced bill 
that Network can support. H.R.2 
is a hyper-partisan bill trying 
to hold together the fractured 
Republican party. We affirm the 
20 Republicans who voted against 
it. Now, the Senate needs to 
take the lead for the good of  our 
nation. As Congress moves toward 
conference, the contrast couldn’t 
be starker: a harmful, partisan 
bill and a bipartisan bill for 
the common good.  We urge 
lawmakers to reject proposed 
changes to SNAP in H.R.2.”

Environmental organization 
Friends of the Earth also voiced 
its strong displeasure with the bill, 
calling it a “disaster” for the health 
of people and the environment.

“The bill is a massive handout 
to corporate agriculture and factory 
farms that pollute our air, water 
and soil. This shameful bill will 
slash nutrition and conservation 
programs and weaken essential 
protections that safeguard public 
health and our environment and 
regulate toxic pesticides,” the 
organization said in a statement.

“This GOP Farm Bill props 
up pesticide industry profits at 
the expense of  children’s health, 
farmworkers and the environment. 
It slashes conservation programs 
that help farmers shift away 
from pesticide-intensive farming, 
weakens the organic program, and 
stops state and local governments 
from protecting their communities 
from harmful pesticides. It 
allows the chemical industry to 
bypass important environmental 
protection laws and spray toxic 
pesticides without regard for our 
waterways or for endangered and 
threatened species.” n

Treasury routinely hosts free educational 
seminars throughout Michigan connecting 
businesses, tax service providers 
and other stakeholders with Treasury 
representatives in order to enhance two-
way communication, cultivate a culture of 
taxpayer service and work together to foster 
continuous improvement while covering 
important tax topics. 

NORTHERN MI OUTREACH EVENTS 
All businesses are welcome to attend! 
Registration required. 

Treasury and the Department of Licensing and 
Regulatory	Affairs	(LARA)	bring	to	you	a	series	
of seminars for new, growing or established 
businesses seeking to gain an understanding 
of taxability and compliance standards as 
well as how to use MTO for your business 
interactions with Treasury. Sign up for one or 
both	sessions	in	your	area!

■n Traverse City – Tax & Wage      
Monday	July	9,	2018 
10:00 AM – 12:00 PM EST   

■n Traverse City – MTO           
Monday	July	9,	2018 
1:00 PM –   3:00 PM EST  

■n St. Ignace – Tax & Wage  
Tuesday July 10, 2018 
10:00 AM – 12:00 PM EST   

■n St. Ignace – MTO  
Tuesday July 10, 2018 
1:00 PM –   3:00 PM EST  

■n Alpena – Tax & Wage  
Friday July 13, 2018 
9:30	AM	–	11:30	PM	EST

■n Alpena – MTO 
Friday July 13, 2018 
12:30 PM –   2:00 PM EST

We hope to see you at one of our helpful 
summer	seminars!	Is	your	event	sold	out?	Do	
you have suggestions for topics or locations? 
Questions? Contact Us at TreasuryOutreach@
michigan.gov. n

M A R K  Y O U R  C A L E N D A R S : 
M I C H I G A N  T R E A S U R Y ’ S 
S U M M E R  S E M I N A R S
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U.S. EPA Releases Proposed Renewable Fuel Volumes 
2019	draft	volumes	are	less	than	statutory	targets

n■BY NACS ONLINE

On June 26th, the U.S. Environmental 
Protection Agency (EPA) released its 
proposed rule regarding the renewable 
volume	obligations	(RVOs)	for	2019	
and biomass-based diesel volumes for 
2020. Overall, EPA has proposed a 3.1% 

increase in renewable fuel blending. 
The proposed total renewable fuel 
requirement	for	2019	is	19.88	billion	
gallons of biofuel with no more than 
15 billion gallons from conventional 
renewable fuels such as corn ethanol. 
Using its statutory waiver authority, EPA 
has proposed volumes for cellulosic 
biofuel, advanced biofuels and total 
renewable fuels that are below the 
volume targets mandated by Congress. In 
the proposal, EPA also is asking for public 
comments on whether to limit who can 
trade renewable fuel compliance credits 
and how long they can be held.

Under Section 211 of the Clean Air Act, 
EPA	is	required	to	set	the	final	2019	

volumes for cellulosic and advanced 
biofuels and total renewable fuels and 
the 2020 volumes for biomass-based 
diesel by November 30. Public comments 
on the proposal must be submitted by 
August 17th.

EPA’S PROPOSED RENEWABLE 
VOLUME OBLIGATIONS AND 
PERCENTAGE STANDARDS
EPA’s proposed RVOs and percentage 
standards	for	2019	and	2020	are	shown	
in	the	charts,	with	final	volumes	and	
percentage standards for 2015–2018 
listed for refe rence. All volumes are 
ethanol-equivalent, except for biomass-
based diesel, which is actual. n

VOLUMES USED TO DETERMINE THE PROPOSED PERCENTAGE STANDARD
2015 2016 2017 2018 2019 2020

Cellulosic biofuel (in millions of gallons) 123 230 311 288 381 n/a

Biomass-based diesel (in billions of gallons) 1.73 1.90 2.0 2.1 2.1 2.43

Advanced biofuel (in billions of gallons) 2.88 3.61 4.28 4.29 4.88 n/a

Total renewable fuels (in billions of gallons) 16.93 18.11 19.28 19.29 19.88 n/a

PROPOSED PERCENTAGE STANDARDS
2015 2016 2017 2018 2019

Cellulosic biofuel 0.069% 0.128% 0.173% 0.160% 0.209%

Biomass-based diesel 1.49% 1.59% 1.67% 1.74% 1.72%

Advanced biofuel 1.62% 2.01% 2.38% 2.37% 2.67%

Total renewable fuels 9.52% 10.10% 10.70% 10.67% 10.88%

of law in court,” said NACS Senior Vice 
President of Government Relations Lyle 
Beckwith.

The case, which was brought by a 
collection of 17 state attorneys general 
and the Department of Justice in 2010, 
examined whether American Express 
rules that bar retailers from encouraging 
customers to use lower-fee payment 
methods violate antitrust law. The 
Supreme Court agreed to hear the case 
after the U.S. Court of Appeals for the 
Second Circuit overturned a February 
2015	district	court	decision	finding	that	
the American Express rules constitute 
an	illegal	restraint	on	trade.	NACS	filed	
an amicus curiae brief with the Court as 
part of a coalition of retailer associations 
urging the Court to reverse the Second 
Circuit decision.

Ohio and several other state attorneys 
general asked the Supreme Court to 
decide the case. The Supreme Court’s 

U.S. Supreme Court Rules in Favor of American Express
Implications for other card networks unclear following 5-4 decision

n■BY NACS ONLINE

On June 25th, the U.S. Supreme Court 
ruled in the case of Ohio v. American 
Express that the Justice Department and 
state attorney general had not shown that 
American Express violated the Sherman 
Antitrust Act. 

“The Supreme Court has given us a 
clarification	of	antitrust	law	as	applied	
to American Express. Whether this 
approach will be applied to Visa and 
MasterCard remains to be seen, but 
whatever that decision is, merchants will 
be able to demonstrate that the major 
credit card networks have violated the 
antitrust laws. The actions of the card 
networks are so far-reaching and abusive 
of both merchants and consumers that 
merchants	will	not	have	difficulty	showing	
that the card networks have violated the 
antitrust laws in multiple ways. We look 
forward to demonstrating those violations 

5-4 decision upheld the Circuit Court. 
Judgment will be issued in favor of 
American Express in the case. 

Justice Stephen Breyer read part of his 
dissenting opinion from the bench and 
asserted that the Court’s decision was 
inconsistent with basic principles of 
antitrust law. And, Justice Breyer wrote 
that the Department of Justice and states 
proved that American Express used its 
market power in anticompetitive ways 
so the case was proven regardless of 
whether the Court were to apply the test it 
espoused in the case.

The decision, however, means that 
American Express can continue to enforce 
provisions of its contracts with merchants 
preventing merchants from discounting 
other payment cards and not American 
Express. It remains to be seen whether 
the reasoning in the case will be applied 
to other credit card networks such as Visa 
and MasterCard. n
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SpartanNash CFO: Decline of Independents “Overblown”
Food distribution customers show resilience in changing market

SPARTANNASH  

CHIEF FINANCIAL 

OFFICER MARK 

SHAMBER

n■BY RUSSELL REDMAN //  

SUPERMARKET NEWS

While players have come and gone 
amid the disruption in the retail grocery 
sector, SpartanNash Co. Chief Financial 
Officer	Mark	Shamber	sees	independent	
supermarkets holding their own.

“I think the expected death of the 
independents has been way overblown,” 
Shamber	said	Thursday	at	the	Jefferies	
Global Consumer Conference in Nantucket, 
Massachusetts.

Through its core food distribution 
business, Grand Rapids, Mich.-based 
SpartanNash serves about 2,100 
independent retailers, primarily in the 
Midwest and southeastern United States. 
The grocery wholesaler also supplies 142 
corporate-owned supermarkets under 
multiple banners.

“When you look at our [independent 
grocery] customers from a geographical 
perspective, they’re not necessarily 
competing in many of those markets 
with regional players or international 
players. They may be competing with a 
deep discounter like Aldi, they may be 
competing with Walmart or — certainly 
in the Midwest — with Meijer, who 
we compete with on a regular basis,” 
Shamber explained. “But in many of those 
areas, they’ve been competing with those 
folks for years, and there’s not enough 
demographic demand to allow for an entry 
of another competitor into the space.”

In the question-and-answer session with 
Jefferies	food	retail	and	distribution	analyst	
Chris Mandeville, Shamber dismissed 
a recent report projecting that 25% of 
retailers	will	close	in	the	next	five	years.

“There may be some additional competitive 
openings, but I don’t see a wholesale 
dynamic shift to where they’re going to 
be forced out of the market,” he said. “I 
don’t see anywhere near that level for our 
customer base in the markets they serve.”

Amid news headlines about regional 
retailer bankruptcies, independent grocers 
have demonstrated an ability to operate 
with	financial	flexibility	in	a	changing	

business climate, according to Shamber.

“They operate within a very reasonable 
level of leverage because they’re 
positioning themselves to be able to 
survive downturns or higher interest-rate 
environments that we’re now seeing for 
the	first	time	in	a	decade,”	he	said.

And though competitive pressures or 
generational ownership turnover may lead 
some independents to exit the market, 
others are looking to branch out.

“Within our customer base, we’ve got 
independents who are looking to grow 
and expand,” said Shamber, who joined 
SpartanNash last September. “And so, in 
many of those instances, they may acquire 
one of their competitors — who are also 
one of our customers in the market — and 
look to grow their base.”

For	its	fiscal	2018	first	quarter	ended	April	
21st, SpartanNash reported total sales 
of	$2.39	billion,	a	year-over-year	gain	of	
1.3%. Food distribution sales rose 3.7% to 
nearly $1.13 billion. Revenue for corporate-
owned stores fell 5% to $566.2 million, 
primarily due to the closure and sale of 
retail stores and to a 2.2% decrease in 
same-store sales (excluding fuel).

During the quarter, SpartanNash closed 
three retail stores and ended the period 
with 142 owned retail stores, down 153 
stores a year earlier. Its primary banners 
include Family Fare Supermarkets, 
D&W Fresh Market, VG’s Grocery, Dan’s 
Supermarket and Family Fresh Market.

Since the merger with Nash Finch in 2013, 
SpartanNash has continued to rationalize 
its base of retail stores, which totaled 177 
at the deal’s completion.

“We’re getting sort of towards the end of 
that stretch where we brought the store 
base in line with the [number of] stores 
that we want to operate,” Shamber said.

“There will be, on occasion, stores that are 
underperforming or — based on what we’re 
being asked for market rent increases — 
where we may choose to exit. But I would 
say that the pace will slow dramatically,” 
he added. “I think last year it probably was 
in the high single digits and maybe even 
got close to 10% of the store base closed. 

This year, we’ve had three stores [close] so 
far, and I would be surprised if it got above 
the mid-single digits.”

In a research note released in June, 
Mandeville noted that SpartanNash’s 
retail store segment brings advantages to 
its food distribution business.

“Management continues to see strong 
value with owning and operating its own 
stores, as it provides proof-of-concept 
for	initiatives	also	offered	to	distribution	
customers,” he said in his report.

In early June, for example, SpartanNash 
launched a private label line of heat-and-
eat	meal	items	called	Good	to	Go!.	The	
products are now available at its Family 
Fare, D&W, VG’s and Forest Hills Foods 
stores in Michigan, and plans call for the 
brand to roll out to the distributor’s more 
than 300 Michigan independent retailers 
in the coming months.

SpartanNash, too, has continued to 
expand its online grocery presence, 
including curbside pickup and home 
delivery via its Fast Lane service and 
Instacart.

Regarding Fast Lane, Shamber said, “We 
see	some	significant	increases	in	the	
consumers who adopt that — whether 
they’re existing customers or new 
customers, their basket size increases. 
And surprisingly, we see a little bit of a 
scenario where it doesn’t necessarily 
eliminate their trips to the store. They may 
use Fast Lane for their primary shop of the 
week. But through card data, you may see 
that there are individuals who still come 
into	the	store	once	or	twice	for	fill-ins.”	n
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Industry Organizations Urge Congress to Address Truck Driver Shortage

n■BY THE SHELBY REPORT

Forty-two trade associations—
ranging from grocers to distributors 
to restaurants—have signed a 
letter urging Congressman Bill 
Shuster, chair and ranking member 
of the House Committee on 
Transportation and Infrastructure, 
to support the DRIVE-Safe 
Act, short for the Developing 
Responsible Individuals for a 
Vibrant Economy Act.

The act addresses the national 
truck driver shortage by promoting 
a program intended to engage 
those 21 and younger in interstate 
commerce. The program would 

offer safety training and help young 
drivers develop their skills. The 
letter points out that while 48 states 
currently allow drivers to obtain a 
commercial driver’s license (CDL) 
at age 18, those same drivers are 
prohibited from driving in interstate 
commerce until they are 21 years 
old. Under current federal law, a 
20-year-old truck driver could not 
drive 14 miles from Springfield, 
Virginia, to Washington, D.C., but 
that same driver could haul a 
load from Arlington to Norfolk, 
Virginia, a more than six-hour, 
round-trip drive.

“The DRIVE-Safe Act is 
a common-sense proposal 

that will open enormous 
opportunities for an emerging 
workforce and strengthen safety 
training programs,” said Mark 
Allen, president and CEO of  
the International Foodservice 
Distributors Association (IFDA).

The DRIVE-Safe Act creates 
a two-step training program to 
allow younger drivers to enter 
the industry safely. Candidates 
would be accompanied in the cab 
by experienced drivers for a total of  
400 hours of on-duty time with at 
least 240 hours of driving time.

Trucks would be required to 
be outfitted with the latest safety 
technology, including active 
braking collision mitigation 
systems; forward-facing, event-
recording cameras; speed limiters 
set at 65 miles per hour or less; 
and automatic or automatic-
manual transmissions.

Based on current projections, 
the letter estimates that the nation 
needs an additional 50,000 truck 
drivers immediately and that the 
driver shortage could grow to more 
than 174,000 by 2026. Companies 
are increasing prices to account for 
higher transportation costs. It is 
estimated that individuals entering 
the trucking profession could begin 
earning $53,000 with full benefits.

Food groups signing the letter 
include the American Bakers and 
Beverage Associations, Associated 
Grocers of  New England, Food 
Marketing Institute, National 
Association of  Wholesaler-
Distributors, National Grocers 
Association, National Milk 
Producers Association, National 
Potato Council, New Hampshire 
Grocers Association and SNAC 
International. n
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make sure to support these afpd supplier members

 Indicates a supplier program that  
        has been endorsed by AFPD

M  Indicates supplier only available in MI

O
 Indicates supplier only available in OH

IL  Indicates supplier only available in IL

ARMORED TRUCK
Davis Bancorp, Inc. . . . . . . . . . . . . . . . . (847)	998-9000

ATM
Elite Bank Card & Elite Merchant Services
  . . . . . . . . . . . . . . . . . . . . . . . . . . . (248)	594-3322

BAKED GOODS DISTRIBUTORS
Cateraid, Inc. . . . . . . . . . . . . . . . . . . . . . (517) 546-8217
Get Up & Go Ventures LLC . . . . . . . . . . . (301) 254-5566
Great Lakes Baking Co./ 

Sun Valley Foods Co.. . . . . . . . . . . . . (313) 865-6360
Metropolitan Baking Co./ 

Hearth Oven Bakers . . . . . . . . . . . . . (313) 875-7246

BANKING, INVESTING & CONSULTING
 Surety Bank. . . . . . . . . . . . . . . (386) 734-1647

CNH Sales . . . . . . . . . . . . . . . . . . . . . . . (855) 365-1800
Mass Mutual Michigan Metro . . . . . . . . (248)	324-9340
Mercantile Bank of Michigan . . . . . . . . (248)	434-5925

BEER DISTRIBUTORS
Craft Beers of Canada . . . . . . . . . . . . . . (248)	701-2019
Eastown Distributors . . . . . . . . . . . . . . . (313)	867-6900
Powers Distributing Company . . . . . . . . (248)	393-3700

BEER GROWLERS
SRC Refrigeration (Growlers) . . . . . . . . . 1-800-521-0398
Prestige Glassware . . . . . . . . . . . . . . . . (989)	671-4033	

BOOKKEEPING/ACCOUNTING CPA
Alkamano & Associates. . . . . . . . . . . . . (248) 865-8500
Marcoin/E.K. Williams & Company . . . . (614)	837-7928
UHY Advisors-MI . . . . . . . . . . . . . . . . . . (248) 355-1040

BUSINESS COMMUNICATIONS/PUBLIC RELATIONS
 Windstream . . . . . . . . . . . . . . (248) 530-2164

Alpha Wireless Solutions  . . . . . . . . . . . (734)	429-0001
Comcast . . . . . . . . . . . . . . . . . . . . . . . . . (734)	254-1699
IWear Solutions . . . . . . . . . . . . . . . . . . . (616) 676-7058
Stak Technology. . . . . . . . . . . . . . . . . . . (440)	399-0944
Tamar Designs, LLC . . . . . . . . . . . . . . . . (248) 760-7211

C-STORE & TOBACCO DISTRIBUTORS
 Eby-Brown. . . . . . . . . . . . . . . . (630) 536-3968

Capital Sales Company . . . . . . . . . . . . . (248) 542-4400
H.T. Hackney-Grand Rapids. . . . . . . . . 1-800-874-5550
S. Abraham & Sons, Inc. . . . . . . . . . . . . (616) 453-6358
Seaway Cash N’ Carry . . . . . . . . . . . . . . (216) 361-5757
United Custom Distribution . . . . . . . . . (248) 356-7300

CAR DEALERSHIPS & TRANSPORTATION
Superior Buick . . . . . . . . . . . . . . . . . . . 1-877-586-8665

CHARITABLE GAMING
All-Star Gaming . . . . . . . . . . . . . . . . . . . (330)	779-0888

CHECK CASHING
 Pre Paid Ventures  . . . . . . . . . (516) 455-2940

Secure Check Cashing, Inc.  . . . . . . . . . (248) 548-3020

CHIPS, NUTS, CANDY & SNACKS 
 Better Made Snack Foods M . . (313) 925-4774
 Lipari Foods, Inc. . . . . . . . . . . (586) 447-3500

D&B Grocers Wholesale. . . . . . . . . . . . . (734) 513-1715
Frito-Lay, Inc. . . . . . . . . . . . . . . . . . . . . 1-800-359-5914
Kar’s Nut Products Company. . . . . . . . . (248)	588-1903
Motown Snack Foods  

(Jays, Cape Cod, Tom’s, Archway, Stella D’oro). . . (313)	931-3205
Northern Confections, Inc.  . . . . . . . . . . (231) 436-5356 

COFFEE 
Lava	Mountain	Coffee . . . . . . . . . . . . . . (248) 267-0227

CONTRACTORS & CONSTRUCTION
Duraguard	Commericial	Roofing . . . . . . (810) 730-2532

COUPON REDEMPTION/MONEY ORDERS/ 
MONEY TRANSFER/BILL PAYMENT

 AFPD Coupon Redemption . . .1-800-666-6233
   . . . . . . . . . . . . . . . . . . . . . . . . . (405) 525-9419
DivDat Kiosk Network . . . . . . . . . . . . . . (248)	399-0715
Envios De Valores La Nacional Corp. . . . (917)	529-0700

CREDIT CARD PROCESSING
First Class Payment Systems. . . . . . . . 1-888-255-2211

DELI & MEAT MANUFACTURERS & DISTRIBUTORS
 Sherwood Food Distributors . . (313) 659-7300
 Lipari Foods, Inc. . . . . . . . . . . (586) 447-3500

A to Z Portion Control Meats . . . . . . . . . (419)	358-2926	
Dutch Farms. . . . . . . . . . . . . . . . . . . . . . (773)	660-0900
Wolverine Packing Company . . . . . . . . . (313)	259-7500

ENERGY, LIGHTING & UTILITIES
DTE Energy . . . . . . . . . . . . . . . . . . . . . . 1-800-477-4747
DTE Your Energy Savings . . . . . . . . . . . 1-855-234-7335
Mid-American Energy Services, LLC . . . (563) 333-8570
Running Right . . . . . . . . . . . . . . . . . . . . (248) 884-1704

ENVIRONMENTAL CONSULTING
BLDI Environmental Engineers . . . . . . . (616)	459-3737

FOOD EQUIPMENT, MACHINERY & KIOSKS
CES Nationwide . . . . . . . . . . . . . . . . . . . (773) 261-6105
Culinary Products, Inc. . . . . . . . . . . . . . (989)	754-2457
Taylor Freezer/Broaster Chicken . . . . . . (734) 525-2535

FRANCHISING OPPORTUNITIES
DCT Enterprises-Little Caesars Pizza  . . (989)	792-0322
Fuddruckers	of	Southfield . . . . . . . . . . . (248)	809-6714
Jopatico-Little Caesars Pizza . . . . . . . . . (989)	686-3600

GAS STATION BRANDING & MAINTENANCE
 Oscar W Larson Co. M  IL . . . . . (248) 620-0070

Clark Brands, LLC  . . . . . . . . . . . . . . . . . (331) 457-4804

GASOLINE WHOLESALERS
Beck Suppliers, Inc.  . . . . . . . . . . . . . . . (419)	332-5527
Central Ohio Petroleum Marketers . . . . (614)	889-1860
Corrigan Oil . . . . . . . . . . . . . . . . . . . . . . .1-800-FAST-OIL
Gilligan Oil Company of Columbus . . . 1-800-355-9342
High Pointe Oil Company, Inc.  . . . . . . . (248)	474-0900
Markham Oil Company, Inc. . . . . . . . . . (517) 861-7366
Obie Oil, Inc. . . . . . . . . . . . . . . . . . . . . . (937)	275-9966
R&R Takhar Operations, Inc. . . . . . . . . . (937)	665-0881
Select Distributors, LLC . . . . . . . . . . . . . (844)	208-8097

GREETING CARDS
 Leanin’ Tree . . . . . 1-800-556-7819 ext. 4183

GROCERY WHOLESALERS & DISTRIBUTORS
D&B Grocers Wholesale. . . . . . . . . . . . . (734) 513-1715
George Enterprises, LLC. . . . . . . . . . . . . (248)	851-6990
Great North Foods/Alpena Grocer . . . . . (989)	356-2281
International Wholesale . . . . . . . . . . . . (248) 353-8800 
Liberty Wholesale   . . . . . . . . . . . . . . . . (586)	755-3629
SpartanNash . . . . . . . . . . . . . . . . . . . . . (616) 878-2248
SUPERVALU West Region . . . . . . . . . . . . (262)	942-3387
Value Wholesale Distributors . . . . . . . . (248)	967-2900	

HOTELS, CONVENTION CENTERS & BANQUET HALLS
Genoa Banquet Center . . . . . . . . . . . . . (517) 545-1000
Penna’s of Sterling . . . . . . . . . . . . . . . . (586)	978-3880
Petruzello’s . . . . . . . . . . . . . . . . . . . . . . (248)	879-1000
Suburban Collection Showplace . . . . . . (248) 348-5600

ICE CREAM SUPPLIERS
 Nestle DSD (Small format only) . . . (616) 291-8999
 Prairie Farms Ice Cream Program  M  

      . . . . . . . . . . . . . . . 1-800-399-6970 ext. 200
 Blue Bunny Ice Cream  M  . . . . (810) 234-4155
 Velvet Ice Cream Co. O  IL . . . . (740) 892-3921

Bartos Distributing, Inc. . . . . . . . . . . . . (734) 422-7725 
Cedar Crest Dairy, Inc. . . . . . . . . . . . . . . (616)	7971103

ICE PRODUCTS
 U.S. Ice Corp. M . . . . . . . . . . . . (313) 862-3344

Arctic Glacier Premium Ice. . . . . . . . . . 1-800-327-2920
Home City Ice  . . . . . . . . . . . . . . . . . . . 	(513)	598-3738

INSTORE MUSIC/AUDIO MESSAGING
 Vibenomics, Inc.  . . . . . . . . . . (812) 205-7000

INSURANCE SERVICES: AUTO & HOME
 Lakeview Insurance/Liberty Mutual Auto & Home 

             Discount Program M  O  . . . . . . . (586) 553-9954

INSURANCE SERVICES: COMMERCIAL
 Conifer Insurance Company (Liquor Liability)

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .(248)	559-0840
Cox Specialty Markets (Conifer)  . . . . . . . . . .1-800-648-0357
Federated Insurance . . . . . . . . . . . . . . . . .1-800-533-0472
Globe Midwest/Adjusters International  . (248) 352-2100
Insurance Advisors, Inc. . . . . . . . . . . . . (248)	694-9006
JA Knapp Agency . . . . . . . . . . . . . . . . . . (740) 362-4044
The Campbell Group . . . . . . . . . . . . . . . (269)	324-3688	
USTI/Lyndall Insurance . . . . . . . . . . . . . (440) 247-3750

INSURANCE SERVICES: HEALTH & LIFE
 BCBS of Michigan M  . . . . . . . . (313) 225-9000
 Blue Care Network . . . . . . . . . (248) 799-6300 
 Omega Benefit Strategies . . . (888) 404-5049

Business	Benefits	Resource,	LLC. . . . . . (248) 482-8282

INSURANCE SERVICES: WORKERS’ COMPENSATION
 Conifer Insurance Company  . . . . (248) 559-0840
 CareWorks  O  . . . . 1-800-837-3200 ext. 7188

LEGAL SERVICES
Ayar Law . . . . . . . . . . . . . . . . . . . . . . . . . (248) 262-3400
Bellanca & LaBarge . . . . . . . . . . . . . . . . (313) 882-1100
Cummings, McClorey, Davis & Acho, PLC (734) 261-2400
Day Ketterer Ltd. . . . . . . . . . . . . . . . . . . (330) 650-4362
Denha & Associates, PLLC . . . . . . . . . . . (248) 265-4100
Kecskes, Silver & Gadd, PC . . . . . . . . . . (734) 354-8600
Kullen & Kassab, PC  . . . . . . . . . . . . . . . (258) 538-2200
Lippitt O’Keefe Advisors, LLC  . . . . . . . . (248)	646-8292
Pepple & Waggoner, Ltd.  . . . . . . . . . . . (216) 520-0088
Willingham & Cote, PC  . . . . . . . . . . . . . (517) 351-6200
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LIQUOR SHELF TAGS
Saxon, Inc. . . . . . . . . . . . . . . . . . . . . . . . (248)	398-2000

LOTTERY
IGT Global Solutions . . . . . . . . . . . . . . . (517) 272-3302
Michigan Lottery . . . . . . . . . . . . . . . . . . (517) 335-5648
Ohio Lottery . . . . . . . . . . . . . . . . . . . . . 1-800-589-6446

MILK, DAIRY & CHEESE PRODUCTS
 Lipari Foods, Inc. . . . . . . . . . . (586) 447-3500
 Sherwood Food Distributors M  IL  

  . . . . . . . . . . . . . . . . . . . . . . . . . (313) 659-7300
 Dairymens  O . . . . . . . . . . . . . (216) 214-7342
 Prairie Farms Dairy Co.  M  . . . (248) 399-6300          

Cedar Crest Dairy, Inc. . . . . . . . . . . . . . . (616)	7971103
Dutch Farms. . . . . . . . . . . . . . . . . . . . . . (773)	660-0900
LaLa Branded Products . . . . . . . . . . . . 1-866-648-5252

MISCELLANEOUS
Pavelid Technology . . . . . . . . . . . . . . . . (248) 330-7833

OFFICE SUPPLIES
 Office Depot . . . . . . . . . . . . . . (855) 337-6811

PAPER PRODUCTS & PACKAGING SUPPLIES
Joshen Paper & Packaging  . . . . . . . . . . (216) 441-5600

PAYROLL SERVICES & MORE
Paychex . . . . . . . . . . . . . . . . . . . . . . . . 1-888-811-6042

PIZZA SUPPLIERS
Hunt Brothers Pizza. . . . . . . . . . . . . . . . (615)	259-2629

POINT OF SALE & RETAIL TECHNOLOGY
 Great Lakes Data Systems  (LOC Software) 

  . . . . . . . . . . . . . . . . . . (248) 356-4100 ext. 107
Active Software & Hardware . . . . . . . . . (248)	577-9000
BMC-Business Machines Company  . . . (517) 485-1732
City Hive, Inc. . . . . . . . . . . . . . . . . . . . . . (917)	562-6618
I3 Verticals Point of Sale . . . . . . . . . . . . (734)	453-9200
Success Systems . . . . . . . . . . . . . . . . . 1-800-653-3345

PRINTING, PUBLISHING & SIGNAGE
 Wheelhouse Graphix . . . . . . .1-800-732-0815

Ahearn Signs, Inc. . . . . . . . . . . . . . . . . . (734)	699-3777
American Solutions for Business . . . . . (216)	672-3819
Fisher Printing . . . . . . . . . . . . . . . . . . . . (708)	598-1500
Huron	Web	Offset	Printing. . . . . . . . . . . (519)	845-0821
Pace Custom Printing. . . . . . . . . . . . . . . (248) 563-7702
Saxon, Inc. . . . . . . . . . . . . . . . . . . . . . . . (248)	398-2000

PRODUCE DISTRIBUTORS
 Heeren Brothers Produce M  . . (616) 452-2101

Anthony Marano Company . . . . . . . . . . (773) 321-7500
Michigan Potatoes. . . . . . . . . . . . . . . . . (517) 253-7370

PROPANE
 Pinnacle Propane Express . . . (847) 406-2021

Corrigan Oil . . . . . . . . . . . . . . . . . . . . . . .1-800-FAST-OIL

REAL ESTATE
 Sell Your Business Program . . . 1-800-666-6233

NAI Farbman (Commercial Real Estate) . . . . . . . (248) 351-4386

REFRIGERATION SOLUTIONS (COMMERCIAL)
SRC Refrigeration (Growlers) . . . . . . . . . 1-800-521-0398
RW International . . . . . . . . . . . . . . . . . . (586)	920-2796

RETAIL FIXTURES & DISPLAYS
 Display Max . . . . . . . . . . . . . . (810) 494-0400

Detroit Store Fixture Co.  . . . . . . . . . . . . (313) 341-3255
Tyler Supply Company   . . . . . . . . . . . . . (269)	345-2121

REVERSE VENDING MACHINES & SERVICE
UBCR, LLC. . . . . . . . . . . . . . . . . . . . . . . . (248)	529-2605
Universal Video, Inc. . . . . . . . . . . . . . . . (248)	798-6699

SECURITY, SURVEILLANCE & MORE
 UTS Telecom M  O . . . . . . . . . . (248) 669-2300

Central Alarm Signal . . . . . . . . . . . . . . . (313)	864-8900
Netco Services . . . . . . . . . . . . . . . . . . . . (248) 850-2228

SODA POP, WATER, JUICES & OTHER BEVERAGES
 Monster Energy Company . . .1-800-666-6233
 Coca-Cola Refreshments (Metro Detroit Program)

   . . . . . . . . . . . .Metro Detroit M  (313) 868-2008
  . . . . . . . . . . . . . . . . .Belleville M 	(734)	397-2700
  . . . . . . . . . . . . . . . Port Huron M 	(810)	982-8501
  . . . . . . . . . . . . . . . . Cleveland O 	(216)	690-2653

 Faygo Beverages, Inc.  M  . . . . (313) 925-1600
Absopure Water Company  . . . . . . . . . . (734)	207-4906
Dr. Pepper Snapple Group/7UP . . . . . . (313)	937-3500
Pepsi Beverages . . . . . . . . . Detroit M 	1-800-368-9945
  . . . . . . . . . . . . . . . . . . Howell M 	1-800-878-8239
  . . . . . . . . . . . . . . . . . . Pontiac M  (248) 334-3512
  . . . . . . . . . . . . . . . . Cleveland O  (216) 252-7377
  . . . . . . . . . . . . . . . . Twinsburg O 	(330)	963-5300
LXR Biotech, LLC  . . . . . . . . . . . . . . . . . . (248) 836-4373

TOBACCO COMPANIES & PRODUCTS
8 Mile Smoke . . . . . . . . . . . . . . . . . . . . . (844) 678-6453
Altria Client Services . . . . . . . . . . . . . . . (513) 831-5510
R.J. Reynolds Tobacco Company . . . . . . (336) 741-0727

UNIFORMS, LINENS, WORK WEAR & SUPPLIES
 Detroit Chemical & Paper Supply /  

        1st Impressions . . . . . . . . . . . (586) 558-8805
 Socks Galore Wholesale. . . . . (248) 545-7625
 UniFirst Corporation . (888) 256-5255 ext. 232

UNEMPLOYMENT DEFENSE 
 Packer & Associates . . . . . . . . (248) 348-5610

WASTE DISPOSAL & RECYCLING
 Midwest Recycling M  O  (clothing recycle boxes)

   . . . . . . . . . . . . . . . . . . . . . . . . . (313) 304-9099          

WINE & SPIRITS COMPANIES
 Benchmark Beverage Co. . . . .1-800-666-6233

Cornerstone Wine Distributor . . . . . . . . (586)	839-2552
Diageo . . . . . . . . . . . . . . . . . . . . . . . . . 1-800-462-6504
Heaven Hill Distilleries . . . . . . . . . . . . 1-800-348-1783
Imperial Beverage Co. . . . . . . . . . . . . . . (269)	382-4200
Luxco . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 333-4637
Native Spirits Limited . . . . . . . . . . . . . . (602)	741-6119	
Pernod-Ricard USA  . . . . . . . . . . . . . . . . (248) 717-3177 
Proximo Spirits  . . . . . . . . . . . . . . . . . . . (810)	278-0599	
Remy Cointreau USA . . . . . . . . . . . . . . . (248) 347-3731
Southern Glazer’s Wine & Spirits of Michigan
  . . . . . . . . . . . . . . . . . . . . . . . . . . . (248)	698-1660

WINE & SPIRITS DISTRIBUTORS
Great Lakes Wine & Spirits . . . . . . . . . 1-888-860-3805
RNDC of Michigan . . . . . . . . . . . . . . . . 1-888-697-6424

MICHIGAN

Feeding America West Michigan Food Bank 
  . . . . . . . . . . . . . . . . . . . . . . . . . . . (616) 784-3250
Feeding America West Michigan Food Bank - 
 Benton Harbor . . . . . . . . . . . . . . . . . (269)	983-7229
Feeding America West Michigan Food Bank - 
 Cadillac  . . . . . . . . . . . . . . . . . . . . . . (231)	779-0056
Feeding America West Michigan Food Bank - 
 Ishpeming  . . . . . . . . . . . . . . . . . . . . (906)	485-4988
Feeding America West Michigan Food Bank - 
 Sault Ste. Marie . . . . . . . . . . . . . . . . (906)	632-0348
Food Bank of Eastern Michigan  . . . . . . (810)	239-4441
Food Bank of South Central Michigan  . . (269)	964-3663	
Food Gatherers  . . . . . . . . . . . . . . . . . . . (734)	761-2796
Forgotten Harvest  . . . . . . . . . . . . . . . . . (248)	967-1500
Gleaners Community Food Bank  . . . . . (866) GLE-ANER
Greater Lansing Food Bank  . . . . . . . . . (517)	908-3680
Kalamazoo Loaves & Fishes . . . . . . . . . (269)	343-3663
The Manna Food Project . . . . . . . . . . . . (231) 347-8852
Western Upper Peninsula Food Bank  . . . (906)	482-5548

OHIO
Akron-Canton Regional Foodbank  . . . . (330)	535-6900
Cleveland Foodbank . . . . . . . . . . . . . . . (216) 738-2265
The Foodbank, Inc. . . . . . . . . . . . . . . . . (937)	461-0265
Freestore Foodbank  . . . . . . . . . . . . . . . (513) 482-4500
Mid-Ohio Foodbank  . . . . . . . . . . . . . . . (614) 274-7770
SE Ohio Foodbank & Kitchen  . . . . . . . . (740) 767-4500 
Second Harvest Food Bank of Clark, Champaign and 

Logan Counties  . . . . . . . . . . . . . . . . (937)	325-8715
Second Harvest Food Bank of North Central Ohio 
  . . . . . . . . . . . . . . . . . . . . . . . . . . . (440)	960-2265
Second Harvest Food Bank of the Mahoning Valley 
  . . . . . . . . . . . . . . . . . . . . . . . . . . . (330)	792-5522
Shared Harvest Foodbank  . . . . . . . . . . (800) 352-3663
Toledo Northwestern Ohio Food Bank . . . (419)	242-5000
West Ohio Food Bank  . . . . . . . . . . . . . . (419)	222-7946

ILLINOIS
Central Illinois Foodbank  . . . . . . . . . . . (217) 522-4022
Eastern Illinois Foodbank . . . . . . . . . . . (217) 328-3663
Greater Chicago Food Depository . . . . . (773) 247-3663
Northern Illinois Foodbank . . . . . . . . . . (630)	443-6910
Peoria Area Food Bank  . . . . . . . . . . . . . (309)	671-3906	
River Bend Foodbank  . . . . . . . . . . . . . . (563)	345-6490
St. Louis Area Foodbank . . . . . . . . . . . . (314)	292-6262
Tri-State Foodbank  . . . . . . . . . . . . . . . . (812) 425-0775

F O O D  R E S C U E  /  F O O D  B A N K S
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JULY 18, 2018
A F P D ’ S  4 2 N D  A N N U A L  M I C H I G A N  

G O L F  O P E N 

A day on the course includes breakfast, lunch, 18 holes 

of  golf  and samples at every hole! Last year we sold out! 

Sponsorship opportunities are available.  

Fox Hills Golf  & Banquet Center // Plymouth, MI

SEPTEMBER 6, 2018
A F P D ’ S  2 0 T H  A N N U A L  H O L I D A Y  

F O O D  &  B E V E R A G E  B U Y I N G  S H O W

As Michigan’s premiere holiday show, retailers and on- 

and off-premise licensees come from miles to see, sample 

and buy a wide variety of  new products.  Admission for 

AFPD members is free.  Must be 21 years or older to 

attend this show.  

Suburban Collection Showplace // Novi, MI

NOVEMBER 15 & 16, 2018
A F P D ” H I G H  F I V E ”  T U R K E Y  D R I V E S

As the holiday season approaches, the AFPD turkey 

drive committee has pledged to put a turkey on the 

Thanksgiving table of  over 6,000 needy families 

throughout Michigan, Ohio and Illinois that may not 

otherwise enjoy this special meal.   

Michigan // Ohio // Illinois 

JANUARY 26, 2019
A F P D ’ S  1 0 3 R D  A N N U A L  

T R A D E  D I N N E R  &  B A L L

Join over 1,000 leaders in the food, beverage & 

petroleum industries at this one-and-only black tie gala.  

Delight in fine cuisine, dancing and entertainment and 

engage with colleagues and friends to celebrate the 

strength and vitality of  AFPD and the members it serves.    

Penna’s of  Sterling // Sterling Heights, MI
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No matter where you go, the Blue Cross Blue Shield of Michigan 
mobile app allows you to access your health care coverage 
information anytime, anywhere.

Get yours today!

GROUP HEALTH PLANS  |  SPECIALTY BENEFITS  |  BCBSM.COM/EMPLOYERS

DOWNLOAD OUR MOBILE APP
MICHIGAN

Blue Cross Blue Shield of Michigan and Blue Care Network are nonprofit corporations and independent licensees of the Blue Cross and Blue Shield Association.
R077681

We’ve got plans to cover all of yours.



MAKE

EASIER 
THAN
EVER

Call today to learn more about online shopping and other solutions from SpartanNash!

Jim Gohsman 616-878-8088  |  Ed Callihan 330-903-8076
www.spartannash.com

SpartanNash® and Freshop have partnered to bring you a worry free entry 
into the world of e-commerce.  Give your customers the convenience they 
want with easy online groceries.

SHOPPING YOUR STORES


