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Have You Planned For Next Year?

B y the time you receive this edition of Bottom Line the holidays will be in full swing. Both 
2020 and 2021 have been mostly trying years. Mostly because there were so many 
changes	that	had	to	be	implemented	on-the-fly.	Some	of	those	changes	have	stuck	
while others faded into the winter night sky. But remember, we still must continue to 

move forward, or we are going to get run over by progress. Keeping that in mind the time has arrived to 
plan for the future. 
The end of the calendar year is the appropriate time to make those plans. I always suggest that 
whether you are a family, a small business, or a large business, planning for the future is of utmost 
importance. The old adage, no one plans to fail, but many fail to plan, is as true today as it ever was; 
perhaps even more important.

Schedule a meeting to plan ahead when your situation is stable, and you can evaluate without 
emotion.	Then,	write	down	your	plans	and	objectives	for	the	next	one,	three	and	five	years.	Your	plans	
for	the	near	term	need	to	be	more	specific	and	measurable	while	your	longer-term	plans	can	be	more	
general, but in all cases the objectives need to be measurable. 

When the business climate becomes chaotic that’s when you need to refer back to your business plan 
and objectives for guidance. The plan that is conceived and established during calm, routine times 
should serve as your “security blanket” when times are tumultuous. That’s the time to use your plan 
to determine if the decision will lead to your pre-planned objectives and get you back on course.

Addressing	objectives,	now	is	the	appropriate	time	to	decide	upon	or	expand	alternative	profit	centers	
for	your	gas	station	operation.	For	the	most	part,	the	refiners	have	divested	themselves	of	their	retail	
holdings.	Speedway	has	been	sold	to	7-11	Stores.	Fuel	sales	dropped	significantly	in	2020	and	
started to claw their way back in 2021. But volumes have not regained their pre-COVID-19 levels yet. 
And, with some employers promoting working-at-home those volume days of 2019 and earlier may be 
gone forever. And other, non-traditional fuel retailers, continue to enter the marketplace. Every grocery 
chain	and	big	box	store	seems	to	have	added	gas	pumps	to	their	offerings	and	use	gasoline	as	a	loss-
leader to attract customers. The momentum of that trend shows no signs of letting up.

Hence,	you	need	to	explore	other	profit	centers	for	your	operation.	And	if	you	are	lucky	enough	to	
already	have	alternative	profit	centers	that	produce	more	than	adequate	returns	on	investment,	then	
figure	out	how	to	optimize	it	to	an	even	greater	extent.	If	you	are	not	complimenting	your	operation	
with	an	alternative	profit	center,	start	researching	today!	

Whether	it’s	adding	offerings	to	your	c-store,	adding	expanded	food	service,	or	upgrading	your	vehicle	
repair operation, start to evaluate additional products and services and start to promote and sell. 
Keeping up-to-date products and services for your customer are more important than ever today. 
Seek the help of your c-store supplier. Ask what products are moving well at other locations. Visit and 
talk to other businesses in your trade area to see what you might be able to cross-merchandise with 
them.	Or	determine	what	product	or	service	they	could	possibly	outsource	to	you!	Explore	any	and	all	
unorthodox	situations,	who	knows	what	may	develop!	

Then,	incorporate	those	new	offerings	when	planning	for	the	future	objectives.	That’ll	give	you	
something to aim for each and every day. And, lastly, share the plans and objectives with your 
employees so, as a team, you can produce favorable results. Your employees can’t help meeting your 
objectives if you keep them out or the loop.

And	while	you’re	at	it…………….	Enjoy	the	Holidays!!!	n

president’s message
EDWARD WEGL ARZ //  MIRA PRESIDEN T &  CEO
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Supply Shortage and the Supply Chain

resources

n BY EPIPHANY COMMUNICATIONS AND 

COACHING*

Customers driving around and shopping 

at local stores, shouldn’t be surprised 

to read reports of supply shortages 

and rising products prices. There is a 

major kink in the supply chain causing a 

shortage on the shelves and sticker shock 

among shoppers. 

Although it’s impacting retailers at the 

local level, the solution is at the federal 

level.

“There is not much that can be done on 

our end to make this work. This is mostly 

an international shipping issue,” said 

Matthew	D.	Miner,	Chief	Executive	Officer	

at Capitol Strategies Group in Michigan. 

“One could encourage locally sourcing 

more products, but that doesn’t work 

for every product and is often the more 

expensive route.” 

Terry Fleming, MIRA’s Ohio lobbyist with 

TC Fleming & Associates, explained that 

the State government has its hands 

tied when trying to deal with three 

huge issues for MIRA members; high 

gasoline prices, supply issues and lack 

of workers. “These are all problems 

that can only be solved at the federal 

level, our members should let the Ohio 

congressional delegation know how these 

three issues have such a negative impact 

on business,” said Fleming. “The lack of 

supplies and lack of workers are related 

issues.”

Due to COVID-19, many people were 

out of work and the government began 

to pay people who had lost their jobs 

and needed income. This resulted in 

thousands of jobs available and there 

just	wasn't	enough	people	to	fill	those	

spots. “When President Biden was asked 

about this he replied ‘pay them.’ Well, 

why work for money lower than the free 

money they received from Government?” 

said Fleming. 

“This loss of workforce eventually crept 

over into supply chain; there aren’t 

workers to load trucks or to drive them 

resulting in long delays of essential 

items to retail. Only a national outcry 

demanding the government stop closing 

down pipelines, stop paying people not 

to work and investigate supply issues 

to make sure people aren't taking 

advantage the situation.”

Meanwhile, the bottlenecks continue 

at the ports. In mid-October, it was 

reported that there were nearly 80,000 

shipping containers stacked in various 

configurations	at	the	Port	of	Savannah	—	

50% more than usual.

The steel boxes in Savannah were 

waiting for ships to carry them to their 

final	destination,	or	for	trucks	to	haul	

them to warehouses that are themselves 

stuffed	to	the	rafters.	The New York Times 

reported that some 700 containers have 

been left at the port, on the banks of the 

Savannah River, by their owners for a 

month or more.

In Long Beach, California, also in October, 

officials	were	trying	out	an	unusual	tactic	

to ease congestion at the city’s port. It is 

one of the busiest and most backlogged 

in the country - stacking shipping 

containers to record heights.

A lack of storage space for containers is 

one of the major gridlocks at the ports in 

California (Long Beach and Los Angeles). 

Empty containers are piling up at truck 

yards, outside warehouses, and parking 

lots near the port. Some empty containers 

are stuck on the backs of trucks because 

they have nowhere else to go. 

Later in October, Yahoo News reported 

that while shipping containers were piling 

up	in	California,	China	was	suffering	a	

shortage. There was a deal presented 

to expand operations at the Port of Los 

Angeles in hopes of ending the logjam of 

ships waiting to unload. The supply chain 

squeeze	has	caused	climbing	prices	and	

delays in delivery that are threatening the 

U.S. economy and holiday shopping. 

As of the November, California ports 

were buried under 40-foot high shipping 

containers, but across the sea Chinese 

businesses are begging for them.

The Washington Examiner reported that 

experts believe the issue will persist 

into 2022 as a result of the pandemic. 

When the United States re-opened, the 

demand for imported products increased, 

but major exporting companies like in 

Asia, remained closed. This put a dent in 

the supply chain. Added to the problem 

was temporary closures at ports and 

factories because of COVID-19 outbreaks. 

In addition, the lack of shipping capacity 

combined with the high demand, 

affected	products	ending	up	on	store	

shelves. It is also being reported that 

infrastructure issues also contributed to 

the	inefficiencies.

As MIRA lobbyists noted, it’s a federal 

issue and other experts predict that it 

could take months, if not, years to solve. n
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c-store news & views
J IM GREEN //  MIRA V ICE  PRESIDENT,  PROGRAM  D EVELOPMENT

Modern Oral Products

L arge convenience store chains do a good 
job managing all the various categories 
within their stores. They have dedicated 
category managers that focus specifically 

on the categories where they specialize. They have 

access to data and create plan-o-grams which reflect all 

the top selling items within the region. These plan-o-

grams are then implemented into all their stores. 

However, that does not mean they always have the best 

product selection for consumers at each location. 

Many independent retailers have paid close attention 

to the Other Tobacco Category (OTP) and have been 

on the leading edge when it comes to adding new 

products, taking risks, and increasing the number of  

sku’s to meet the demands of  local consumers. They 

understand the importance of  having specific items for 

these specific consumers and the consumer loyalty and 

repeat purchases that come with stocking those items. 

Convenience stores that take chances in the OTP 

category will more than likely be the ones that capture 

a bigger piece of  the volume that becomes available in 

various markets. This is one area where independent 

retailers can have a distinct advantage over large 

retailers in their market. 

It is very important to make sure you are aware 

of  all the growing trends in the OTP category. The 

modern oral products like ZYN, on!, Velo and 

Rogue have really exploded. I’m sure many of  you 

already aware of  this but might not be sure why 

that is happening. More than 70% of  adult tobacco 

consumers in the United States have expressed 

interest in modern oral products. Many adult 

smokers are looking for smoke-free alternatives 

and some adult dippers are looking for spit-free 

alternatives. These products are spitless which makes 

them more discreet than moist smokeless, they are 

noncombustible with a perceived health advantage to 

cigarettes, and they come in flavors. 

There is some disagreement around what segment 

of  the OTP category that these products should 

be categorized. MSA and Altria categorize them 

as smokeless products. Others categorize them as 

alternative tobacco. I agree with Joe Teller from 

Swedish Match in that these products should be with 

nicotine pouches. When looking at the data Joe Teller 

has assembled around the nicotine pouch category, 

it is very revealing as to why every retailer should 

be looking to expand the space and number of  sku’s 

offered at their stores. The nicotine pouch consumer 

has a dramatically high trip frequency of  131 per year 

or 2.5 times per week with a basket of  $25. When 

doing the math that comes out to an annual spend of  

$3,284 per year for this consumer! This is 2.4 times 

higher than your average shopper that spends $1,355 

annually. When looking at these numbers it is easy 

to see why it is so important for retailers to focus on 

attracting these high value consumers. If  you could 

attract 30 new nicotine pouch consumers to your 

store next year that could add $100,000 in annual 

sales and assuming a 28% average margin that would 

be $28,000 of  incremental gross profit!

I realize most retailers are selling many of  these 

sku’s on their back bar. Far too often retailers only 

carry what they deem to be the top selling sku’s. I 

urge each retailer to expand the space and added 

more products and flavors. I would ask every 

retailer “What is your strategy in 2022 to attract 

new consumers and grow sales?” This is a perfect 

opportunity to implement a simple strategy that can 

have big results. 

It is worth expanding and letting consumers 

know you have a wide variety of  products! Become 

a destination for these consumers in your market. 

This is one category were appealing to just a few 

potentially new customers really can have a dramatic 

impact on annual sales. n
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Providing Retailers 
“Teachable Moments” 

T he	Community	Report	showing	results	for	the	first	
round of mystery shops for the Michigan Alcohol 
Responsibility Program (MI ARP) conducted on 
behalf	of	the	Michigan	Liquor	Control	Commission	

(MLCC) recently went out to all retail licensees in the college towns of 
Ann Arbor and East Lansing. 

The MI ARP, administered by the Responsible Retailing Forum 
(RRForum), works with alcohol beverage licensees, their industry 
partners, and local stakeholders to promote the responsible sale, 
service, and consumption of alcohol in college communities. 

The MLCC received a funding grant award for the MI ARP from the 
National Alcohol Beverage Control Association (NABCA) of which the 
MLCC is a member as a state regulator. NABCA provides such grants 
to	support	efforts	toward	protecting	public	health	and	safety	and	
strengthening	responsible	and	efficient	alcohol	regulatory	systems.

One important component of the MI ARP is providing alcohol 
licensees with responsible retailing resources, including feedback 
on actual staff ID-checking conduct as observed by young, legal-age 
mystery	shoppers.	If	staff	asked	for	and	checked	the	shopper’s	ID,	
the licensee received a Green Card to display, showing that it acted 
as a responsible retailer. Failure to check IDs resulted in a Red Card. 
Licensees also received information on responsible retailing Best 
Practices included in the Community Report. 

The mystery shops for this program year were held in September 
and October. In Ann Arbor, 36 of 44 retail licensees checked IDs – 
an 82% pass rate. In East Lansing, 26 of 27 retail licensees checked 
IDs – a 96% pass rate. Results were provided in aggregate and 
no	specific	licensees	were	identified.	The	MLCC	congratulates	all	
licensees who are doing their part by checking IDs conscientiously. 

The principal goal of this mystery shopper program is to 
provide licensees “teachable moments” in preparing to pass a 
compliance check. 

Since 1997, compliance rates have steadily risen to a current level 
of 86% of licensed businesses checked by MLCC’s Enforcement 
Division who refused the sale of alcohol to a minor. The MLCC’s goal 
is to increase that percentage by providing ongoing education about 
best practices when it comes to safely selling and serving alcohol.

By design, the program is not punitive. The MLCC is not here 
to punish people. Rather, the program is being used as an 

educational, teaching method for licensees, their managers and 
employees. The MLCC is here, however, to license retailers and 
establishments who are consistently compliant with the law that 
prohibits the sale of alcohol to minors.

Preventing	the	underage	sale	of	alcohol	and	protecting	your	liquor	
license	involves	reminding	managers	and	staff	every	day	to	check	
IDs every time, just in case. The RRForum research with a large 
national	chain	showed	clearly:	stores	whose	managers	remind	staff	
all the time of the need to check IDs and the importance of refusing 
underage sales, have the very best compliance rates. 

Make	sure	managers	and	staff	are	trained	to	be	ever	watchful	and	
vigilant	for	the	use	of	false	identification	(altered	ID);	IDs	that	are	
used that don’t truthfully identify the user (IDs of other people not 
the holders); and third party purchasing by those of age who hand 
over the alcohol to the minor -- by watching for suspicious activity in 
and around your licensed store or establishment.

Work	to	strengthen	staff	“buy-in.”	Simply	telling	staff	not	to	sell	
alcohol	to	a	minor	is	not	as	effective	as	explaining why preventing 
underage sales is important to business, the community and to 
them as well.

Provide written policies for employees relative to ID checking as 
well as any tools and technology to make their jobs easier. Support 
managers and employees through positive interaction with them. 
Post large reminder signs “We Check ID” or birthdate signs by cash 
registers. If your business passes a compliance check with MLCC or 
law	enforcement,	reward	all	the	staff	for	a	job	well	done.

Without	staff	“buy-in,”	all	the	signage,	training,	and	technologies	
to verify the age of a customer and authenticity of the ID may go 
for naught. You will not achieve what you intended to do -- not sell 
alcohol to minors.

The safe sale and service of alcohol allows the industry to expand. 
In Michigan, our industry has more than doubled within the last 10 
years to a record $1.92 billion in state spirit sales to retail licensees 
for	fiscal	year	2021.	Safety	is	good	for	business.	

Thank you for making this another successful year at the MLCC that 
benefits	all	Michiganders.	On	behalf	of	the	MLCC	Commissioners	
Lasher, Gonzales, Olshove, Toma and yours truly, along with the 
entire	MLCC	staff,	I	wish	our	customers,	licensees,	suppliers	and	
distributors the happiest of holidays. As always, we urge consumers 
to celebrate responsibly and never drink and drive. Best wishes for a 

safe, healthy, and happy 2022. n

The mission of  the Michigan Liquor Control Commission (MLCC) is to 
make alcoholic beverages available for consumption while protecting the 
consumer and the general public through regulation of  those involved in 
the sale and distribution of  these alcohol beverage products.        

michigan	liquor	report
PAT GAGLIARDI  //  CHAIR,  MICHIGAN LIQUOR CONTROL COMMISSION
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government relations report
JUAN ESC AREÑO //  MIRA DIRECTOR,  GOVERNMENT RELAT IONS &  COMMUNIT Y OUTREACH

To Regulate or Not to 
Regulate, That is the 
Question

“There are hundreds and thousands of clever, 
self-sacrificing officials in government offices 
who pass their lives in helpful work.  But the 
most helpful work they can do is to stand on 
one side, and not act as a buffer between the 
men who are themselves producing and the 
community which is receiving.”   – G.R.S. TAYLOR 

I  
find some regulation necessary, but most 
of  it an overburden on the retailer and 
the worker.  I agree with the regulations 
regarding our food system.  I want access 

to good and healthy food that hasn’t been tampered 

with like in the days of  Upton Sinclair’s, The Jungle.  

Upton Sinclair wrote, “This is no fairy story and no 

joke; the meat will be shoveled into carts and the man 

who did the shoveling will not trouble to lift out a rat 

even when he saw one.”  We are far from those days 

thanks to his book and the influence it had on our 

food safety.  

Other regulations I believe are good for society 

and consumers are most of  the workplace safety rules 

on wages and hours.  A man deserves to work in a 

safe environment while knowing he will take home a 

decent wage to provide for his family.  Again, not all 

regulation is bad.  

But then we get the overburden regulation 

laid upon our independent retailers by regulators 

and legislators.  E.g., bottle returns in Michigan.  

Who loves returning their thrash to the store after 

consuming the product?  Or in Cook County, who 

loves city officials dictating the working conditions 

between the employer and the worker?  Not only are 

they tying the hands of  the employer, but they are 

stripping the worker of  an opportunity to negotiate 

his schedule.  

Without a trade association there to advocate and 

educate our regulators and legislators, it would be 

death by a thousand cuts otherwise.  

Which brings me the new proposed regulations 

regarding vaccinations.  The federal government 

in its wisdom wants to force employers with more 

than 100 employees to mandate vaccinations on 

their employees.  Every inch of  new regulation that 

we allow the federal government to impose on our 

retailers, gives the federal government new powers 

that it will never relinquish.  We will allow the federal 

government more power to regulate your relationship 

with your employees.  We will allow the federal 

government more power to force harsher and more 

costly regulations when health and safety are used as 

the guise.  The foot will be in the door and the states 

will no longer set the rules for workplace safety and 

health code regulations.  

The bureaucrat will have greater power in your 

day-to-day operations for the sake of  public health.  

A one size fits all regulation will be imposed on 

everyone.  The vaccine mandate for employers with 

more than 100 employees was only temporary but 

one it became permanent, it would have applied to 

every employer, regardless of  size.  I am grateful 

that the federal courts have put a stop to these 

overreaching regulations.  

So regardless of  your beliefs on the vaccination, 

celebrate the courts stopping this regulation from 

being imposed on you.  We are almost 2 years 

into slowing the curve but powers we granted our 

local governments hasn’t subsided.  The federal 

government wants to take part in this expansion of  

powers because once we allow it, they will never 

relinquish them. n



Tis the Season for 
Family, Fun & Food.  

Happy Holidays 
from our family to yours!

313-659-7300  ~  HarvestSherwood.com
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ohio lobbyist report
TERRY FLEMING //  TC FLEMING & ASSOCIATES

Elections, Vaccinations, 
Guns and Drawing  
the Lines

T he Ohio General Assembly finally 
released a new map for the states 15 
congressional districts, we lost one due to 
census data that showed a very slow rate 

of  population increase. The map immediately was 

challenged by democrats and democratic groups as 

being unconstitutional and, like the state legislative 

district map, will end up in the Ohio Supreme Court. 

All this must be settled by February 2022, when 

candidates are required to file for the May 2022 

Primary. Whatever the end result is, the lines for both 

congress and State legislative seats will only be in 

place for 4 years instead of  the usual 10.  This is due 

to a ballot issue that passed in 2015, requiring two 

minority votes from the commission to draw the 

maps, but they did not get those two votes. 

Meanwhile, the arguments over vaccinations for 

COVID-19 still rage on with conservatives pushing 

legislation that would prohibit both government and 

private businesses from requiring employees to “be 

vaccinated or be terminated”. The liberals want just 

the opposite and the moderates in the middle want 

restrictions to apply only to government and let 

private businesses make their own rules.  So far, no 

bill on either side has moved in the Assembly and is 

unlikely to do so.

Guns are also back.  A bill was introduced to do 

away with the requirement that gun owners have to 

have a permit for concealed carry, but I doubt this bill 

will move. 

Another very conservative bill dealing with 

abortions is being introduced that mirrors a bill 

recently passed in Texas which pretty much does away 

with all abortions. This piece of  legislation may pass. 

Another headline issue is within the school system.  

School boards are requiring masks, vaccinations, and 

are having history teachers teach critical race theory. 

The Ohio General Assembly overruled the State 

School Board on the critical race issue and made it 

clear they will not approve mandatory vaccinations. 

Another school issue is gender bathrooms which many 

schools already have, but look for legislation to prohibit 

gender bathrooms soon.

Meanwhile, elections were held on November 2nd, 

and there were two special congressional races, one 

in the Cleveland area and one in Southern Ohio. As 

expected, democrats won easily in the Cleveland area 

and republicans easily prevailed in the Southern part 

of  the state. So until January 2023, the congressional 

delegation will remain 13-3 republican. I doubt any 

major business issues will come up for rest of  the year. 

I want to take this opportunity to wish all MIRA 

members a very Merry Christmas and a Happy and 

Prosperous New Year. n



Lottery players are subject to Ohio laws and Commission regulations. Please play responsibly.

NATIONAL LAMPOON’S CHRISTMAS VACATION and all related characters and elements © & ™ Warner Bros. Entertainment Inc. (s21)

For information on becoming an Ohio Lottery retailer,
please call the Sales Department at 216-774-5680 or visit our website
at www.ohiolottery.com/eApplications.
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A 2021 Holiday Gift:  
MIRA	Efforts	in	Illinois	 
May Present Opportunity for 
Grocers to Combat  
Food Deserts

S ince late 2020, and throughout all of  
calendar year 2021, MIRA began a 
partnership with the South Suburban 
Managers and Mayors Association 

(“SSMMA”) to develop state and local tax incentives 
for small and mid-sized grocers to combat food 
deserts in the Chicagoland metropolitan region.

In addition to supporting SSMMA’s proposals 
at the state level, MIRA developed a model tax 
incentive for local governmental units – with the 
expressed goals to: 

 n Assist MIRA members in either expanding 
locations, renovating existing stores, or re-
locating a store to the Chicagoland region; and

illinois lobbyist report
STEPHEN S.  MORRILL //  MORRILL &  ASSOCIATES,  PC

 n Address local community needs (and eliminate 

food deserts) that result in: (a) increased access 

to healthy food; (b) increased healthy food 

consumption; (c) reduced obesity rates; (d) 

increased food security; (e) improved health 

outcomes; and (f) improved local economy 

(creates/retain jobs, monies spent in local 

community).

MIRA and SSMMA developed a proposed tax 

incentive program that would cost $15M-$20M for 

local governments to operate and maintain – with the 

funds envisioned to attract or retain grocers in food 

deserts.  The joint proposal developed would provide 

a 10% property tax deduction to retain existing stores 

(for expansion or renovation purposes) and a 15% 

property tax reduction for new stores that locate 

into a food desert.  Further, the local government 

may provide additional funds for the following 

categories: (a) defray costs of  building or renovation 

improvements; (b) upgrading HVAC systems; (c) 

augment employee wages with specific emphasis 

on new hires that reflect diversity of  Cook County; 

and (d) mobile food/delivery expansion targeted to 

underprivileged communities.

At a minimum, MIRA estimates such incentives 

– if  funded at the $15-$20 million level – would, at a 

minimum, benefit four to five Illinois stores.

Cook County will receive over $1.0 billion in 

federal ARPA funding, and the 2022 Cook County 

budget has dedicated a portion of  that funding to 

address food deserts as part of  its public health 

initiatives.  Through our joint advocacy work with 

SSMMA, the food desert tax incentive proposal 

developed by MIRA has been accepted for possible 

inclusion within the Cook County ARPA funding 

budget.  MIRA and SSMMA continue to work with 

invested stakeholders (e.g., local county legislators, 

Cook County Department of  Public Health, and 

third-party advocacy groups) to have Cook County, 

Illinois join Baltimore and Prince George County, 

Maryland, in providing successful food desert 

incentive programs. n



A FAST, SAFE AND CONVENIENT ALTERNATIVE TO 
FILLING AND SELLING PROPANE TANKS!

TO SIGN UP FOR THIS PROGRAM, CALL MIRA AT (800) 666-6233 OR EMAIL IT TO INFO@MIRAMW.ORG.

– D
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From fill to till and back again, we oversee the entire product lifecycle to serve you better. 
By controlling our operations, we’re able to ensure that every tank is:

• Inspected, cleaned and refurbished by qualified personnel
• Delivered on time by licensed drivers
• Decommissioned and recycled for scrap metal at the end of its life 

As a participating retailer, you’ll:
• Expand your product line to include propane sales
• Eliminate the need for specialized training and certified propane attendants 
• Increase repeat business and return consumer traffic 
• Earn extra revenue without losing indoor shelf space 
• Provide a new service for customers that encourages repeat business 
• Offer an environmentally friendly recycling service at no charge
• Eliminate the need for your customers to wait for tanks to be filled

MIRA MEMBER* 
PRICING:

Exchange Price:  
$11.39

Purchase Price:  
$43.00

*If you are already a Tank 
Traders® customer, we will 
adjust your cost to these rates.

Account Set Up
We will walk you through the 

application process, obtain licensing 
on your behalf where applicable, and 

get you all set up so that you can 
start selling propane.

Training & Displays
Once you’re all set up, we’ll train your 
staff on the program and its benefits 

and outfit your store with a  
24-tank, or larger, storage display 

cage, promotional signage and 
marketing collateral.

Away You Go
Finally, our logistics team will fill your 
cage and coordinate regular propane 

deliveries based on your sales 
volumes in order to maximize your 

stores’ propane sales.

1 2 3
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n BY EPIPHANY COMMUNICATIONS AND COACHING*

I
t’s been nearly two years since a global pandemic 
began to spread, forcing lockdowns and affecting 
businesses. Today, independent retailers are still 
trying to recover.

The logistics of  running a business during the 

pandemic were complicated.  Costs rose. Employers began to pur-

chase personal safety equipment for employees and customers to 

mitigate the spread of  COVID-19. Stocking up on cleaning products 

became a challenge. “Their workforce has, in many cases, dwindled, 

as employees have left for other opportunities for a variety of  reasons, 

such as fulltime positions with benefits or work that requires less 

contact with the public,” said Matt Miner with Capitol Strategies 

Group, MIRA’s Michigan Lobbyists.  “On top of  that, costs have 

risen dramatically. Customers can’t afford to purchase as much 

product as before and profit margins have shrunk.”

Like many other states, MIRA members in Illinois were deemed 

essential businesses and were required to remain open during the 

periods of  forced lockdowns of  other Illinois businesses. “While 

there was a slight uptick in sales, it was not enough to offset the 

steep costs and learning curve of  the different COVID-19 protocols 

by state and local governments,” said Curt Fiedler with Morrill & 

Fiedler LLC, MIRA’s Illinois Lobbyists. “While COVID-19 pro-

tocols have been more consistent, Illinois grocers continue to have 

additional regulatory burdens placed upon them that increase the 

cost of  doing business.”

The pandemic in Ohio, like other states, has caused real hardship 

to small businesses with loss of  income and a decrease in the work-

force. “The state government in Ohio declared convenience stores/

service stations to be essential business and thus stayed open while 

many others were forced to close and others went out of  business,” 

said Terry Fleming, with TC Fleming & Associates, MIRA’s Ohio 

Lobbyists. “Ohio government has passed legislation to help those 

Government Initiatives, 
Mandates and Bills  
Affecting MIRA Members 
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businesses that started up in January 2020 with econom-

ic incentives and have relaxed some of  the reporting 

requirements during the pandemic. As this pandemic 

goes into 2022, it’s our hope that government does not 

mandate masks for all workers.  We believe that should 

be a decision made by each business independently.”

The Michigan Legislature and the Governor’s Execu-

tive Office have addressed several issues throughout the 

pandemic at the behest of  independent retailers across 

the state.  “In the initial stages of  the pandemic, MIRA 

petitioned the Governor to shut down bottle returns at 

stores to stop any potential spread of  the virus through 

these returns,” said Miner. “MIRA’s staff  was also con-

sulted on numerous orders to help combat the spread 

of  the virus throughout the last 18 months. There are 

several bills still working their way through the process 

that we are keeping an eye on.”

Illinois has recently enacted legislation to make curb-

side and delivery options easier for Illinois grocers. 

“However, the State has still to address the biggest 

concern in the $5 billion deficit in its unemployment 

insurance fund that - if  not addressed through use of  

federal ARPA funds - will lead to a significant tax in-

crease to all Illinois businesses,” said Fiedler “In addition 

to the unemployment insurance issues, Illinois needs 

to refrain from enacting further regulatory burdens, 

such as scheduling mandates like Fair Work Week and 

instead invest in strategies to enhance healthy food 

access throughout the State.”

Next year, is an election year in Ohio, with all 99 

House seats up and 17 Senate seats in addition all state-

wide offices, Governor, Attorney General, Secretary of  

State, Auditor of  State and Treasurer of  State are up as 

well as Ohio’s 15 congressional districts. “Here in Ohio, 

we believe it will be a great year both legislatively and 

regulatory. I believe the Biden administration at federal 

level is of  far greater concern that at the state level,” 

said Fleming. “Mandates for who has to wear masks 

and who needs to be vaccinated will continue to be a 

hot button issue in 2022. While we don’t expect Ohio to 

be very active on tax increases or business regulations 

MIRA will continue to monitor and respond as needed 

to any and all legislation and regulatory issues that could 

negatively impact MIRA’s Ohio members.”

Next year is also a major election year in Illinois. 

All executive officers including the Governor and every 

member of  the Illinois General Assembly are up for 

re-election. In 2023, many major local governments will 

hold elections - including Cook County and Chicago.

“MIRA members should be engaged in supporting 

elected officials who strongly support small businesses 

and policies that will lessen burdens to allow them to 

operate,” said Fiedler. “This means developing relation-

ships with local officials and grassroots support from 

their customers as well.”

In Cook County, MIRA has partnered with the South 

Suburban Mayor’s and Manager’s Association to advo-

cate for the creation of  new tax incentives for small and 

mid-sized grocers to locate or expand in food deserts. 

“The proposal seeks to use $15-$20 million to provide 

tax incentives (e.g., reduction in property taxes, mone-

tary assistance for construction/remodeling, etc.),” said 

Fielder. “The joint proposal is currently in final review to 

be included within the 2022 county budget as a priority 

and be funded with federal ARPA money.”

Recent mandates have affected MIRA members. “The 

vaccine and testing mandate shouldn’t affect our smaller 

businesses too much, as they are unlikely to meet the 

employee threshold, but our suppliers and distributors 

will certainly have some issues,” said Miner. “A portion 

of  the workforce is unwilling or unable to get the shot, 

so there will be an increased cost as these businesses 

will have to cover the testing costs for the unvaccinated. 

They may lose more workers and may struggling finding 

employees to replace them. With the mandate on hold 

for now, there is hope that it will be struck down.”

Currently, the mandates in Illinois remain some of  

the strictest in the nation. “This includes indoor mask 

mandate for all - including those fully vaccinated,” said 

Fiedler. The primary issue with the ongoing mandates 

is the continued issue of  finding persons to fill open 

positions.”  n

*Writers with Epiphany Communications and Coaching are content 
creators for Bottom Line.
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supplier spotlight

Longtime MIRA Member 
Develops Their Own 
Potato-Chip Line

n BY EPIPHANY COMMUNICATIONS AND COACHING*

F or the fifteenth year in a row, Motown 
Snacks has donated its warehouse to 
MIRA for its Annual Turkey Drive. The 
warehouse has served as the venue for 

the drive since 2006.
For Jim O’Shea, participating in the Turkey Drive 

is personal. “It might be more of a selfish reason,” he 
said. “Seeing the faces of those less fortunate literally 
light up as the turkeys and food being loaded into their 
vehicles is so rewarding, knowing they will have food 
on the table during the holiday season.”

O’Shea does not operate the business by himself. He 
gets help from his son, also named Jim O’Shea. The 
younger Jim sat outside the office with his dog, Rusty,  
watching cars pull through the warehouse. Many 
volunteers took a quick break to come and meet the 
younger O’Shea and his furry friend.

Motown Snack Foods has been a MIRA member 
since 2003. “What I like about being a MIRA member 
is the ability to personally interact with other suppliers, 
distributors and manufactures to provide insight in 
finding solutions to the ever-changing challenges faced 
on a daily basis,” O’Shea said. Motown Snack Foods 
carried top-of-the-line, name brand snacks like Kettle 
and Takis. Its newest addition, Motown Munchies, is a 
little closer to home.

The company recently developed their own potato 
chip line called Motown Munchies. They offer a 2oz 
bag for $0.99 and an 8oz bag for $1.99 retail. “We 

believe it to be the best value in the marketplace,” 
O’Shea said.

On their Facebook page, reviewers rant and rave 
about the new flavors. One commenter said, “Love 
these chips! To me... they taste like how Better Made’s 
used to taste back in the day. Great crunch... not 
greasy...perfect seasoning. Yummy!”

Another Facebook user said they became addicted 
to the Motown Munchies Salt and Vinegar flavor. “The 
salt and vinegar chips are amazing, but BEWARE. 
They are addictive and VERY strong. . .I ate too many 
and they burned my mouth to a fare-thee-well! Soooo 
good, though.”

Motown Snack Foods was founded in October 2003 
after negotiating with Jay’s Foods for distribution rights 
of their products in southeastern Michigan. “After 
several years and numerous sleepless nights, we were 
able to develop the business to the point of being able 
to purchase a 47,000 square foot building where we 
currently reside,” O’Shea said.

Motown Snacks has 24 routes servicing the tri-
county area. “We try to provide the best service and 
selection of products for them. While not always 
successful, trying to educate our sales people to take off  
their “blinders” and actually communicate with store 
management to see what their needs are, not what they 
think they are.”

He is definitely a family man. “I’m thankful to my 
wonderful and lovely wife for understanding my work 
doesn’t always end at 5 p.m.,” he said. “She always has 
dinner ready when I come home. On the rare occasion 
it isn’t, there’s always hamburger helper!” O’Shea 
joked. n

*Writers with Epiphany Communications and Coaching are content 
creators for Bottom Line.

R E T A I L E R :  M O T O W N  S N A C K  F O O D S

Location: Detroit, Michigan

Founded: 2003

MIRA Member Since: 2003

Slogan: “Your one stop shop for all your salty snack food needs.”



GIFT Overall odds of winning Candy Cane Cash: 1 in 4.68. Overall odds of winning Season’s Joy: 1 in 4.54. Overall odds of 
winning Holiday Magic: 1 in 4.08. Overall odds of winning Peppermint Payout Millions: 1 in 3.62. Knowing your limits 

is always the best bet. Call the Michigan Problem Gambling Helpline for confidential help at 1-800-270-7117.

Fun to give and fun to get, it’s easy to see why customers think 
 Michigan Lottery holiday Instant Games are the perfect gift to light up 

the season. Everyone likes the chance to win up to $500,000,  
with more than $68.7 million in total cash prizes. 

 
There’s a lot here for you, too, with over $7.2 million in 

retailer commissions. So, stock up on the seasonal gift that 
offers instant winnings, instant sales and instant holiday fun!
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MIRF’s Annual Turkey Drive a Feel-Good Event

Dozens of volunteers met on a brisk 
November morning to give away mounds 
of food.

MIRF, the Midwest Independent Retailers 
Foundation, hosted its 41st Annual 
High Five Turkey Drive at the Motown 
Snack Foods warehouse. Volunteers, 
many from DTE, gave away thousands 
of turkeys, milk jugs, drinks, fresh 
produce, and small clothing items.

Last year, the COVID-19 pandemic left 
MIRF hanging. Usually, companies like 
DTE and Blue Cross send more than a 
dozen volunteers each, but because of 
strict COVID-19 policies, they had to 
avoid the event altogether.

This year, DTE came back, though it 
required	all	of	its	volunteers,	who	
numbered around 20, to wear masks, use 
gloves, and have access to hand sanitizer.

Not everyone there was sent by corporate. 
Many volunteers came directly from food 
companies, like Jamie Steinman, who 
represents Prairie Farms.

Holly Francis, another volunteer, doesn’t 
do any business with food. She works for 
a payroll service called ConnectPay, which 
made a cash donation to the drive.

Ed Weglarz, MIRF Chairman, was there 
to supervise the handing-out of turkeys 

and the rest of the food. He was in high 
spirits, he said, because the event 
was going so well and serving so many 
people.

The drive does not directly service those 
in	need.	Instead,	it	offers	free	food	to	
organizations like churches, foundations, 
nonprofits,	senior	centers,	city	halls,	
medical facilities, and even a police 
department. Those organizations then 
connect with needy families and pass the 
food on.

Though they got their volunteers back, 
in general, food was in short supply 
this year. Ken Schulte, MIRA director 
of business development and vendor 
programs, said many businesses had 
to donate less food this year or couldn’t 
donate at all.

“Donations were on the lower end this 
year because of supply and demand 
issues,” he said. “That is the biggest 
difference	between	this	year	and	last.”

Frito-Lay, for example, used to donate 
tons of palates full of chips. This year, 
they were nowhere to be found, and MIRF 
simply couldn’t make up for it.

On the upside, Schulte said, MIRF 
had no trouble collecting monetary 
donations	or	acquiring	turkeys	this	year.	

In fact, it was easier to get money this 
year than in the past.

In total, MIRF gave away nearly 6,000 
turkeys	to	70	different	organizations.	
There’s always more to do, though, as 
they say there’s a long waitlist of people 
who they can’t give food to.

In Ohio, MIRF gave away 400 Turkeys. The 
effort	was	led	by	MIRA	board	member	
Paul Elhindi. The Turkey Drive in Ohio was 
very successful,” said Elhindi. “Wayne 
Dawson from Channel 8 Morning Show 
was on site helping and Channel 8 did a 
story.”

Schulte gave a special thanks to 
Sherwood Food Distributors for delivering 
all the turkeys for free. Without the 
company, he said, they might not be able 
to	pull	it	off.	“They	give	us	their	trucks,	
their gas, their drivers,” he said.

“It’s just a great event. This is probably 
one of the most heartfelt events,” he 
said. “This isn’t a gala. It’s not a golf 
outing. We’re helping people, and that’s 
what makes this event stand out.” n

VOLUNTEERS AT THE MICHIGAN TURKEY DRIVE 
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MIDWEST INDEPENDENT RETAILERS FOUNDATION’S 

ANNUAL High Five TURKEY DRIVE
The Midwest Independent Retailers Foundation warmly thanks these sponsors  

who provided goods and services to our 2021 Turkey Drive!

Your generosity is truly appreciated and will make a real  
difference in the lives of individuals and families in need!



COMPANIES
7	Mile	Kennedy	Liquor

7 Tel Party Store Inc.

Altira 

BCBS

Benito’s Five Star Market

Borden Dairy

Brighton Market

Center	Square

Cloverleaf 

Connect Pay

Corner Market

Countryard Food Market/
Wyoming & Six Food Market

Delta Mills United Methodist 
Church

Diane’s Party Store

DTE

Dukin Donuts/Sunoco

Eagle Fuel

East 55th Shell

Family Food

Faygo Beverages, Inc.

Fiesta Market

FMI SafeMark Food Safety 
Training Program

Food Max Supermarket

Fresh Choice Marketplace

Freshway Market

Glory Supermarket

Glory Supermarket 

Greenfield	Market

Harbor Springs IGA

Hartland Mobil

Heartland Marketplace

Hi Lite Fresh Market

Hills Fine Wine & Spirits

Hometown Market

Imperial Fresh Market

Jonna’s 2 Go East Lansing

Lake Lansing Road Mobil

Maple Gas INC

McAneny Brothers

Mike’s Fresh Market

Motor City Market Place

Mt. Calvary International 
Outreach

My Town Mobil

Norm’s Market 

Orange Products, LLC

Outlet Oasis

Pace Custom Printing

Palace Super Market Inc.

Park	Place	Liquor

Park Place Wine Shop

Peral & Denison Shell

Playmakers

S. Abraham & Son

Sans Souci Market, LLC

Savon Foods Super Store

Seaway Market Place

Team Sledd

Trademark Foods

UHY 

Ultimate Pizza & Chicken

US Quality Supermarket

Village Market - Rapid City

Whitehall Shell

Wine Depot

World Deliverance Temple

YMI Donation

Ypsi Convenience Inc.

INDIVIDUALS 
Abid Ahmad

Laylah Anderson

Laylah Baked

Jorden Barnes

Marzana Begum

Lucky Begum

Beta Signa Phi Sorority

Erykah Boynton

Aaliyah Buckmon

Jazlyn Cain

Daelon Cann

Jessica Clark

Katy Contreras

Shaila Curry

Rejoana Evana

Christin Fluellen

LaJayda Foster

Danissa Galaviz

Linsey Gillery

Miles Gilmore

Treasure Gobson

Justin Gulley

Asha Haashiim

Nia Harris

Arika Harvey

Wayne Henderson

Miyah Hepburn

Diego Hernandez

Michael & Barbara Holda

Naja Howard

Aniya Irvin

Sintia Islam

Ted Jabbori

A’Maya Jackson

Choyce Jakes

Patrick Jarbo

Tanylah Jenkins

Karla Rae Johnson

Bethanye Jones

Kianny Juarez

Nazifa Kadir

Mariah Kent

Denaja King

Gabrielle Langston

Taylor Lewis

Devin Lewis-Green

Mai Little

Angela Llanas

Margarita Lupercio

DeVin Madison

Monalisa Maisha

Yasmeen Mathews

Kelsie Mitchell

Barbara & James 
Mongeau

Donovan Moses

Tamaal Myers

Morgan Myers

Aniya Northern

John & Lisa Oliva

Raven Peoples

Taniya Perry

Michael Phillips

Charity Phillips

Ramal Pillai

Dennis Pohl

Aniyah Pouncy

Saima Rahman

Mahira Rahman

Abiezer Roblero

Sam Rouse

Debarati Roy

Gary Rutledge

Saran Sangary

Teniya Scott-Robinson

Bailee Searcy

Javen Sewell

LayLa Nicole Sherman

Lily Shields

Sha’Niya Simmons

Lynsi	Stafford

Mariama Stewart

Faiza Suhal

Abida Sultana

Parth Sutradhar

Tajrene 

Marie Taylor

Damya Taylor

Powers Thornton

Endia Tuggle

Lauren Turner

Brooklynn Vesey

Isabella Vesprini

Cassidy Wadley

Jeremiah Wafer

Karen Walker

Bryanda Washington

Madison Williams

Sydney Williams

Rasiah Worthy

Mason Yono

Thank You! 
We extend our appreciation to this year’s donors who have made it possible  

for us to help needy families in our communities.
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Pepsi/Frito

Prairie Farms Dairy Co.

Princess Mediterranean Grill

Tamar Designs, LLC

VOLUNTEERS 
BCBS

Connect Pay

DTE 

Faygo

Lipari
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ask the member

2021: Expressing Gratitude
We	caught	up	with	staff	and	volunteers	at	this	year’s	Annual	High	Five	Turkey	Drive	to	ask	them:	 
What are you most grateful for as we head into a New Year?

“I'm most grateful for the vaccines. More and more people are getting them every day. I'm supposed 
to be in Cabo right now, but my wife tested positive. So, I'm thankful more and more people are 
getting the vaccine.”  
– JAIME STEINMAN // PRAIRIE FARMS

“I'm most grateful for my two wonderful children and my husband. We're all healthy and that's  
very important.”  
– HOLLY FRANCIS // CONNECTPAY

“I'm thankful that I can help out in the community and make sure everyone's safe and healthy.”  
– ALPANA BAJPAYEE // DTE

“I'm thankful that we get opportunities to help other people.”  
– KAILYN JOHNSON // DTE

“I'm grateful for doing well in school and my grandmother guiding me to the right places. And I'm 
grateful for my friends.”  
– DIANA SHARP // SHRINE CATHOLIC HIGH SCHOOL

“I’m grateful that we’re all here together and we’re all able to give back. We’re just getting together 
for	the	first	time	in	a	while	and	it’s	amazing,	it’s	beautiful,	and	there’s	nothing	you	can	take	for	
granted.”  – MARK JONES // DTE 

“For the past 15 years, DTE volunteers have supported MIRA's annual turkey drive to distribute food 
to families in need during the Thanksgiving season. MIRA is a great organization, and DTE is proud to 
be involved in such a worthy cause.”  – ANGELA WADE // DTE

“I'm grateful that my family is well and alive. I'm grateful for all of the things that God has given us to 
appreciate.” – LINDA SHARP // DTE

“I’m grateful for my family, my friends and my health.  I feel very fortunate to be able to celebrate the 
holidays with family this year, since we didn’t get together last year.  I’m also grateful for this Turkey 
Dirve and so glad I can be a part of helping those in need.”  
– TAMAR LUTZ // TAMAR DESIGNS, LLC



Strong communities are the foundation of a 
healthy, thriving environment for all people. 
That’s why you can count on DTE Energy to 
support local organizations that are having a 
real impact. We are proud to partner with MIRA.

A FORCE
    FOR GOOD
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express lines

Premium	Coffee	Trends	to	Watch	
Here	are	the	top	five	consumer	need	states	fueling	innovation	in	the	specialty	coffee	category

n BY NACS ONLINE

Consumers are expecting more and 
more c-stores to offer the kind of  
coffee drinks they can’t reproduce 
at home.

Specialty coffee falls into the hot 
dispensed beverage category, and 
like most foodservice categories, 
“hot dispensed beverages struggled 
in 2020 because of shutdowns 
due to COVID-19 and decreased 
store traffic,” said Jayme Gough, 
research manager, NACS. “Hot 
dispensed beverage sales fell 32.2% 
from 2019 to 2020, and gross profit 
dollars per store annually were 
down 34.4%.”

But when customers did pour 
coffee, many poured specialty 
brews. Despite last year’s 
disappointing sales, specialty 
coffee made up the second largest 
percentage of hot dispensed 
beverage sales (38.4%) in 
convenience stores.

But what types of premium 
coffee are driving the trend? 
Flavorchem, a supplier of coffee 
extracts including cold brew 
concentrates, shared with Beverage 
Daily the five trends that are fueling 
premium coffee innovation.

COLD COFFEE
According to Statista, cold brew 
coffee sales are expected to reach 
$1 billion by 2025. Cold brew can 
be seen as healthy to consumers, 
and there are many different 
flavors and a range of  formats, for 
example, nitro.

NACS Magazine explored 
premium coffee in “Craft Coffee 
Haven” in the September 2021 
issue and cited a stat by the 
National Restaurant Association 
that although hot coffee remains 
the most popular choice for 47% 
of  java fans, cold brew coffee is 
the fastest-growing coffee drink, 
with sales increasing by 4.6% year 
over year.

The younger generation 
especially loves cold coffee, with 
40% of  18 to 24 year-olds wishing 
their local c-stores had more 
cold coffee offerings, according 
to Jeff  Ulrich, strategic account 
manager, BUNN, an American 
manufacturer of  dispensed 
beverage equipment.

WELLNESS
Consumers are looking to “health-
ify” everything they can, and 
Mintel found that coffee is no 
exception. They found that 30% 
of  coffee drinkers are interested in 
coffees with added health benefits, 
such as immune and cognitive 
support supplements or adding 
more protein or probiotics to their 
cup of  joe.

SUSTAINABILITY
Consumers expect coffee 
companies to care about 

the sustainability practices 

surrounding their business 

because they care. Sustainability 

practices can include fair trade, 

humanitarian rights, upcycling, 

eco-friendly packaging and more.

NACS Magazine found that Gen 

Z especially expects transparency 

in the foods and beverages they 

consume. “Sustainability is a 

big buzz word right now, and 

73% of  consumers say they’d 

change their coffee consumption 

habits to ensure their coffee 

was sustainable,” said Scott 

Reed, communications and data 

specialist for BUNN.

PLANT-BASED
Plant-based is having a major 

moment in the food and wellness 

space, and it’s influencing the 

coffee industry as well. Customers 

want their alternative plant-

based milks and creamers to 

go into their premium brew. 

With so many varieties, hemp, 

macadamia, cashew, walnut, to 

name a few, choose a few of  the 

basics (almond, oat, soy) and 

alternate as customers’ request.

EXOTIC TASTES
When travel was heavily restricted 

during the COVID-19 pandemic, 

consumers traveled through their 

food, and now the habit has 

stuck. Coffee brands are now 

showcasing coffee beans from 

countries such as Indonesia, 

Ethiopia and Guatemala, as well 

as including global flavors such as 

matcha and chai. n



17STATES
stretching from the 
Canadian border to
the Gulf of Mexico

A WHOLESALE 
DISTRIBUTOR OF
CONVENIENCE 
STORE PRODUCTS

COMBINING

OUR
STRENGTHS

EXPANDING

YOUR
POSSIBILITIES

Award-Winning Category Management

Smarter Software, Technology & Mobile Devices

Exclusive Marketing Events & Programs

Efficient Operational Logistics

Data-Driven Merchandising Planograms

State-Of-The-Art Foodservice Test Kitchen

Specialized Customer Support Teams
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please support these mira supplier members

 
Indicates a supplier program that  

        has been endorsed by MIRA

M  Indicates supplier only available in MI
O  Indicates supplier only available in OH
I  Indicates supplier only available in IL

ATM
Payment Gurus/Bitcoin Kiosk Machine. . . . . . . (248) 755-1474

BAKED GOODS DISTRIBUTORS
Chicago Sweet Connection Bakery . . . . . . . . . . (773) 283-4430

Kordas’ Metropolitan Baking Company . . . . . . (313) 875-7246

BANKING, INVESTING & CONSULTING
First Business Bank . . . . . . . . . . . . . . . . . . . . . . (616) 201-7177

Mercantile Bank of Michigan . . . . . . . . . . . . . . (248) 434-5928

BEER DISTRIBUTORS
Eastown Distributors . . . . . . . . . . . . . . . . . . . . . (313) 867-6900

BOOKKEEPING/ACCOUNTING CPA
UHY Advisors-MI . . . . . . . . . . . . . . . . . . . . . . . . (248) 355-1040

BUSINESS COMMUNICATIONS/PUBLIC RELATIONS
Comcast Business . . . . . . . . . . . . . . . . . . . . . . . (734) 277-9731

Tamar Designs, LLC . . . . . . . . . . . . . . . . . . . . . . (248) 760-7211

C-STORE & TOBACCO DISTRIBUTORS
 McAneny Brothers, Inc. . . . . . . . . . . . . .(304) 559-1510

 S. Abraham & Sons, Inc. . . . . . . . . . . . .(616) 453-6358

 Team Sledd . . . . . . . . . . . . . . . . . . . . . 1-800-333-0374

Capital Sales Company . . . . . . . . . . . . . . . . . . . (248) 542-4400

H.T. Hackney-Grand Rapids. . . . . . . . . . . . . . . .1-800-874-5550

Seaway Cash-N-Carry. . . . . . . . . . . . . . . . . . . . . (216) 361-5757

C-STORE MISC. TAXABLE MERCHANDISE
Lil’ Drug Store/Associated Distributors . . . . . . (319) 393-0454

CCTV/NETWORK SOLUTIONS
Competitive Network Management  . . . . . . . . . (734) 301-3370

CHECK CASHING
 Check Casher Money Machine  . . . . . . 1-800-333-0374

Pre Paid Ventures  . . . . . . . . . . . . . . . . . . . . . . . (516) 455-2940

Secure Check Cashing, Inc.  . . . . . . . . . . . . . . . (248) 548-3020

CHIPS, NUTS, CANDY & SNACKS 
 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

Better Made Snack Foods . . . . . . . . . . . . . . . . . (313) 925-4774

D&B Grocers Wholesale. . . . . . . . . . . . . . . . . . . (734) 513-1715

Frito-Lay, Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . .1-800-359-5914

Motown Snack Foods  
(Jays, Cape Cod, Tom’s, Archway, Stella D’oro). . . . . (313) 931-3205

CLEANING CHEMICALS, UNIFORMS, LINENS & SUPPLIES
 Detroit Chemical & Paper Supply /  

        1st Impressions . . . . . . . . . . . . . . . .  (586) 558-8805

 Socks Galore Wholesale . . . . . . . . . . . .(248) 545-7625

 UniFirst Corporation  . . . . . . . (888) 256-5255 ext. 232

COFFEE DISTRIBUTOR
 New England Coffee. . . . . . . . . . . . . . .  (207) 252-0164

COUPON REDEMPTION/MONEY TRANSFER/ 
BILL PAYMENT

 MIRA Coupon Redemption  . . . . . . . . . 1-800-666-6233

   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  (405) 525-9419

DivDat Kiosk Network . . . . . . . . . . . . . . . . . . . . (248) 399-0715

CREDIT CARD PROCESSING
 MIRA Credit Card Processing  . . . . . . . 1-800-666-6233

Payment Gurus/Bitcoin Kiosk Machine. . . . . . . (248) 755-1474

DELI & MEAT MANUFACTURERS & DISTRIBUTORS
 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

Concord Premium Meats Ltd. . . . . . . . . . . . . . . (905) 738-7979

Premier Snacks Distributors. . . . . . . . . . . . . . . . (248) 289-1088

Harvest Sherwood . . . . . . . . . . . . . . . . . . . . . . . (313) 659-7300

Wolverine Packing Company . . . . . . . . . . . . . . . (313) 259-7500

ENERGY, LIGHTING & UTILITIES
 Inovis Energy . . . . . . . . . . . . . . . . . . . . .(313) 600-1458

 Running Right . . . . . . . . . . . . . . . . . . . .(248) 884-1704

DTE Energy . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1-800-477-4747

DTE Your Energy Savings . . . . . . . . . . . . . . . . . .1-855-234-7335

ENVIRONMENTAL ENGINEERING 
BLDI Environmental Engineers . . . . . . . . . . . . . (616) 459-3737

FOOD EQUIPMENT, MACHINERY & KIOSKS
Taylor Freezer/Broaster Chicken . . . . . . . . . . . . (734) 525-2535

GAS STATION BRANDING & MAINTENANCE
 Oscar W Larson Co. M  I . . . . . . . . . . . .(248) 620-0070

BLDI Environmental Engineers . . . . . . . . . . . . . (616) 459-3737

GASOLINE WHOLESALERS
Central Ohio Petroleum Marketers . . . . . . . . . . (614) 889-1860

High Pointe Oil Company, Inc. . . . . . . . . . . . . . . (248) 474-0900

Markham Oil Company, Inc. . . . . . . . . . . . . . . . (517) 861-7366

Obie Oil, Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . . (937) 275-9966

GREETING CARDS
 Leanin’ Tree . . . . . . . . . . . . 1-800-556-7819 ext. 4183

GROCERY WHOLESALERS & DISTRIBUTORS
 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

D&B Grocers Wholesale. . . . . . . . . . . . . . . . . . . (734) 513-1715

P&L Food Wholesalers . . . . . . . . . . . . . . . . . . . . (734) 451-2760

SpartanNash . . . . . . . . . . . . . . . . . . . . . . . . . . . (616) 878-2248

T.I. Spices, Inc./Amal Distributing  . . . . . . . . . . (586) 790-7100 

UNFI West Region. . . . . . . . . . . . . . . . . . . . . . . . (262) 942-3387

HISPANIC PRODUCTS
La Preferida, Inc. . . . . . . . . . . . . . . . . . . . . . . . . (773) 254-7200

HOTELS, CONVENTION CENTERS & BANQUET HALLS
Penna’s of Sterling. . . . . . . . . . . . . . . . . . . . . . . (586) 978-3880

Suburban Collection Showplace . . . . . . . . . . . . (248) 348-5600

ICE CREAM SUPPLIERS
 Prairie Farms Ice Cream Program  M  

     . . . . . . . . . . . . . . . . . . . . . .1-800-399-6970 ext. 200

 Velvet Ice Cream Co.  . . . . . . . . . . . . . . .(740) 892-3921

Blue Bunny Ice Cream . . . . . . . . . . . . . . . . . . . . (616) 453-6358

Pointe Dairy Services. . . . . . . . . . . . . . . . . . . . .1-800-858-7707

ICE PRODUCTS
 U.S. Ice Corp. M . . . . . . . . . . . . . . . . . . .(313) 862-3344

Arctic Glacier Premium Ice. . . . . . . . . . . . . . . . .1-800-327-2920

Home City Ice  . . . . . . . . . . . . . . . . . . . . . . . . . .  (513) 598-3738

Taylor Ice Co.  . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 295-8576

INSURANCE SERVICES: COMMERCIAL
 Conifer Insurance Company (Liquor Liability) (248) 559-0840

Bisson Agency - Farm Bureau Insurance. . . . . . (248) 590-2116

Canopy . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 662-3522

Globe Midwest/Adjusters International . . . . . . (248) 352-2100

Insurance Advisors, Inc. . . . . . . . . . . . . . . . . . . (248) 694-9006

INSURANCE SERVICES: HEALTH & LIFE
 BCBS of Michigan M  . . . . . . . . . . . . . . .(313) 448-2756

 Blue Care Network  . . . . . . . . . . . . . . . .(248) 799-6300 

Business	Benefits	Resource,	LLC. . . . . . . . . . . . (248) 482-8282

INSURANCE SERVICES: WORKERS’ COMPENSATION
 Conifer Insurance Company . . . . . . . . . . . .(248) 559-0840

 Sedgwick  O  . . . . . . . . . . . 1-800-837-3200 ext. 7188

LEGAL SERVICES
Cummings, McClorey, Davis & Acho, PLC. . . . . . . (734) 261-2400

Kullen & Kassab, PC  . . . . . . . . . . . . . . . . . . . . . (248) 538-2200

Willingham & Cote, PC  . . . . . . . . . . . . . . . . . . . (517) 351-6200
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LIQUOR SHELF TAGS
Saxon, Inc.  M   . . . . . . . . . . . . . . . . . . . .(248) 398-2000

LOTTERY
All-Star Gaming . . . . . . . . . . . . . . . . . . . . . . . . . (855) 772-4646
IGT Global Solutions . . . . . . . . . . . . . . . . . . . . . (517) 272-3302
Michigan Lottery . . . . . . . . . . . . . . . . . . . . . . . . (517) 335-5648
Ohio Lottery . . . . . . . . . . . . . . . . . . . . . . . . . . . .1-800-589-6446

MILK, DAIRY & CHEESE PRODUCTS
 Borden Dairy  O  . . . . . . . . . . . . . . . . . .(855) 226-7336

 Lipari Foods, Inc. . . . . . . . . . . . . . . . . . .(586) 447-3500

 Prairie Farms Dairy Co.  M . . . . . . . . . . .(248) 399-6300          

Harvest Sherwood . . . . . . . . . . . . . . . . . . . . . . . (313) 659-7300

Pointe Dairy Services. . . . . . . . . . . . . . . . . . . . .1-800-858-7707

MONEY ORDERS
 Retailers Express Money Orders . . . . . 1-800-666-6233

MORTGAGE LENDERS
National Mortgage Home Loans . . . . . . . . . . . . (248) 864-2200

OFFICE SUPPLIES & PRODUCTS
 Office Depot  . . . . . . . . . . . . . . . . . . . . .(855) 337-6811

PAPER PRODUCTS & PACKAGING SUPPLIES
Rolly Receipts LLC. . . . . . . . . . . . . . . . . . . . . . . . (937) 344-3242

PAYROLL SERVICES
ConnectPay Payroll Services . . . . . . . . .(248) 594-6900

PET SUPPLIES MISC.
Great Lakes Pet Treats . . . . . . . . . . . . . .(810) 715-4500

PIZZA SUPPLIERS
 Omni Food Concepts M  O   . . . . . . . . . 1-888-367-7829

Hunt Brothers Pizza. . . . . . . . . . . . . . . . . . . . . . (615) 259-2629

POINT OF SALE & RETAIL TECHNOLOGY
 Great Lakes Data Systems  (LOC Software) 

  . . . . . . . . . . . . . . . . . . . . . . . (248) 356-4100 ext. 107

 Petrosoft LLC . . . . . . . . . . . . . . . . . . . . .(412) 306-0640

 Success Systems/Smokin’ Rebates . . 1-800-653-3345

BMC-Business Machines Company  . . . . . . . . . (517) 485-1732

PRINTING, PUBLISHING & SIGNAGE
Saxon, Inc.  M   . . . . . . . . . . . . . . . . . . . .(248) 398-2000

Ahearn Signs, Inc. . . . . . . . . . . . . . . . . . . . . . . . (734) 699-3777

EGI Solutions . . . . . . . . . . . . . . . . . . . . . . . . . . . (586) 978-9630

Pace Custom Printing. . . . . . . . . . . . . . . . . . . . . (248) 563-7702

PRODUCE DISTRIBUTORS
Anthony Marano Company . . . . . . . . . . . . . . . . (773) 321-7500

PROPANE
 Tank Traders Midwest . . . . . . . . . . . . . .(877) 429-5797

Planet Propane . . . . . . . . . . . . . . . . . . . . . . . . . (248) 647-0000

REAL ESTATE
 Sell Your Business Program. . . . . . . . . . 1-800-666-6233

REFRIGERATION SOLUTIONS (COMMERCIAL)
Raves Cooler Doors . . . . . . . . . . . . . . . . . . . . . . (248) 887-0648

RETAIL FIXTURES, DISPLAYS & FLOORING
 Display Max . . . . . . . . . . . . . . . . . . . . . .(810) 494-0400

REVERSE VENDING MACHINES & SERVICE
UBCR, LLC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (248) 529-2605

SECURITY, SURVEILLANCE & MORE
 Defense Alarm Systems. . . . . . . . . . . . .(586) 777-7222

Netco Services . . . . . . . . . . . . . . . . . . . . . . . . . . (248) 850-2228

SODA POP, WATER, JUICES & OTHER BEVERAGES
 Coca-Cola Refreshments (Metro Detroit program)

   . . . . . . . . . . . . . . . . . Metro Detroit M  (313) 868-2008
   . . . . . . . . . . . . . . . . . . . . . . Belleville M  (734) 397-2700
   . . . . . . . . . . . . . . . . . . . . . . . . . . Flint M  (810) 237-4000 

  . . . . . . . . . . . . . . . . . . . . . Cleveland O  (216) 690-2653

 Faygo Beverages, Inc.  M   . . . . . . . . . . .(313) 925-1600

Monster Energy Company . . . . . . . . . . . . . . . . . (800) 426-7367 

Pepsi Beverages . . . . . . . . . . . . . . . . . .Detroit 1-800-368-9945
   . . . . . . . . . . . . . . . . . . . . . . . . . .Howell 1-800-878-8239
   . . . . . . . . . . . . . . . . . . . . . . . . . . Pontiac (248) 334-3512
   . . . . . . . . . . . . . . . . . . . . . . . .Cleveland (216) 252-7377
   . . . . . . . . . . . . . . . . . . . . . . . Twinsburg (330) 963-5300

TOBACCO ALTERNATIVES
E-Alternative Solutions . . . . . . . . . . . . . . . . . . . (904) 843-3731

Swisher International . . . . . . . . . . . . . . . . . . . . (904) 607-7405

TOBACCO COMPANIES & PRODUCTS
Altria Client Services . . . . . . . . . . . . . . . . . . . . . (513) 831-5510

R.J. Reynolds Tobacco Company . . . . . . . . . . . . (336) 741-0727

WASTE DISPOSAL & RECYCLING
Commercial Waste Systems (Cardboard recycling buyers)
   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (219) 663-5678

Midwest Recycling (Clothing recycle boxes) . . . . . . (313) 304-9099          

WINE & SPIRITS COMPANIES
Benchmark Beverage Co.. . . . . . . . . . . . . . . . . . (734) 744-6132

Cornerstone Wine Distributor . . . . . . . . . . . . . . (586) 839-2552

Endless West . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 590-7491

Heaven Hill Brands . . . . . . . . . . . . . . . . . . . . . . (248) 885-5664

Luxco   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . (313) 333-4637

Proximo Spirits  . . . . . . . . . . . . . . . . . . . . . . . . . (810) 278-0599 

Tito’s Handmade Vodka . . . . . . . . . . . . . . . . . . (248) 885-3424

Wise Men Distillery . . . . . . . . . . . . . . . . . . . . . . (616) 805-7003

WINE & SPIRITS DISTRIBUTORS
Great Lakes Wine & Spirits . . . . . . . . . . . . . . . .1-888-860-3805

RNDC of Michigan . . . . . . . . . . . . . . . . . . . . . . .1-888-697-6424

MICHIGAN

Feeding America West Michigan Food Bank  
 . . . . . . . . . . . . . . . . . . . . . . . . . . . (616) 784-3250

Feeding America West Michigan Food Bank -  
Benton Harbor . . . . . . . . . . . . . . . . . (269) 926-2646

Feeding America West Michigan Food Bank -  
Cadillac  . . . . . . . . . . . . . . . . . . . . . . (231) 779-0056

Food Bank of Eastern Michigan  . . . . . . (810) 239-4441

Food Bank of South Central Michigan  . . (269) 964-3663 

Food Gatherers  . . . . . . . . . . . . . . . . . . . (734) 761-2796

Forgotten Harvest  . . . . . . . . . . . . . . . . . (248) 967-1500

Gleaners Community Food Bank  . . . . . (866) GLE-ANER

Greater Lansing Food Bank  . . . . . . . . . (517) 908-3680

Kalamazoo Loaves & Fishes . . . . . . . . . (269) 343-3663

The Manna Food Project . . . . . . . . . . . . (231) 347-8852

Western Upper Peninsula Food Bank  . . . (906) 482-5528

OHIO

Akron-Canton Regional Foodbank  . . . . (330) 535-6900

Cleveland Foodbank . . . . . . . . . . . . . . . (216) 738-2265

Freestore Foodbank  . . . . . . . . . . . . . . . (513) 482-3663

Mid-Ohio Foodbank  . . . . . . . . . . . . . . .(614) 277-FOOD

SE Ohio Foodbank & Kitchen  . . . . . . . . (740) 767-4500 

Second Harvest Food Bank of Clark, Champaign and 
Logan Counties  . . . . . . . . . . . . . . . . (937) 325-8715

Second Harvest Food Bank of North Central Ohio  
 . . . . . . . . . . . . . . . . . . . . . . . . . . . (440) 960-2265

Second Harvest Food Bank of the Mahoning Valley 
 . . . . . . . . . . . . . . . . . . . . . . . . . . . (330) 792-5522

Shared Harvest Foodbank  . . . . . . . . . . (513) 874-0114

The Foodbank, Inc. . . . . . . . . . . . . . . . . (937) 461-0265

Toledo Northwestern Ohio Food Bank . . . (419) 242-5000

West Ohio Food Bank  . . . . . . . . . . . . . . (419) 222-7946

ILLINOIS

Central Illinois Foodbank  . . . . . . . . . . . (217) 522-4022

Eastern Illinois Foodbank . . . . . . . . . . . (217) 328-3663

Greater Chicago Food Depository . . . . . (773) 247-3663

Northern Illinois Foodbank . . . . . . . . . . (630) 443-6910

Peoria Area Food Bank  . . . . . . . . . . . . . (309) 671-3906 

River Bend Foodbank  . . . . . . . . . . . . . . (563) 345-6490

St. Louis Area Foodbank . . . . . . . . . . . . (314) 292-6262

Tri-State Foodbank  . . . . . . . . . . . . . . . . (812) 425-0775

F O O D  R E S C U E  /  F O O D  B A N K S

please support these mira supplier members



HUSTLE

ROCKSTAR and RR Star & Design are registered trademarks of PepsiCo, Inc.  25819002R O C K S TA R E N E R G Y.C O M
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publishers statement
MIRA Bottom Line (USPS #2331; ISSN 0894-
3567) is published monthly by Midwest 
Independent Retailers Association (MIRA), 
at 5779 West Maple Road, West Bloomfield, 
MI 48322.  Materials contained within MIRA 
Bottom Line may not be reproduced without 
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opinions of the writer.
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MIRA works closely with these associations:

mira calendar

JANUARY 29, 2022
M I R A ’ S  1 0 5 T H  A N N U A L  T R A D E  

D I N N E R  &  B A L L

Join over 800 leaders in the food, beverage & petroleum 

industries at this one-and-only black tie gala.  Delight 

in fine cuisine, dancing and entertainment and engage 

with colleagues and friends to celebrate the strength and 

vitality of  MIRA and the members it serves.    

Penna’s of  Sterling // Sterling Heights, MI

FEBRUARY 23, 2022
M I R A ’ S  3 5 T H  A N N U A L  I N N O V A T I O N S  

B U Y I N G  S H O W

MIRA’s longest running trade show has retailers looking 

to fill their shelves for the spring and summer months.  

The Annual Innovations Buying Show is known 

for high-quality attendees, non-stop interaction and 

exhibitor satisfaction.  Admission for MIRA members is 

free.  Must be at least 21 years old to attend this show. 

Andiamo Warren Banquet Center // Warren, MI

MARCH 10, 2022
H I S T O R Y  B O O K  V O L .  2  S I G N I N G

Celebrating 110 years of  the Midwest Independent 

Retailers Association!  We will have a book signing with 

long time members, past presidents and chairmen. Meet, 

greet, and join us for cocktails and hors d’oeuvres.    

Shenandoah Country Club // West Bloomfield, MI

MAY 20, 2022
M I R A ’ S  3 R D  A N N U A L  C H I C A G O  M E T R O 

G R O C E R S  G A L A

With a “Saturday Night Fever” theme, enjoy fine cuisine, 

network, dance and enjoy live entertainment with more 

than 500 industry leaders. Black tie recommended. 

Sponsorship opportunities available. 

The Empress // Addison, IL



Blue Cross Blue Shield of Michigan and Blue Care Network are nonprofit corporations and independent licensees of the Blue Cross and Blue Shield Association. 

Confidence comes with every card.®

Learn more at bcbsm.com/employers

W005482

At Blue Cross, we understand finding the right health care coverage for your employees can be 
no simple task. Which is why we make it easier on them — and you. We do it by giving them 

the personal attention your employees deserve and the help they need to make smart choices 
when it comes to enrollment and finding the right health care. Our robust data helps provide 

actionable insights to maximize benefit value for your employees while minimizing costs for you. 
It all adds up to smarter, better health care. See what Blue Cross can do for your business.

We make it our business 
to help you with yours.



S u p p o r t  S e r v i c e s  G r o u p

CONTACT US TODAY AND LEARN HOW WE CAN HELP YOUR BUSINESS!

Visit SpartanNash.com or Call: 
Jim Gohsman 616-878-8088  |  Ed Callihan 330-903-8076  |  Roger Delemeester 989-245-0337

• Advertising Support                                             
• Asset Protection                                                     

• Category Management                                        
• Customer Service                 

• Financial Services                                                   
• Food Safety

• Graphic Services                                 
• Marketing

• Merchandising                                                         
• Pharmacy                                                                    

• Pricing                                                                          
• Reclamation                                                                                                                         

• Retail Development
• Retail Technology               

• Retailer Education                                                 
• Shelf Technology

• Supply Solutions

YOUR TRUSTED PARTNER 
FOR 2021 AND BEYOND    


